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Securing financial stability and generating growth is at the top of the 
global economic agenda, especially after years of uncertainty and 
sluggish development following the 2008 financial crisis. More and 
more countries, Muslim and non-Muslim, are now seeking an economic 
model that is more equitable and sustainable. The concept of the Islamic 
economy has increasingly been gaining global traction over the past 
few years. It has proven to be more resilient and it has presented to 
the world its vast potential to bring upon peace and prosperity with its 
underlying principle of being ethical and inclusive.

The 11th WIEF will see the continuous promotion of Islamic economy 
as it convenes world leaders, government representatives, economists, 
academics and the business community to address pressing economic 
and social issues. The Forum also promotes the values of cross-border 
business and economic partnerships as it provides an international 
platform for governments and the business community to showcase 
their cutting-edge ideas, galvanize support and recruit collaborators.

The 11th WIEF takes place on 3-5 November, 2015, at the 
Kuala Lumpur Convention Centre, Kuala Lumpur, Malaysia.

Organized by:Hosted by:

Government of Malaysia
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An ancient Sudanese proverb says that one should share food like 
brothers, but settle accounts as merchants. The proverb cautions 
people to deal with friendship and business as two separate 
issues. For the nomadic communities of northern Sudan, a 
commercial transaction could be as sacred as a religious decree. 

Though it had no intrinsic value for them, money could be 
used to build a house or provide shelter and was therefore a 
store of value crucial for survival in a hostile environment. It 
was a means to an end, often leading to acts of charity or social 
justice; it should therefore not be treated as a mere commodity.

This understanding of money as a vehicle for another 
purpose lies at the core of modern Islamic finance. The 
concept, still powerful, underpins the rapid expansion of 
Islamic economies in the 21st century, not only in finance, but 
in trade and in business in general. A rapidly-growing Muslim 
population and a burgeoning interest in ethical investing 
around the world have spurred the growth of the Islamic 
economy within the Muslim world and beyond.

In 2015, trade among the 57 members of the Organization 
of Islamic Cooperation (OIC) accounted for 20% of the world 
total, according to the Thomson-Reuters’ State of the Global 
Islamic Economy 2015. The Muslim population has reached 

1.6 billion and Islamic nations now account for $10 trillion 
of global Gross Domestic Product. Spending on media and 
entertainment alone reached $185 billion in 2013, amounting 
to 5.2% of total global spending in the sector.

The global Sharia-compliant economy includes halal 
food and beverage, an industry that turned over $1.3 trillion 
worldwide in 2013. Islamic fashion is another segment 
projected to grow into a $484 billion industry by 2019. The 
figures are the dream of marketing strategists even in countries 
such as China or the United States that are non-OIC members.

THE UNDERSTANDING OF MONEY AS A 
VEHICLE FOR ANOTHER PURPOSE LIES 
AT THE CORE OF MODERN ISLAMIC 
FINANCE. AND UNDERPINS THE RAPID 
EXPANSION OF THE ISLAMIC ECONOMY.

By Paul de Zardain

ISLAMIC ECONOMIES
GL       BAL RECOVERY

GROWTH OF THE

HELPS PROPEL THE

Nighttime view of Kuala Lumpur with the Petronas Towers, a modern Islamic design, at the center.
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LOOKING FOR DIRECTION
The early merchant capitalism of the 
Arab Gulf spice traders paved the way 
for a sophisticated world of ethics-based 
banking in the Islamic world. In a twist 
of fate, however, their entrepreneurial 
spirit also gave rise to a brand of 
capitalism unfettered by moral precepts. 
Western capitalism, based on interest 
accrual and the sale of debt, dispensed 
with certainty and transparency, tips the 
scale toward speculative trade. 

The global financial crisis of 200
2008 and the subsequent sovereign 
debt crisis in Europe—which has 
continued into 2015 with the ongoing 
crisis in Greece—revealed not only the 
la  financial oversight of conventional 
banking institutions, but also the 
prevalence of moral hazard. Sub-prime 
mortgages in the United States and 
opaque derivatives trading provoked 
a near-meltdown of the financial 
system. Without links to real economy 

transactions, the Western brand of 
capitalism almost crashed.

In the aftermath of the global 
recession, central banks laid down a 
plethora of new regulations for capital 
adequacy and liquidity risk. At the same 
time, iterations of quantitative easing 
allowed the U.S. and the European 
Union to print money and spur consumer 
spending as an exit strategy. While 
banks, carmakers and insurers were 
being bailed out, Islamic institutions 
emerged virtually unscathed. 

y 201 , Islamic financial services 
were available in more than 50 
jurisdictions worldwide and accounted 
for more than 15% of market share in 
a dozen of them. The sukuk, or Islamic 
bond, is increasingly traded, including 
at stock markets in London, Hong Kong 
and Johannesburg. Total industry assets 
are estimated at over $1.8 trillion and the 
business is expanding rapidly in Malaysia, 
Indonesia, Saudi Arabia and Turkey.

BY 2015, ISLAMIC 
FINANCIAL SERVICES
WERE AVAILABLE IN 
MORE THAN 50
JURISDICTIONS 
WORLDWIDE AND 
ACCOUNTED
FOR MORE THAN 15% 
OF MARKET SHARE IN 
A DOZEN OF THEM.

Dubai skyline, with artificial islands in foreground
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SHOT IN THE ARM
In a world looking for direction, Islamic economies are 
helping to jumpstart a new business cycle. The International 
Monetary Fund forecasts that the world economy will grow by 
3.5% in 2015 on the back of low oil prices and the recovery in 
the United States. The OIC countries will play no small role in 
this comeback, largely driven by demographic growth and the 
emergence of urban professionals with disposable income, 
from the Maghreb to the Philippines.

Though lower oil prices have hit the economies of OPEC 
producers in the Middle East, the high level of liquidity of 
their domestic financial systems and a new consumer drive 
will propel GDP growth. Underpinning their critical role will 
be the popularization of Islamic financial products, which 
have enormous potential in countries such as Indonesia with 
a majority-Muslim population of 250 million. 

As of August 2014, Indonesia’s Sharia banks held assets 
valued at $29.8 billion. This amounted to less than 5% of 
domestic banking assets and paled in comparison to Malaysia, 
where Islamic institutions currently account for more than 
20% of total assets. 

Though economic growth in Indonesia slowed to 5.1% in 
2014 due to the global commodity down-cycle, the government 
has charted a course toward higher growth based on exports 
and supply-side reforms. A commodities exporter, Indonesia 
has seen new investment taper from trading partners such as 
Japan. Public investment in infrastructure is one way to offset 
the current down-cycle.

According to Indonesian Finance Minister Bambang 
Brodjonegoro, the potential for sukuk issuances to fund 
infrastructure projects is promising.

“We have to admit that Malaysia is still some steps ahead 
because they have been developing financial reforms for 
quite a lot of time, but I believe we can still catch up. The 
challenge will be how to make Islamic banks more efficient,  
says Brodjonegoro.

In Malaysia, a country of 30 million, Islamic capital markets 
tripled in size from 2000 to 2010. By the end of the previous 
decade, more than 50% of the country’s banking assets were 
Sharia-compliant. Malaysia has also launched more Sharia-
compliant instruments than any other jurisdiction, including 
sovereign sukuk and Islamic real estate investment trusts 

EITs . Malaysia s Islamic finance sector has been growing 
at 38.3% a year, compared to 7.9% at conventional banks.

Since the 1970s, the Southeast Asian country has 
experienced strong economic growth on the back of 
services and export-oriented manufacturing. Increasingly 
diversified, Malaysia is now considered an upper middle-
income economy. With GDP per capita at $10,830, it ranks 
among the newly industrialized Asian nations. Real GDP 
growth is expected to reach 4.8% in 2015 and 4.9% in 2016, 
according to the IMF. 

In Saudi Arabia, the dramatic decrease in oil prices has 
reduced fiscal revenue and the IMF now predicts the budget 
deficit could reach as high as 20  of G  in 201 . Still, 
real GDP growth this year is projected to remain at a robust 
3.5%, unchanged from 2014, when oil prices were high. As in 
Indonesia, public investment will spur economic activity. The 
Kingdom made headlines recently when it opened the Saudi 
Stock Exchange (Tadawul) to foreign investors. The landmark 

THE IMF FORECASTS THAT THE WORLD 
ECONOMY WILL GROW BY 3.5% IN 2015 
ON THE BACK OF LOW OIL PRICES AND 
THE RECOVERY IN THE UNITED STATES. 
THE OIC COUNTRIES WILL PLAY NO 
SMALL ROLE IN THIS COMEBACK

Jumeirah Mosque in Dubai
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move will lead to more sukuk in a market in which Islamic 
banks have already consolidated their position. 

As of 2015, Saudi banks boasted strong capitalization, 
profitability and liquidity. The Saudi rabian Monetary gency 
S M  supervises more than 20 financial institutions and the 

Sharia-compliant products that are offered both by Islamic and 
conventional banks. 

Saudi rabian financial markets are Sharia-compliant 
wherever zakat [religious tax] is applied. Islamic ethical 
standards are preserved in the financial sector and in other 
aspects of the economy and life. At the same time, the Kingdom 
has been keen on embracing developed financial standards,  
says Fahad Al Hesni, Managing Director and CEO of the Saudi 
Re insurance company.

In Turkey, Islamic finance institutions are known 
popularly as ‘participation banks’. Many conventional banks 
also offer Sharia-compliant products, which in effect results 
in a dual banking system. While the share of total assets of 
Islamic institutions in Turkey remains below 5%, their balance 
sheets are growing. 

Islamic finance is growing significantly. In Turkey, all 
state-owned banks are planning to open as participation banks. 
This will have a big supply impact on financial markets. So, 
more product, more funding and more loans will be available 
for Turkish businessmen and households,  says r. Turalay 
Kenc, Deputy Governor of Turkey’s Central Bank. 

With GDP growth averaging 6% per year since 2010, 
Turkey has benefited from the emerging market boom cycle. 

ut with the recovery in the .S. capital ows to countries 

such as Turkey could fall in the medium term, cascading into 
the real economy. Still, real GDP growth is expected to grow 
by 3% in 2015, according to the IMF, as government spending 
increases to support domestic demand. 

CAPITALISM REEDITED
Today, when new Sharia-compliant products enter the market, 
analysts in non-Muslim countries may still view them as 
no more than variations on instruments that forbid interest 
payments. What escapes them is that Sharia-compliant 
products are no longer restricted to niche markets and that 
they are powerful tools for business. 

The new prototype of the capitalist model proposed by the 
Islamic economy will not be that far removed from the financial 
ethos of the early Arab Gulf spice traders. Property rights are 
still hallowed, as is fairness in business. The partnership 
concept of pooling money for a greater good will also apply. All 
parties are responsible for investments, thus helping to rein in 
moral hazard. nd while profits are encouraged, community 
interests are paramount.

With no intrinsic value attached to money, as in the 
proverb of ancient Sudan, the business models will be able 
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JUMPSTART A NEW BUSINESS CYCLE.
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to return to transactions in real assets and activities 
instead of to interest-bearing financial instruments 
designed for corporate debt markets.

In this reedited form of capitalism, the move 
toward equity and risk-sharing will no longer be seen 
as experimental. The proof is in the lasting value of 
the new Islamic finance products currently being 
designed in markets such as Malaysia. 

Skyline of Jakarta, capital of the world´s largest Muslim nation, Indonesia.
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In the wake of the global financial crisis of 2007–2008, con-
ventional banks lost much more than their capitalization. 
The abrupt demise of institutions once seen as bulwarks of 
the international financial system, along with government 
bailouts of many others, eroded public trust in banks, regula-
tors and auditors alike.

It took years of reforms to clean up bank portfolios and re-
store investor confidence. However, throughout the crisis, not a 
single Islamic financial institution required a bailout.  

While market regulators in Europe and North America 
were stiffening the rules for capital adequacy and liquidity 
risk, Islamic financial institutions were seizing the opportunity 
to grow their markets at home and abroad. Today, the rapid 
spread of Islamic finance in its various forms - banking, sukuk 
issuance and takaful - has shown the appeal of ethical investing 
to Muslims and non-Muslims alike. 

ccording to Tan Sri ato  hmad Fuzi Ha i bdul azak, 
Secretary General of the World Islamic Economic Forum Foun-
dation WIEF , the interest in Shariah-compliant finance is e -
tending around the world. 

 “The fact that Korea invited us to hold a round table on 
Islamic banking and finance, and that apan and hina want us 
to do that as well, means that there is a lot of interest and that 
they are opening their eyes to these opportunities,” he said.

Once more non-Muslims are persuaded of the benefits of 
Islamic banking then I think we will be able to get more support 
from the governments of the countries concerned,” he adds.

Born in Egypt and Malaysia in the 1970s, Islamic finance 
has demonstrated that applying ethical principles to financial 
markets can provide a safeguard from the kinds of abuses 
that led to the current crisis. Industry advocates argue that 
financial products and services that comply with Shariah law 
have thrived precisely because they are based on principles, 
not solely on ma imizing profit. The concept of shared risk 
and rewards, they say, instills a sense of community and pro-
motes financial inclusion.

Though concentrated in the si  countries of the Gulf oop-
eration ouncil G  and Malaysia, the Islamic finance indus-
try s assets have grown e ponentially in recent years, from 200 
billion in 200  to 1.8 trillion by year-end 201 . The potential 
growth remains enormous, given that Islamic assets still repre-
sent only 1.25% of the global total.

The ethical, risk-averse nature of Islamic finance was cen-
tral in shielding the industry from the global crisis. The banks 
were spared, for e ample, from the global contagion of to ic de-
rivatives, largely because Shariah law requires profit to derive 
from shared business risk in real assets and prohibits specula-
tion. In the end, Islamic banks as a whole suffered only a dent in 
their balance sheets, as a result of the slump in property markets. 

The demographics are also on their side. With 1.6 billion 
Muslims spread around the globe, most of whom still don’t use 
banking services, 24% of the world’s people are a potential mar-
ket. Islamic banks have access to a huge pool of potential savings 
waiting to be mobilized.

As global policymakers seek to press the “reset” button on 
capitalism, the Islamic finance industry has adopted a more ag-
gressive e pansion strategy. Having already succeeded in niche 
markets, the industry is now spreading its wings worldwide and 
entering new segments of finance.

GOING GLOBAL
The year 2014 saw the first issue of a sovereign sukuk by a 
non-Muslim country, a watershed event for the industry. The 
United Kingdom’s 200 million pound sterling issue had an 
order book of 2.3 billion pounds, showing the huge investor 
appetite for these securities. The UK issue was followed by 
similar ones in u embourg, South frica and Hong ong. 

Ethical investing proves its worth and broadens its appeal.

ISLAMIC 
FINANCE TAKES FLIGHT

By Paul de Zardain

BORN IN EGYPT AND MALAYSIA IN THE 

1970S, ISLAMIC FINANCE HAS DEMONSTRAT-

ED THAT APPLYING ETHICAL PRINCIPLES TO 

FINANCIAL MARKETS CAN PROVIDE A SAFE-

GUARD FROM THE KINDS OF ABUSES THAT 

LED TO THE CURRENT CRISIS.

17 The Worldfolio WIEF
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Senegal, meanwhile, carried out the first sukuk issue by a 
sub-Saharan African country.

The United Kingdom has been a leader among non-Mus-
lim countries in promoting Islamic finance. There are now 
si  Islamic banks in ritain and 20 more that offer Shariah-
compliant products and services. n Islamic inde  has been 
created on the ondon Stock E change and Islamic student 
loans have been introduced.

 Minister of State for Foreign ffairs Hugo Swire called 
Islamic finance “a fast-growing sector that the British govern-
ment considers of vital importance to the success and pros-
perity of the United Kingdom.”

The current year has seen Islamic finance further widening 
its reach in Muslim and non-Muslim countries alike. In April, a 
Shariah-compliant e change traded fund ETF  was launched in 
Malaysian equity markets and was listed on the ursa Securities 
Market a month later.

In Turkey, meanwhile, President Tayyip Erdogan has said 
Islamic banks should raise their share of the banking market to 
15-20% by 2023, up from the current 5%.

In Malaysia, the government in May issued a sukuk for 1.  
billion, a new global benchmark for the Islamic finance industry. 
It consisted of 1 billion for a 10-year trust certificate and another 
tranche of 00 million for a 0-year bond, a record term for a 
sovereign sukuk. The issue generated an order book of  billion 
from 450 global investors - 29% of them from the U.S. - again 
showing the widening investor interest in sukuk.

Sukuk today accounts for 1  of the Islamic finance market 
worldwide. During 2015, global issuance of sukuk is forecast to 
reach 120 billion, up from 11  billion in 201 . The appeal of 
the Islamic bond is such that it as of last year, it had been issued 
in 23 different currencies.

TAKAFUL GROWTH
With insurance penetration below 2% in the Middle East, the po-
tential demand for takaful, or Shariah-compliant insurance, is vast. 

ompanies vie to sell premiums to highly-educated young urban 
elites and use the concept of mutual aid as a marketing hook. 

As with home mortgages, the Islamic answer to life insurance 
is slightly different. The members of a group pay contributions into 
a fund that then allocates money to those who have incurred losses. 
In the UAE, insurers have devised hybrid models for products that 
merge the mudaraba trust financing  and wakala agency arrange-
ment) traditions. As a result, the market share for Islamic insurers 
in E has grown e ponentially.

Islamic insurance could grow five times before reaching the 
global average of 7.1% for conventional insurance. In this scenario, 
takaful insurers could set off a battle for premiums with conven-
tional insurers by drawing on the added value of their products. 

However, the challenges for the new, Sharia-compliant instru-
ments include a lack of critical mass and economies of scale. In-
stitutions in the insurance sector will increasingly need to develop 
family products to address country specificities. fter all, the needs 
of a family in E may not be a good fit for another in Mauritania.

18The Worldfolio WIEF

THE UNITED KINGDOM HAS BEEN A LEAD-

ER AMONG NON-MUSLIM COUNTRIES IN 

PROMOTING ISLAMIC FINANCE. THERE 

ARE NOW SIX ISLAMIC BANKS IN BRITAIN 

AND 20 MORE THAT OFFER SHARIAH-COM-

PLIANT PRODUCTS AND SERVICES.

17 to 21 Islamic Finance takes flight v2.indd   18 15/10/15   13:23



SOUND NEW INSTRUMENTS
While high demand has driven the growth of Islamic bonds and 
insurance policies, the industry has also ventured into new seg-
ments of fee-based services: leasing, equity, investment, insurance 
and microfinance. The common denominator is that they must all 
be contract-based.

The range of Sharia-compliant products now includes prof-
it and loss-sharing instruments such as the Musharaka, the sale 
of previously owned goods via regular installments. The equiv-
alent of leasing goods such as industrial trucks and vehicles is 
known as I ara. 

These instruments were designed with Shariah precepts in 
mind, but the products are either debt-like or profit-and-loss-shar-
ing models. In terms of new fee-based services, the safe-keeping 
contracts for current deposits known as Wadiah have lately taken 
money markets by surprise. 

The latest array of Islamic finance instruments is designed for 
convenience. In the G , the Islamic credit card works by buying 
and selling commodities at international trading oors. The bank 
then e tends the specific amount required by the consumer. 

espite its success, Islamic finance faces a number of chal-
lenges before it can realize its full potential. To begin with, the 
industry operates within a regulatory framework that was largely 
designed for conventional finance. More Islamic product standards 
and consumer protection measures will be key to managing risk. 

The Islamic Financial Services Board (IFSB) organizes regu-
lar conferences to discuss risk management issues. With an em-
phasis on supervision and prudential regulation, the goal is to cre-
ate sustained growth. 

“The focus has gradually shifted from strengthening interme-
diaries in the domestic Islamic financial industry to fortifying the 
regulator, supervisor, Shariah and liquidity framework necessary 
for such a robust financial system,  r. eti khtar ziz, Malay-
sia s entral ank Governor, said earlier this year.

In terms of deposit insurance schemes, few countries have set 
up a Shariah-compliant resolution framework and lender-of-last-
resort facility. If an Islamic bank closes down in a country without 
a deposit insurance scheme for Islamic banks, consumers would 
be deprived of their financial safety net. 

Accounting and auditing practices also pose a challenge. The 
implementation of the asel III ccord will require Islamic institu-
tions to meet new requirements for capital adequacy. The industry 
will need to determine which instruments qualify as tier 1 and 
tier 2 capital to meet the asel III capital adequacy directives and 
liquidity coverage ratios. 

The ta  treatment of the different layers of transactions 
underlying Islamic finance instruments is also problematic. If 
unchecked, the fiscal gaps could set off a wave of ta  arbitrage 
e ploited by multinational enterprises, thus distorting global fi-
nance. eveling the field for income, sales, T and transaction 
ta  is on the agenda of the IFS .
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EXPORT STRATEGY
The Islamic finance industry has be-
gun to e plore the unbanked markets of 
North and Sub-Saharan Africa. (See the 
article on Seizing the Africa Opportunity).

The principles of ethical invest-
ing could also prove powerful market-
ing tools in Western urisdictions with 
large Muslim minorities such as the 
UK, France and South Africa. In France, 
home to the EU’s largest Muslim com-
munity, the potential for Shariah-com-
pliant real estate and capital invest-
ments is evident, but the regulatory 
hurdles are many.

Meanwhile, Malaysia remains the 
leader in macroprudential policy and 
financial inclusion. The story began in 
1983 when market regulators and policy-
makers set up a target share of 20% for 
Islamic institutions by 2010. 

While Malaysia s own e perience 
and aspirations are to evolve into an 
international financial center, we will 
continue to promote a more inclusive 
financial system to support a more bal-
anced growth,  Malaysia s entral ank 
Governor, r. eti khtar ziz, said in a 
speech in ubai in anuary.

Synergies across sectors from the 
bond market to insurance and real es-
tate could be the magical recipe for the 
future. ut the ne t phase of growth in 
Islamic finance will be driven by lifestyle 
changes. A burgeoning middle class in 
many Muslim-ma ority countries, armed 
with greater disposable income, will 
create a demand for more sophisticated 
consumer financial services. That is why 
the innovators of the Gulf ooperation 

ouncil and Southeast sia are looking 
at new ways to share in the rewards. 

THE PRINCIPLES OF 

ETHICAL INVESTING 

COULD ALSO PROVE 

POWERFUL MARKET-

ING TOOLS IN WEST-

ERN JURISDICTIONS 

WITH LARGE MUSLIM 

MINORITIES SUCH AS 

THE UK, FRANCE AND 

SOUTH AFRICA.
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Sources: IMF, Islamic Finance: Opportunities, Challenges, and Policy Options. April, 2015 
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ISLAMIC FINANCE IN 2015 
The oil price collapse and currency volatility 
in emerging markets eroded global sukuk is-
suance in 2015. Moreover, a decision by Bank 

egara Malaysia the central bank  in uly to 
stop issuing Islamic bonds was e pected to cut 
the volume in half from last year.

In 201 , global issuance reached 118.8 
billion according to the International Shari’ah 

esearch cademy for Islamic Finance 
IS . In the first quarter of 201 , Malaysia 

led the market with 42.3% of total issuance, 
followed by the United Arab Emirates with 
18.2%, Bahrain with 14.2% and Indonesia 
with 14.1%. These markets were followed by 
Saudi Arabia, with 5.3%, and Turkey, with 
5.0% of global issuance.

Bahrain saw a substantial increase in the 
first quarter of 201  amounting to 2.  billion. 
Meanwhile, angladesh oined the market, 
issuing its first-ever short-term Islamic bond 
to manage domestic liquidity.

Ma or issues in 201  included the 1  
million sukuk by Emirate Airlines. Backed by 

 E port Finance, it is the largest Islamic 
bond so far by the aviation sector. An esti-
mated 32% of the subscribers were based in 
Europe and another 29% came from the US. 
Malaysia’s oil and gas producer Petronas also 
made headlines in 2015 by issuing a sukuk 
valued at 1.2  billion.

21 The Worldfolio WIEF

17 to 21 Islamic Finance takes flight v2.indd   21 15/10/15   13:23



• First Syndicated Project Finance Deal
   (Egyptian Steel 2013)

• Deal of the Year Award for Best Project Finance
   Deal by Islamic Finance News with Al Sharkeya 
   Sugar Manufacturing Co. (Al Nouran)

• Top 20 Banks in Europe, Middle East and Africa
    in Shariah - compliant  Syndications  (Bloomberg) www.bankaudi.com.eg 

Infrastructure 

& Project Finance 

Deal of the Year

Al Sharkiya Sugar

Manufacturing Company

Multi-layer financing



ince the financial crisis there has been a 
generally negati e feeling towards banks 
and bankers in the western world  ow do 
you think sla ic finance can contribute 
to the de elo ent of a ore sustainable 
financial syste
I think Islamic finance has a very good 
feeling with consumers because its po-
licy is based on the sharing of trust and 
risk. Generally, in Islamic finance, apart 
from all the things that you cannot do  
riba and speculation, for instance - there 
is an actual sharing of risk. This is why 
most customers of Islamic banks or Is-
lamic financial products are happier be-
cause they feel that the bank shares the 
risk that they take, and that helps to build 
customer confidence.

o what are the core differences between 
sla ic and con entional finance

In conventional finance when you take 
a housing mortgage - in a time when 
the market drops and you default on pa-

yments, the banks will take the house 
from you, sell it, and evict you. uring 
the subprime crisis, banks would simply 
give out loans to anyone  people with 
no obs, income, or assets whatsoever. 
Whereas, according to the way Islamic 
finance is structured, the bank buys the 
house for you and you make payments 
to the bank. This way the bank is sha-
ring with the customer the risk of the 
value of the house decreasing. I think 
people need to realise that Islamic fi-
nance is not ust about calling a product 
by its Islamic name  the structure and 
the documentation are totally different 
and that has to be very clear.

hat would you say are the key ilestones 
in the de elo ent of sla ic finance
In Malaysia, there is greater aware-
ness of the e istence of the alternati-
ve Islamic market and more people in 
business use Islamic finance. This is 
very important because previously, very 
few people were familiar with the sys-
tem and it was difficult. I think one of 
the factors of our success here in Ma-
laysia is that we have worked to build 
awareness over a period of more than 
20 years. It came about by constructing 
the building blocks of infrastructure to 
set the foundations of how the market 
actually functions, whether Islamic or 
conventional. We have regulators and 
banks coming to play their role followed 
by the educational institutions and a re-
gulatory framework. It is a world that 
we are building together. There are two 
markets now. Whereas before there was 
a cannibalization of one market by the 

other, now there is parallel growth and 
this means that the customer has a choi-
ce. Whether it is a financial product or 
any other type of product, competition 
helps lower price, but the product will 
still be as good and Shariah compliant.

hat do you think of the o ortunities 
and challenges that the establish ent of 
the single arket of the sean cono ic 

o unity  oses for the sla ic 
financial sector
The good thing is that the market will 
be bigger thanks to easier access and 
border crossing. ut the real challenges 
are going to be within the regulatory 
system. Each country will protect its 
own market  there are different controls 
on them. So how do you make them uni-
form for the customer, for the banker or 
for the regulators  It is a ma or challen-
ge but at the end of the day if you look 
at the opportunities for growth by being 
a united market, and if we prove strong 
enough to overcome the downturns, 
then this is the place to be. Things are 
tough everywhere else in the world, 
everyone is facing recession. This is the 
happening place,  the opportunities of 

growth and business are here.

alaysia is the global leader in sla ic 
financial assets and in al ost all sub sec
tors  takaful assets, sukuk assets, sla ic 
unds  hy alaysia  hat are alaysia s 

co etiti e ad antages
Well, why not Malaysia   The reason 
why we are leaders in this sector is be-
cause we ve been in it for a long time. 
This isn t something that happened 
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overnight. We started very early to work 
on our regulations in cooperation with 
the entral ank and Securities om-
mission and decided our mission for 
Malaysia. We worked together until we 
formed a proper infrastructure for this 
particular business to succeed where 
all the players were given opportunities 
and incentivized to participate in this 
particular sector. Therefore the outco-
me proved to be a good, vibrant, domes-
tic Islamic financial market, which is 
also sustainable. First it grew regiona-
lly then, as our Islamic banks grew, we 
were able to move further afield.
 
sla ic finance has been identified as one of 

the  national key econo ic areas s  
hat do you think the contribution of sla
ic finance is in ter s of socio econo ic 

de elo ent for alaysia
I think Islamic finance provides growth 
opportunities for the people and the ta-
lent that live here. It is providing more 
opportunites for businesses to grow, for 
people to borrow, and different oppor-
tunities to design and innovate finan-
cial products. When the growth comes 

it will be e ponential because as more 
people come in bringing money, they 
will contribute to the widening of the 
market, and eventually there will be 
more Islamic funds and assets to invest 
in and Islamic products to be traded, 
creating an ongoing chain. t the end 
of the day, the circle broadens until a 
very independent and huge financial 
sector is formed that complements the 
conventional market. gain, it is very 
important that customers have opportu-
nities and options.

s the shortage of hu an ca ital one of 
the challenges that the sector is facing 
right now
es, but I think that issue is being seriously 

addressed thanks to all the investments 
the entral ank is allocating, thereby 
creating more Shariah advisors, scholars, 
and academics. The challenge is to train 
people who already know business and 
people who already know Shariah and 
merge them together. I wrote an article 
once stating that Malaysia s biggest e -
port to the Gulf is human capital and not 
palm oil. nd this is why Talent orp was 

established, because we were all going 
overseas. I lived in the Gulf for four years 
before I came back here.

ou are one of the ost renowned e erts 
in deri ati es and you were instru ental 
in the creation of D  ow could futures 
be hariah co liant taking into account 
the issue of gharar
To answer this question, we should consider 
what makes a product Sharia-compliant. 
What are the issues in the futures contracts 
that may not be Sharia-compliant  It is a 
question of deliverability, transparency of 
prices, and ensuring that people are not 
able to speculate more than they should. 
What we did to factually address this issue is 
to use technology, thereby making a product 
deliverable. When a product is deliverable, 
when you are able to check the price of a 
product on your screen, it is Sharia-com-
pliant as well. Technology is our means to 
address the issues of uncertainty and spe-
culation and I find it fascinating. I ve had 
many wonderful sessions with Sharia scho-
lars, in order to make for e ample the crude 
palm oil futures contract Sharia-complaint. 

nd eventually, the crude palm oil futures 
contract turned out to be the first futures 
contract to be Sharia-complaint. We are 
not purists and there will be Muslims who 
will soundly refuse it, but we take that risk. 

nd the other way to do a futures contract is 
through salam sale.

“ I THINK ONE OF THE FACTORS OF OUR SUCCESS HERE IN MALAYSIA 

IS THAT WE HAVE WORKED TO BUILD AWARENESS OVER A PERIOD OF 

MORE THAN 20 YEARS.”
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ne of the other interesting as ects about 
sla ic finance is that  acti ities lay 

a a or role  he global contribution 
stands at  illion, to which alaysia 
contributes o er  hat are the usual 

 acti ities that sla ic financial insti
tutions undertake
ou know, when we have our income, we 

have to pay akat according to Islamic 
law. There are many ways in which diffe-
rent companies choose to drive S  and 
our way may not be so different from any 
other company on the conventional side. 

There are a wide range of possibili-
ties and there are no restrictions. It really 
depends on what you decide to do with 
your money. 

hat is the contribution of sla ic finance 
in building a new cor orate i age abroad, 
beyond alaysia ruly sia

nfortunately Malaysia has never been 
very good at marketing itself for the 

“WE HAVE REGULATORS AND BANKS COMING 

TO PLAY THEIR ROLE FOLLOWED BY THE 

EDUCATIONAL INSTITUTIONS AND A REGULA-

TORY FRAMEWORK. IT IS A WORLD THAT WE 

ARE BUILDING TOGETHER.”

The Worldfolio WIEF

23 to 27 Zaha Rina v2.indd   25 15/10/15   13:25



23 to 27 Zaha Rina v2.indd   26 15/10/15   13:25



good things that we do. The only way 
to establish this image is to focus on the 
Islamic products that are coming out of 
Malaysia, by talking about the many Is-
lamic funds listed in Malaysia, talking 
about Sukuks, and how many assets 
under management we have here that 
will shape a new image to cross bor-
ders. That is something that we need to 
advertise more and we are happy that 
you are writing about it. ou are pro-
bably discovering a fascination with it 
as I did. Moreover, we need to portray 
this particularly good image because 
when people talk about Islamic finan-
ce, many people associate the word 
Islamic  with in aden or terrorist 

activities. obody realises that with the 
money that we have we actually fund 
schools everywhere around the world 
and do good things. Islamic finance is 

very personal, like your faith. It is in 
your heart. ou don t have to go out and 
show that you are a good person  it s a 
quiet ourney. nfortunately, somehow 
this has not been communicated in the 
right way. Many commentators and e -
perts have demonized Islamic finance 
and unfortunately even politicians have 
politicized religion  I m very sad to see 
this. Islamic finance is open to everyo-
ne and the quality of the products is so 
good that non-Muslims may not even 
notice or care whether it is Sharia-com-
plaint or not. The fact that it is Shariah-
compliant is ust a plus. So again, it is 
a matter of how the brand is marketed. 

Do you think that sla ic finance will 
be able to change the course of interna
tional relations between estern and 

usli  countries  
I think that in order to bridge the gap 
we have to have a better understanding. 
There are many bridges to be built and 
this can definitely be one of those larger 
ones that we need to cross together. ut it 
has to be built from both sides.

“ISLAMIC FINANCE IS VERY PERSONAL, LIKE YOUR FAITH. IT IS 

IN YOUR HEART. YOU DON’T HAVE TO GO OUT AND SHOW THAT 

YOU ARE A GOOD PERSON; IT’S A QUIET JOURNEY.”
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AGAINST THE ODDS, A GLOBAL LEADER IN ISLAMIC 
ECONOMY AND FINANCE
By Carmen Valache

A Muslim-majority country with a population of just over 30 mil-
lion, which has successfully integrated its Hindu and Chinese 
minorities, Malaysia may not appear as the obvious leader of the 
fast-growing Islamic economy. After all, the country is located 
relatively far away from the markets in the Middle East and 
North Africa, and in the vicinity of the most populous Muslim 
country in the world, Indonesia. 

But Malaysia has beaten the odds. Thanks to early govern-
ment foresight and effective marketing, the country is the world 
leader in Islamic finance and in halal food and travel. Malay-
sia also fares well in other areas, such as modest fashion, halal 
pharmaceuticals and entertainment. 

The Malaysian government’s efforts to promote the Is-
lamic economy started early, in 1974, when a research center 
for Islamic affairs was established under the Prime Minister’s 

office. The entity became the first in the world to issue halal 
certification letters for Shariah-compliant food and beverages. 
In 1982, a halal/haram committee was established under the 
research center, which took over the certification process. 
Comprised of religious representatives as well as health and 
sanitary, trade, veterinary, and consumer affairs authorities, 
the committee organized comprehensive checks at hospitality 
and commercial establishments to ensure that they complied 
with halal standards. 

Fast forward to four decades later and Malaysia boasts a 
thriving halal economy, and top-notch certification and research. 
The epartment of Islamic evelopment IM s halal certifi-
cations are sought after by private and public companies from all 
over the world, while its Halal Development Corporation (HDC) 
sets the standards for industrial development and attracting for-
eign investment in the field. Malaysia also owns a fourth of the 
total Shariah-compliant financial assets in the world and has a 
vibrant Islamic insurance sector. 

Malaysia has developed Islamic finance as one of the sec-
tors that not only adds value to the economy but offers an al-
ternative to businesses and the public. Our approach has been 
holistic, yet focused on specific outcomes. The focused approach 
has led to the exponential growth of the industry and contribut-
ed towards the diversification of the Malaysian economy,  ato  
Muhammad bin Ibrahim, Deputy Governor of Malaysia’s central 
bank, said in a speech in June, 2015. 

MALAYSIA:
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Today, the Malaysian government aims to turn the Asso-
ciation of Southeast sian ations SE  into a halal hub 
headquartered in Kuala Lumpur. According to Prime Minister 

a ib azak: s the chair of SE  for 201 , Malaysia is keen 
to promote the development of the halal industry in the region. 
With the establishment of the SE  Economic ommunity by 
the end of the year, there is no reason why SE  should not 
become a major halal trading hub, serving both domestic mar-
kets and those around the globe.

HALAL FOOD
In its latest State of the Global Islamic Economy report, Thom-
son Reuters estimates that Muslims could spend as much as 
$2.5 billion on halal food by 2019, double the current amount, 
and says Malaysia is well-positioned to take advantage of this 
upward trend. anked first in the world in that same study for 
the health of its halal food economy, Malaysia excels at gover-
nance, certification and general awareness of halal foodstuffs. 
In the absence of global and even regional certification stan-
dards, IM s certifications for halal foods and beverages are 
recognized and respected worldwide. To date, Malaysia has de-
veloped 1  standards for the halal industry, and its MS1 00:200  
standard has been adopted as the international halal standard 
by the United Nations.

However, Malaysia remains a net importer of food, particu-
larly of meat, with annual food imports exceeding $15 billion. 
Meat and animal production is especially low in Malaysia, as 
it is in other member countries of the Organization for Islamic 
Cooperation (OIC). The high volumes of halal meat imports 
from countries like Australia, Brazil, and, more recently, China, 
occasionally pose challenges regarding compliance with cer-
tification standards. That is not to say that Malaysia does not 
export halal products. In 2013, its halal exports amounted to 
$10 billion, 40% of which were food and beverages. However, 
the significant negative trade balance points to a greater need 
for larger production volumes domestically.

As of 2015, almost 4,000 companies were registered as manu-
facturers and traders of halal products in Malaysia. The majority 
of the producers and retailers are domestic, with big brands like 
Marrybrown leading a sector that includes numerous small- and 
medium-sized enterprises. However, Malaysia is also a destination 
for foreign investors in halal agro-processing. Nestlé, for example, 
produces the biggest range of its halal products in Malaysia and ex-
ports them all over the world, despite the fact that it operates over 
1 0 Shariah-compliant factories in other countries. 

Alois Hofbauer, managing director and regional head of 
estl  for Malaysia, Singapore and runei, says multinationals 

have an important role in ensuring that market participants of 
all sizes understand the requirements of halal food manufactur-
ing and logistics. According to Hofbauer, Nestlé is “working with 
the government to ensure that our suppliers locally and world-
wide learn the requirements for halal endorsement. In most 
cases, small companies do not have the know-how or means to 
fulfill these on their own. It is the responsibility of larger local 
companies and global ones like ours to help those producing raw 
ingredients to meet local halal standards. We are also working 
intensively with the government on a halal supply chain to have 
more of the raw materials we purchase locally made. This will 
ensure the traceability of halal ingredients and create shared 
value locally.

Marketing plays an important role in the drive to position 
Malaysia as a halal food hub. Host to the world’s largest halal 
food expo and conference, the Malaysia International Halal 
Showcase MIH S  and the World Halal Summit WHS , Malay-
sia attracts tens of thousands of exhibitors, scholars, government 
representatives and visitors to its capital every year to showcase 
halal foods, beverages, healthcare, and pharmaceutical prod-
ucts, and to discuss industry standards and trade. 

MIH S 201 , the twelfth edition of the fair, had over 00 e -
hibitors and more than 20,000 visitors, 12% of whom were inter-
national. WHS, meanwhile, attracted speakers from over 18 coun-
tries and dignitaries such as Thai Deputy Minister of Commerce 
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Apiradi Tantraporn, Turkish Minister of 
Customs and Trade, Nurettin Canikli, and 
the United Arab Emirates’ Minister of En-
vironment and Water, Rashid Ahmed Mo-
hamed Bin Fahad. In addition to increas-
ing Malaysia’s visibility in the global halal 
community, these marketing initiatives 
also serve to educate the local population 
and to promote business;  this year’s event 
resulted in a record $300 million in sales. 

ISLAMIC FINANCE: 
MALAYSIA IS THE UNDISPUTED LEADER
Islamic finance may account for only 1  
of global financial assets, but its double-
digit yearly growth has attracted new 
players of late. South frica, the nited 
Kingdom, Luxembourg, and Hong Kong 
all issued sukuk last year, underscoring 
the interest in these assets among non-
Muslim investors. 

Thomson Reuters estimates that Ma-
laysia holds a fourth of the world’s $1.7 
trillion in Islamic financial assets, the 
largest share in the world, ahead of more 
populous countries like Iran ($323 billion) 
or Turkey ($51 billion). Led by Islamic 
banking, Malaysia s Shariah-compliant 
financial sector is e pected to e pand at 
20% per year after recording a growth 
rate of 13% over the last three years, 
according to the Association of Islamic 
Banking Institutions in Malaysia,  The 
country s 1  Islamic banks, including five 
foreign ones, hold more than $135 billion 
in assets, or 26% of the country’s total 
banking assets. The adoption of a new Is-

lamic financial services act is e pected to 
drive that figure up to 0  by 201 . 

Malaysia is also a leader in sukuk, 
accounting for about 60% of the global 
market. In the first quarter of 201 , ursa 
Malaysia saw the issuance of 42.3% of the 
world’s sukuk, which totaled $18.3 bil-
lion, dwarfing other ma or issuers such 
as Dubai. Meanwhile, the country’s  $160 
billion pension fund, the Employee Provi-
dent Fund (EPF), plans to initiate a fully 
Shariah-compliant retirement fund in the 
coming years, which would make it one of 
the first public pension funds in the world 
to invest solely in Islamic assets. 

Takaful also posts healthy growth 
rates in Malaysia; in 2013, premiums rose 
23% year-on-year, to $3 billion. 

The numbers in the financial sector 
are encouraging and, as is the case with 
halal products, they are supported by 
careful governance and regulation. This 
year, the central bank, Bank Negara, is-
sued 11 new standards to complement 
e isting regulations. Islamic financial in-
stitutions were required to adopt the new 
norms by June 30. 

Malaysia also excels in the area of re-
search and development. Its International 
Centre for Education in Islamic Finance 
(INCEIF) is working together with one of 
Malaysia’s leading banking groups, CIMB, 
to establish a research center for Islamic 
banking studies, while universities like 
the International Islamic University of 
Malaysia offer Islamic finance degrees of 
international recognition. 

HALAL TRAVEL 
Traditional holiday destinations such as 
Turkey, Spain, and apan are increasingly 
adapting their facilities to attract Muslim 
holidaymakers, who spend an estimated 
$140 billion on travel each year. The ac-
commodations include prayer rooms 
in hotels, halal-compliant restaurants 
and mini-bars, and gender-segregated 
beaches or pool areas. Malaysia is also 
a world leader in halal travel, thanks in 
part to its natural attractions - beautiful 
and diverse nature, warm weather and 
a rich cultural and historical heritage - 
and to its inclination to cater to Muslim 
tourists. One of the world’s top tourist 
destinations, Malaysia attracted over 25 
million foreign visitors in 2014, many of 
them from Islamic majority nations such 
as Indonesia and Brunei. 

In addition to popular destinations 
and activities, Muslim tourists heading to 
Malaysia can also opt for tours designed by 
the Islamic Travel Centre, which include 
some of the leading cultural and religious 
attractions, such as the Islamic arts muse-
um in Kuala Lumpur, the Jamek and Putra 
mosques and the Moroccan pavilion. Halal 
hotels, restaurants and even tour operators 
abound, in an environment of tolerance 
and respect for other cultures.

GROWTH AREAS: PHARMACEUTICALS, 
COSMETICS, TECHNOLOGY
While Malaysia stands as a successful 
example of a growing Islamic economy, 
the potential for growth is still immense, 
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and new areas for development open up 
constantly. One of these areas is pharma-
ceuticals and cosmetics; halal medicines, 
vaccines and even stitches are in increas-
ing demand, although most religious 
scholars recommend that conventional 
alternatives be used if Sharia-compliant 
ones are not available. Malaysia was the 
first country in the world to issue guide-
lines for halal pharmaceuticals, and has 
seen interesting developments as of late, 
including a halal vaccine facility devel-
oped by Saudi rabia s l omaih Group 
and HDC. However, the potential remains 
for producing more healthcare products, 
cosmetics and toiletries in a vibrant econ-
omy such as Malaysia. 

Sharia-compliant services like trans-
portation and logistics or financial in-

struments such as Islamic microcredits 
are other growth areas that Malaysia has 
yet to tap into on a large scale, despite 
the fact that, according to consultants 
Frost and Sullivan, the highly recog-
nized halal certification system in Malay-
sia has given the country an advantage 
to develop and position itself as a halal 
logistics hub in the region.

Modest fashion, which is increas-
ingly taking catwalks in the Middle East 
by storm, is yet another growth area. Ma-
laysia has sought to promote it through 
events such as the Islamic Fashion Fes-
tival. However, Malaysian designers and 
brands like Nashata and Tudung People 
are dwarfed by large exporters and de-
signer labels from countries like Turkey, 
the UAE and India, as well as by the mod-

est fashion lines of mainstream brands 
from the nited States, apan and Europe.

Most importantly, technology is ex-
pected to both support and benefit from 
the growth of the Islamic economy in Ma-
laysia, as financiers ponder investments 
in online ventures, social media, and ini-
tiatives like 3D printing, online games, TV 
production, and wearable technology. As 
the world s Islamic financial capital, Ma-
laysia can be expected to play a major role 
in developing this next generation of halal 
products and services.   
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TAKAFUL: 
A different product, a different approach
An Interview with Mr. Zafri Abdul Halim, 
CEO of Great Eastern Takaful

What do you think takaful contributes to the 
socio-economic development of Malaysia?
The insurance penetration rate in Malay-
sia is 40-50%. However, takaful penetra-
tion is only 11 to 12%. In addition, over 
50% of the Malaysian population consists 
of Malay, which is almost entirely Muslim. 
So with our takaful products we now have 
the opportunity to offer insurance services 
to all these people. Initially we try to pene-
trate the middle-income market, focusing 
on the Malay population. Our growth rate 
last year stood at over 180%, the highest 
in the sector. So we are able to provide the 
necessary coverage in terms of insurance 
services and in turn this contributes to the 
GDP growth.

What are the main differences between the 
conventional insurance system and takaful?
Obviously one is halal and the other one is 
not Sharia-complaint. It is a different pro-
duct. Everything starts from the contract. 
Our contract says ‘I contribute’ or ‘I parti-
cipate’; it doesn’t say ‘sales’ or ‘purchase’. 
The lexicon mirrors the differences: we 
do not have premiums; we have participa-
tions. The participants allocate financial 
resources to something similar to a fund. 
The pool of money belongs to the partici-
pants, and not to the insurance company. 
If something happens to the members, we 
pay them from the fund. The company only 
manages the fund. It’s a very different ap-
proach. And of course the three areas that 
we avoid in takaful are: gharar (uncertain-
ty); maisir (gambling); and riba (usury). 

How would you describe the genesis of Great 
Eastern Takaful and its contribution to the de-
velopment of the takaful sector?

We received our licence in 2010. We have a 
sister company, namely Great Eastern Life 
Malaysia, which has been in the business 
for 107 years. As a new company, we can 
lean on their expertise and infrastructure. 
Because of that, our business grew consi-
derably last year. 

Bank Negara wants to expand the 
takaful market. Before coming here, I 
was in Saudi Arabia. I came back in 2011 
to join this company. I immediately ap-
preciated the difference between the two 
markets, and this is because of the sup-
port of Bank Negara. The new guidelines 
Bank Negara is issuing are aimed at ma-
king companies stronger.

What are the main activities that GET is un-
dertaking in order to develop the human capi-
tal of tomorrow?
It is not easy to attract people to join us, es-
pecially because this is a very technical area. 
Through our sister company, we attract peo-
ple and we have a great training system by 
letting them know they can get transferred to 
Great Eastern Life Malaysia, or even to Sin-
gapore or Indonesia. So there are opportuni-
ties for new people who join us. 

As there is a shortage of talent, there is 
a high level of competition to hire the right 
human capital. Many other companies try 
to get our people. People will come and go 
but we have a system in place to develop 
new talents. Talent in conventional insu-
rance is different from takaful, because we 
are Sharia-complaint. 

The ASEAN region is one of the fastest growing 
in the world. How do you think the establish-
ment of the ASEAN Economic Community will 
impact Malaysia?

The integration of the market will have 
a gradual impact on our business. Com-
pared to other countries, we are the 
strongest in terms of Islamic finance and 
takaful. Other countries will want to seek 
knowledge from us. Of course, there will 
be opportunities to expand in terms of 
human capital, but also our market share 
will be positively affected. We will defini-
tely be able to sell our products to other 
countries. With our infrastructure, talent, 
and knowledge, we will be able to expand 
into other countries. 

Zafri Abdul Halim was appointed CEO of Great 
Eastern Takaful in March, 2013, having served 

previously as the company’s Chief Financial Officer. In this interview, 
he talks about the takaful business in Malaysia, how it differs from 
conventional insurance, and its contribution to society

TAKAFUL: 
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Across the region we have seen recent growth downgrades. How do 
you see the growth prospects for Bangladesh this year?
The economy of Bangladesh has maintained a dynamic growth 
trend in the midst of repeated external shocks like the East Asian 
crisis and the subsequent global financial crisis. angladesh 

ank , as the monetary and financial sector regulator, has 
engaged the country s financial sector in the promotion of in-
clusive and environmentally sustainable financing of output ac-
tivities, with cautious, restrained monetary programs consistent 
with price and macroeconomic stability. This has helped angla-
desh’s economy achieve a more than six percent annual aver-
age real G  growth for well over a decade. eclining lending 
interest rates and rising foreign exchange reserves along with a 
stable exchange rate are also enhancing the investment climate 
for foreign investors.

In terms of BB initiatives to ensure sustainable growth, we 
have guided an expansion of agricultural and rural credits, not 
only to enhance poverty reduction and food security, but also to 
contribute price stability through lessening domestic food supply 
volatility. Moreover,  is able to in uence in ation indirectly 
through manoeuvring the intermediate target of broad money 
growth. s monetary policy stance has already sensitized the 
banks and financial institutions towards socially responsible 

lending, accelerating a directional bias favoring lending for pro-
ductive pursuits. These measures are insulating the economy 
from becoming overheated.

ith regards to currency stability, do you feel that there is confi-
dence in the market regarding the taka? 
The taka has appreciated against major foreign currencies, barring 
the .S. dollar. Through cautious monetary policy, we have ensured 
strong e ternal sector gains with a more than five-fold increase in 
foreign e change reserves since 200 . apidly growing reserves 
are strengthening the value of the taka. With intensive surveillance 
and market-based supervision, the value of the taka remains strong 
and stable compared to other South sian economies.

You are renowned for some innovative initiatives and policies, such 
as green banking. Why are these policies so important?
Bangladesh Bank is committed to promoting socially and en-
vironmentally responsible financing without compromising 
macroeconomic stability.  has been pursuing an array of poli-
cies for mainstreaming socially responsible business like green 
banking. We strongly believe that these inclusive policies are a 
very effective means not only for sustainable growth but also to 
uplift the missing middle.

DR. ATIUR 
RAHMAN 

INTERVIEW

The Governor of the Bangladesh Central Bank, known as the “Green Governor,” has a 
reputation for innovative thinking and problem solving. He is renowned for his support 
of the agricultural sector and his focus on SMEs as well as green banking. As one of the 
most progressive and well-respected Central Bank Governors in the world, Dr. Rahman 
has a unique viewpoint on Bangladesh’s economic growth outlook and the opportunities 
and challenges ahead for the banking sector

CENTRAL BANK GOVERNOR OF THE YEAR 
2015: ASIA PACIFIC
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There has been a lot of talk about non-performing loans and high 
interest rates in Bangladesh. What is your plan to combat this and 
what is your policy towards corporate governance?
As is the case in many countries, the banking sector in Bangla-
desh faces multiple challenges moving forward, including ad-
justing to rapid technological changes, risk management, and 
stability issues posed by increasing financial globalization. We at 
BB have gone about setting the incentives, as well as overseeing 
compliance with corporate governance related laws, regulations 
and guidelines. Setting up a world class enter for eadership 
E cellence in the Financial Sector EFS  in hittagong is in 
progress, which will primarily focus on issues related to better 
corporate governance in the financial sector. We hope to bring 
in world-class experts to raise the quality of discourse on the 
desired corporate governance e cellence.

What do you believe the IMF and the World Bank can do to contrib-
ute to Bangladesh’s Development?
In the recent IMF-World ank nnual Meetings, I raised the is-
sue that we should not just go on creating money, but rather 
we should help groups of people to produce goods and servic-
es. Therefore, my suggestion for the W  and the IMF would be 
to emphasize a financial inclusion strategy, focusing more on 
green and socially responsible growth systems. The corpora-

tions should share part of their income with the poor and their 
workers. The Financial Times magazine, The anker, chose me 
as the entral ank Governor of the ear 201 : sia acific , rec-
ognizing that these innovative steps are adding significant value 
to the economy.

Is there room for more banks to enter the sector to continue this 
inclusive growth strategy?
There is still a significant part of the rural population that is un-
der-banked due to the low penetration of banks in rural areas. 
To ensure the outreach of banking services to the masses, nine 
commercial banks have been given licenses, of which six are 
from local entrepreneurs and others from non-resident Bangla-
deshis. The rule for new bank branches has been set at a ratio 

“BANGLADESH BANK IS COM-
MITTED TO PROMOTING SO-
CIALLY AND ENVIRONMENTAL-
LY RESPONSIBLE FINANCING 
WITHOUT COMPROMISING 
MACROECONOMIC STABILITY.”
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“THE TAKA HAS APPRECIATED 
AGAINST MAJOR FOREIGN CUR-
RENCIES, BARRING THE US 
DOLLAR. THROUGH CAUTIOUS 
MONETARY POLICY, WE HAVE 
ENSURED STRONG EXTERNAL 
SECTOR GAINS WITH A MORE 
THAN FIVE-FOLD INCREASE 
IN FOREIGN EXCHANGE RE-
SERVES SINCE 2009.”

of 1:1, which is e pected to deepen financial inclusion further. 
All scheduled banks are doing online banking, mobile banking, 
agent banking, offshore banking etc. leaving little room for new 
foreign banks in angladesh.

You have spoken about agriculture, but there are other sec-
tors like industrial and telecommunications that may need 
certain requirements from their banks. How would you assess 
the level of competitiveness of the banking sector in terms of 
technical capacity?
Technology has brought about a complete paradigm shift in the 
delivery of banking services in angladesh. Over the past few 
years, in line with the government’s vision of “Digital Bangla-
desh,  angladesh ank has been encouraging and implement-
ing IT-based financial services in the overall banking sector. The 
implementation of the angladesh utomated heck rocessing 
System S , the angladesh Electronic Fund Transfer et-
work EFT , Enterprise esources lanning E , I  online 
facilities, mobile banking service, as well as the establishment of 
data warehouse facilities and the adoption of core banking soft-
ware are all very important in ensuring technical capacity.

Bangladesh has transformed in the years since independence in 
 ow do you see the financial sector o ing into the future

The banking sector in Bangladesh has grown several-fold since 
independence in 1 1, in tandem with the country s uninter-
rupted spell of steady, stable economic growth. eginning as 
an almost wholly state-owned sector making direct loans at 
prescribed interest rates, our banking sector has undergone 
successive rounds of major structural and regulatory reforms 
transforming it into a vibrant private sector-led market-based 
banking system. I strongly believe s movement towards 
sustainable banking, including a financial inclusion ethos with 
green banking and mobile banking initiatives, will continue to 
bring prosperity in the years ahead.

How would you like the banking sector, or the Central Bank itself, 
to contribute to the image of Bangladesh internationally?
To spread the success stories of Bangladesh Bank and Bangla-
desh itself, we at the entral ank are working on the brand-
ing of angladesh ank. We have an e cellent, structured and 
secure website. With the assistance of a locally reputed agency, 
we have already developed a strategic plan to communicate 
and highlight various initiatives and landmarks of Bangladesh 

ank through social media.

You are the ‘Central Bank Governor of the Year 2015: Asia Pacific’, 
one of many achievements. You started from humble beginnings 
and there are many among the younger generation who are in a 
similar situation. What is your advice to the next generation of 
young people?

o pain, no gain.  This famous ma im reminds me of the ardu-
ous ourney I have made to reach this stage. In this era of rapidly 
changing economic environments, students must work relentlessly 
to keep up to date with today s changing ob requirements. I would 
advise students to prepare themselves and change their mindset 
of chasing not just jobs, but also to explore their potential for en-
trepreneurship. The recognition I have achieved for promoting so-
cially and environmentally responsible initiatives will be enhanced 
with the innovative ideas of our younger generation. 
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How would you describe the way Dubai 
managed to transform itself into of the 
most distinctive skylines in the world?
The story of Dubai started a long time ago 
with trade, as the city was always at the 
midway point between Asia, the Middle 
East and Africa. Throughout history 
there have been a lot of traders going to 
and from places like Iran and India, and 
shipments of merchandise were made 
through Dubai. This has been going on 
since the city’s foundation. 

Trade has increased throughout 
time, with Africa and Asia using Dubai 
as a hub. Many goods were coming from 
Japan, China, and Singapore to Dubai, 
and going from Dubai to India, Pakistan, 
Sudan, Egypt and the rest of Africa. 

The location of Dubai has always 
helped, and His Highness Sheikh 
Rashid bin Saeed Al Maktoum, former 
Vice President of the UAE, Prime 
Minister, and Ruler of Dubai has always 
supported transshipment trade in this 
country, inaugurating the first port in 
Dubai, Port Rashid, which turned out to 
be a very important port for the country 
and for the region as a whole. 

Trade volume started becoming 
bigger and bigger, and at a certain 
point His Highness thought that we 
needed to have a free zone area and a 
port hub. That is how the idea to build 
Jebel Ali Port came around, which is 

now over thirty years old. At the time, 
nobody thought it was a good idea to 
build such a big port in the middle of 
the desert, but time proved that His 
Highness had great vision. The same 
port that many were skeptical about is 
now one of the most successful ports in 
the world and Dubai is now exporting 
its knowledge and managing other 
ports globally. 

Dubai’s population and residents 
were always traders, it is in our DNA. 
We always say that every culture 
starts next to water. It has to do so. 
So when people started settling here, 
they did so next to the creek in Dubai. 
All the residents of Dubai, by default, 
had to be traders or business-people, 
as they were interacting with lots of 
businessmen from all over the world. 

If we look at the real estate sector, after 
the recovery in 2008 approximately 24% 
of the world’s cranes are now placed in 
Dubai. Now stakeholders and investors 
are casting cautious looks ahead, 
towards 2020. What is your perspective 
on the macroeconomic scene? How are 
the depreciation of the euro or the 
Russian ruble and the appreciation 
of the U.S. dollar impacting the real 
estate sector in Dubai?
When we talk about the euro and the 
U.S. dollar, we are almost covering 80% 

of the worldwide currency as many 
countries, like the UAE, have their 
currencies 100% pegged to the U.S. 
dollar. From that viewpoint, you could 
say that Dubai is more than a normal 
national city, it is a multinational city. 
Our clients, the ones that are buying or 
are interested in real estate, come from 
all over the world.

Diversification of clients is a positive 
factor, as you can take advantage from 
this global portfolio...
I agree. When we talk about 2008, 
there was a crisis. The market 
rebounded in 2011, and it is now going 
in the right direction. I think people 
have learned from their mistakes back 
in 2008. What we are planning for the 
future is to build the city with what is 
required. Today, the major developers 
in Dubai, including Wasl, are always 
trying to add to the successful story 
of the city. We are not developing for 
the sake of creating new projects. The 
major developers today are developing 
around the area of Expo 2020. Why 
are they doing that? All the major 
developers in Dubai, governmental, 
semi-governmental entities or public 
shareholding company, are all focused 
on the opportunities arising from this 
global event. 

Since you mentioned Expo 2020, I am 
interested in gathering your thoughts 
regarding how much of a pulling factor 
Expo 2020 can be in terms of office 
spaces or commercial spaces in the 
real estate sector.

DEVELOPERS TAP INTO HIGH
GROWTH POTENTIAL AROUND 
DUBAI’S EXPO 2020
INTERVIEW with H.E. Hesham Al Qassim

H.E. Hesham Al Qassim, CEO of Wasl Asset Management 
Group and Chairman of Emirates Islamic Bank, explains the 
emerging trends in the real estate sector and the lessons lear-
ned from the 2008 crisis
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Expo 2020 is a grand exhibition. I do 
not think we can count on how many 
customers are going to stay or occupy 
our offices or homes in the future. 
But ultimately, Expo 2020 is a grand 
exhibition in a major city, which already 
is so popular and gathering people from 
everywhere around the world. Not all 
cities can promote themselves like this, 
unless they have the infrastructure, the 
capacity and the ability to receive such 
a number of people. Unless they have 
these factors, they can never do this 
kind of exhibition. 

The people coming here are a great 
promotion for any city in the world 
to ever have. Another positive factor 
regarding the Expo 2020 is that it is an 
exhibition that will last six months. This 
is not a one-day thing. Moreover, it will 
give people the time to travel and visit 
the city and truly experience it. 

What we are doing in Dubai, in 
terms of support of infrastructure, 
makes the whole city look as one 
corporation. Dubai always works 
as one story. His Highness Sheikh 
Mohammed set the strategy for 
Dubai as one that is similar to a 
company. So when you look at the 
city as one commercial entity, every 
vertical within the commercial entity 
has to work towards the success of 
the corporation. Ultimately every 
section, from the government to 
the commercial companies, are all 
working towards this aim.

So today, all the authorities are 
working toward building the right 
infrastructure. For instance, the 
airport expansion; Emirates Airlines 
is working on the expansion of its 
global reach; development companies 
such as Wasl are working in different 
sectors in order to develop the 
hospitality sector. We are trying to 
build more affordable rooms to make 
Dubai more attractive for everyone. 

Statistically, 20% of the visitors 
coming to the city are business-
related. We wish Dubai had a 
higher percentage. I think the 
city is positioned to be the hub for 
international business from any part 
of the world.

What are the major projects of Wasl 
hospitality and leisure that are geared 
towards Expo 2020?

Dubai is in a unique position. People 
coming to the city will start to 
experience what Dubai is all about 
even before getting here. It all starts 
as soon as they set foot in an Emirates 
Airlines aircraft. They will find that 
hospitality starts there; followed by the 
experience of entering Dubai airport 
and the way they will be received by 
the immigration and customs people. 
The ride to the hotel, by bus or taxi 
or metro, and until they get to the 
hotel room, will be so pleasant. This 
is a chain the city has created, and 
it has set a benchmark for the global 
tourism industry.

In 2011, at a time of crisis, we 
announced a three-star hotel. Why 
during that time, if there was no Expo 
2020? People were wondering why. We 
knew we did not have enough three 
and four-star hotels when compared 
to the number of five-star hotels. The 
mix was not sufficient. In light of that 
situation we identified as a company 
that we needed to cover the gap, and 
therefore we needed to introduce 
more rooms. In one go, we announced 
we would build five hotels consisting 
of more than 1,200 rooms. 

The first one opened last year. 
It consists of 290 rooms. It is a very 
successful model. One more opened in 
August this year, while two more are 
expected to be opened for business 
before the end of the year. The fifth 
hotel will open next year. 

Then when Expo 2020 was 
announced we realized our model 
was what Dubai required as it had a 
big shortage in the mid-range quality 
hospitality offering, especially in 
three- and four-star hotels. Because of 
this, we have decided to go for another 
15 hotels, meaning another 4,000 
rooms. This will take us from 5,000 
rooms today to 10,000 rooms in 2020.

So you don´t think there will be an 
excess supply of rooms...
Never! I do not think that what we are 
building today is only for Expo 2020. 
Dubai is an expo itself, 365 days a 
year. I think tourism in Dubai grows 
more than 5% annually. Expo will add 
value to the tourism business. And that 
added value will be on the trade side, 
as there will be more international 
companies based in Dubai. 

If we look at the World Islamic 
Economic Forum that will be held in 
Kuala Lumpur this year, what would 
you like to see on the reform agenda? 
What do you think are the hot topics 
that should be discussed?
Worldwide standardization. In 1995, I 
was working in the National Bank of 
Dubai in the LC department. The LC, or 
letter of credit, department is the heart 
of any bank. It is the only department 
that deals with international markets, 
so you are dealing with international 
financial institutions. 
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I entered this department as a 
junior employee, eager to learn, and 
the first thing they gave me was a 
small booklet called S&P 500. This 
was a very old book on how to write a 
letter of credit to a third party trader. 

When you prepare a letter of 
credit, which has the description of the 
goods, where they are coming from, 
the trader information, the shipment 
company etc. you cannot commit a 
single spelling mistake. If you write 
“good” and instead of a ‘g’ you put a 
‘k’, then there is a discrepancy and 

the letter is invalid. When there is a 
discrepancy in the letter of credit, the 
recipient can keep the money and not 
deliver the goods, or they can ask for 
money to cover damages.

Traders are waiting for 
discrepancies. The first thing they do 
is check for spelling mistakes; silly 
mistakes, not content-wise. So, the first 
thing I did was to read the S&P 500 
booklet, and the second thing I did was 
spellchecks. Spellchecks are done by six 
different people. I hope one day Islamic 
finance will be like the  department, 

where people can read a booklet and 
do not require a Shariah board. The 
Islamic finance system has become so 
advanced today that, realistically, there 
is little difference between conventional 
and Islamic finance. It depends on 
the client. I am on the board of both a 
conventional and an Islamic finance 
institution. At one point in time there 
was a huge difference between both 
systems working in parallel, but today I 
think there are enough products within 
Islamic finance that can compete with 
the conventional ones. 
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INTERVIEW WITH H.E. SHEIKH ABDULLAH BIN SAUD AL THANI, GOVERNOR OF THE QATAR CENTRAL BANK.

“THE QATARI BANKING SYSTEM HAS BEEN 
MOSTLY UNAFFECTED BY GLOBAL FINANCIAL TURMOIL”

What role will the Middle East, and more 
s ecifically the , lay in sha ing future 
in est ent and global econo ic trends in 
the mid-term?
As you are aware, even after six years of 
the global financial crisis, global recovery 
is still fragile and the financial system faces 
risks. While economic recovery continues, it 
has been uneven and downside risks have 
increased. In this environment, the steady 
growth and solid economic and financial 
fundamentals of the G  region will aid in 
global recovery. Going forward, the ongoing 
economic diversification strategy pursued in 
the region will not only create opportunities 
for domestic private investors but also en-
hance scope for foreign investment in the 
region. The sizable outward remittances 
from the region along with foreign aid and 
investment will continue supporting many 
economies outside of the G . Moreover, 
the G  region will continue to benefit the 

global economy by supplying adequate oil 
and gas and thereby helping maintain sta-
bility in the global oil market. t the same 
time, authorities in the region should be 
mindful of the challenges and risks from 
geopolitical issues, oil demand and prices, 
and financial market volatilities and pursue 
prudent policies to stay on course.   

   
aking into account the four guiding rinci les 

of ision , and the nation s ra id de elo-
ent in recent years, how will the tate of 

Qatar realize its socioeconomic aspirations?   
 key strength of the inspirational atar 
ational ision 20 0 is that it is subscribed 

to by all ataris. The vision aims at trans-
forming atar into an advanced country by 
20 0, capable of sustaining its own develo-
pment and providing for a high standard of 
living for its people for generations to come.  

Several years into the Plan, we see 
real progress being made. lready, a-

tar is the top achiever in the  human 
development inde  in the region. Econo-
mically, our population has the highest 
per capita income. In 201 , atar is pla-
ced second highest in the G  region in 
the Global ompetitiveness Inde  with 
a world standing of 1 . Equitability is a 
key principle of the lan. In the World 

ank s Human evelopment Inde  for 
201 , atar has an income Gini coeffi-
cient of 1.1, which compares well with 

0.8 for nited States. atar s infant 
mortality rate was , which compares 
well with  for the .S. Other develop-
ment indicators for atar, for e ample, 
in education and health, read very well 
too. Our conclusion is that atar is on 
course towards the national vision. et, 
we must not be complacent but be fo-
cused on our commitment and diligence 
under the visionary leadership that led 
us to our present achievements.

he Go ernor o  the atar entral ank  discusses its unction in assuring financial stabil-
ity, and the role o  the Gul  oo eration ouncil countries in the global economic reco ery   

“A KEY STRENGTH OF THE INSPIRATIONAL QATAR NATIONAL 
ISI   IS HA  I  IS S S RI E    A  A ARIS
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he atari riyal is egged to the  dollar, 
anchoring onetary olicy for the state 
and reiterating atar s faith in the global 
currency  n addition to the egged rate, 
how is the central bank e loring new 

eans to fortify atar s econo y    
The dollar peg provides a credible anchor 
for our monetary policy and for most of the 
period in which the peg has been maintai-
ned, the atari economy has benefited from 
the stable economic environment in the .S. 

s in any fi ed e change rate regime,  
monetary policy is drawn and implemented 
to manage the short-term interbank interest 
rates with a view to sustain the fi ed parity 
between the atari riyal and the .S. dollar. 
Within this policy framework, the  en-
deavors to regulate overall liquidity so as to 
maintain monetary and financial stability. 
Treasury ills and Government onds are 
two market-based instruments available to 
the  for effective management of liqui-
dity and conduct of monetary policy.
These instruments have helped in proac-
tively managing structural liquidity in the 
system since 2011.  has also employed 
macroprudential tools such as sectoral li-
mits for the borrower groups and indivi-
duals, and loan-to-deposit ratio for banks, 
which play a complementary role to mone-
tary policy in strengthening financial stabi-
lity. Moreover,  has taken the lead role 
in implementing the asel III framework, 
strengthening financial market infrastruc-
ture, and promoting regulatory cooperation 
through the establishment of the Financial 
Stability and isk ontrol ommittee, all of 
which aims at making the financial system 
more resilient. We have a Strategic lan for 
the financial sector, which aims at suppor-

ting the economic diversification ob ectives 
of the ational evelopment Strategy 2011-
1  and helping realize the goals of atar 
National Vision 2030.

atar entral ank continues this week 
its olicy of onthly issuance of  bi-
llion to absorb the e cess li uidity in the 
banking syste

 has been conducting auctions of Trea-
sury ills since May 2011 and Government 

onds since March 201  for effective mana-
gement of systemic liquidity and conduct of 
monetary policy. These instruments have 
helped in proactively managing structural 
liquidity in the banking system. t the same 
time, it is e pected that auctions of these ins-
truments along with their transactions in the 
secondary market will facilitate the emer-
gence of a proper yield curve, which will 
help in the efficient pricing of other debt ins-
truments in the market as well as help banks 
in managing their liquidity more effectively.  

s regards the continuance of this auction 
policy, we would like to mention that it 
would depend upon the evolving macroeco-
nomic conditions, credit growth and overall 
liquidity conditions in the banking system as 
well as the monetary policy ob ectives.

ow is the recently introduced legal fra-
ework that eets both local and interna-

tional standards set to encourage foreign 
direct investment?
For atar, the favorable ta  regime coupled 
with strong macroeconomic fundamentals 
and robust growth outlook supported by 
growing non-hydrocarbon sectors and lar-
ge infrastructure investments have aroused 
much interest from international investors. 

In fact, in 201 , atar Stock E change has 
been upgraded by leading rating agencies 
MS I and Standard  oor s  to emer-

ging market status, which is considered 
the -list of growth markets and should 
attract equity portfolio investment in ows. 
In addition, aw o.  of ugust  201  in-
creased foreign investors  ownership limit 
to  for listed atari companies. nd 
more recently, the establishment of atar 
as the first regional enminbi clearing and 
settlement center and the two-way line of 
currency swap agreement between atar 

entral ank  and the eople s ank 
of hina are e pected to facilitate trade 
and investment activities. The Strategic 

lan for Financial egulation aims to crea-
te and promote a conducive and investor-
friendly environment.

“THE DOLLAR PEG 
PROVIDES A CRED-
IBLE ANCHOR FOR 

OUR MONETARY POL-
ICY AND FOR MOST 
OF THE PERIOD IN 

WHICH THE PEG HAS 
BEEN MAINTAINED, 
THE QATARI ECONO-
MY HAS BENEFITED 
FROM THE STABLE 

ECONOMIC ENVIRON-
E  I  HE S  
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o e i ortant ste s were taken recently to enhance the li uidity 
in atar change, such as the allowance of argin trading and li-

uidity ro iders  Do you see the effect of such ste s on e anding 
the alues of trading in , and as a hair an of the , how do 
you e aluate the erfor ance of atar change in 
In 201 , atar Financial Markets uthority FM  approved the li-
quidity provision scheme that can be carried out by financial services 
firms, which are members of atar Stock E change SE  after ob-
taining the required regulatory licensing. This scheme together with 
the new rules on margin trading offer a number of advantages for the 
market and investors, such as increasing trading volumes and liquidi-
ty. These measures will assist in reducing price volatility, promoting 
confidence among investors, fostering the listing of new companies 
and ensuring a fair and orderly market.   

atar has a ourishing banking sector, which has sur i ed global 
instability  ow has the i lantation of   and the atar en-
tral ank s co bination of it with directi es s ecifically geared for 
the sla ic inance sector encouraged enforced regulatory refor
Indeed, the atari banking system has been mostly unaffected 
by global financial turmoil. Supported by strong macroeconomic 
fundamentals and sound regulation, banks remain resilient with 
adequate capital, comfortable liquidity positions, high asset quality, 
and good profitability.
In addition, significant progress has been achieved under s fi-
nancial regulatory agenda as envisaged in the Strategic lan and con-
forming to international standards. Since anuary 201 , all banks in 

atar are mandated to accomplish new capital requirements based 
on asel III standards. asel III guidelines on liquidity coverage ratio 
and liquidity risk monitoring tools are also in effect since early 201 . 

lthough stress-testing results showed no significant vulnerabilities, 
 maintains a close monitoring of developments in the entire fi-

nancial industry. The Financial Stability and isk ontrol ommittee 
has been established since February 201  to facilitate regulatory coor-
dination and augment management of systemic risks.

atar has in recent years been a rolific in estor in ondon, the 
best financial ca ital in the world  ith in est ents ranging fro  

arrods and he hard, to eathrow ir ort  ut in  relations 
were taken to another le el after he inancial i es re orted that 
the tate had allotted  billion for ritish infrastructure in es-
t ents  hy do you think atar has had this ourishing attraction 
to in est ents in the 
The e cellent atar   relations are historical, dating back to the 
time when atar was a ritish protectorate. uite apart from the fact 
that this good relationship motivates atar to invest in the , on-
don and the rest of the  make e cellent investment destinations. 

ondon s real estate market, infrastructure and consumer business 
are all areas that attract investors. The s investor friendly policies, 
labor relations, and the legal protection available to investors make 
the  one of the best investment destinations in the whole of Europe.   

s a an in ol ed not only as o ernor of the entral ank but also as 
hair an of the  egulatory uthority, , atar De elo ent 
ank, anaging Director of the , and hair an for the ulf one-

tary ouncil , you ha e a wealth of knowledge like few of your 
conte oraries
What atar has achieved has been possible because of visionary 
leadership and firm commitment by our people to work resolutely 
towards our aspirations. nder overarching guidance, it is not only 
the financial sector that has made such remarkable progress but also 
many other sectors in line with the economic diversification strategy. 
In the financial sector itself, we have always been watchful of looming 
risks and have been prompt in our actions whenever needed. This 
bodes well for us  our financial sector remains strong and well capita-
lized, and we were less affected during and following the recent global 
financial crisis. Our financial regulatory regime conforms to the asel 
standards. These policies are motivated by a desire to ensure that our 
financial system remains stable and safe, enabling financial institu-
tions and businesses to go about their businesses as well as help atar 
to be a leading financial center in the region.   

THE QATAR CENTRAL BANK  HAS TAK-
EN THE LEAD ROLE IN IMPLEMENT-

ING THE BASEL III FRAMEWORK, 
STRENGTHENING FINANCIAL MARKET 
INFRASTRUCTURE, AND PROMOTING 

REG A R  ERA I
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The World Islamic Economic Forum (WIEF) Foundation, for-
mally established on 6th March 2006, institutionalized the World 
Islamic Economic Forum. 

The Foundation administers and organizes the annual fo-
rum, as well as ensuring the smooth running of the initiatives 
and programs under its purview. The WIEF Foundation has 
its own corporate administrative structure, which includes the 
Board of Trustees, led by the Chairman of the Foundation, and 
supported by the International Advisory Panel and the Perma-
nent Secretariat based in Kuala Lumpur. 

The members of the Board of Trustees bring a vast range of 
knowledge and experience to the task of governing the founda-
tion. They oversee the direction and execution of the founda-
tion and advocate the vision and strategic direction established 
by the management. The WIEF International Advisory Panel 
(IAP) is the advisory body of the foundation. It provides strategic 
input and intellectual content for the annual global and region-
al WIEF, as well as its related initiatives. This body consists of 
business leaders from various industries, thought leaders and 
heads of Organization of Islamic Cooperation (OIC)-related or-
ganizations. The WIEF Secretariat serves as an administrative 
body of the WIEF Foundation, which manages the day-to-day 
operations of the Foundation. 

The World Islamic Economic Forum started off from a mod-
est beginning as the OIC Business Forum, which was held on 
October 15, 2003, in conjunction with the tenth OIC Summit in 
Putrajaya, Malaysia. The inaugural OIC Business Forum sought 
to create a business ‘face’ for the organization.

The Forum brought together government leaders, captains 
of industry, academic scholars, regional experts, professionals 
and corporate managers to discuss opportunities for business 
partnerships in the Muslim world.

The second OIC Business Forum was held in Kuala Lumpur 
in 2004, a momentous event that brought about the birth of the 
World Islamic Economic Forum and the subsequent convening 
of the first WIEF in uala umpur in 200 .

This was an important shift that opened up the Forum to 
include Muslim communities beyond OIC countries, and other 
non-Muslim communities across the globe.

The WIEF Foundation held its 9th Forum in London in 2013, 
making the United Kingdom the only non-Muslim country to 
ever host the event. London was chosen because it is one of the 
leading financial and cultural centers of the world and the busi-
ness gateway between the Muslim and non-Muslim world. 

The forum’s theme was “Changing World, New Relation-
ships” to encapsulate the emergence of new economic links be-
tween nations across borders, religions and cultures in a fast-

changing world, where new relationships have emerged out of 
the various crises besetting the global economy. Old economic 
models have failed to describe how the world works and un-
derestimated the human propensity to collaborate, rather than 
to compete to survive in this ever-turbulent 21st century. The 
search for a new framework has already begun. Partnerships are 
sprouting across  the world as never before, all in the name of 
peace and prosperity between nations. Of those partnerships, the 
most crucial of all is in business and trade, which is set to shape 
relations between nations and economies in the near future.

At the London forum, WIEF received all the institutional 
support possible; the UK government was featured as a host and 
the Foreign and ommonwealth Office,  Trade and Invest-
ment, the Mayor of ondon s Office, and ondon  artners were 
official cooperating agencies. 

PARTNERSHIPS ARE SPROUTING ACROSS 

BORDERS, RELIGIONS AND CULTURES AS 

NEVER BEFORE, ALL IN THE NAME OF PEACE 

AND PROSPERITY BETWEEN NATIONS. THE 

MOST CRUCIAL OF ALL IS IN BUSINESS AND 

TRADE, WHICH IS SET TO SHAPE RELATIONS 

BETWEEN NATIONS AND ECONOMIES IN 

THE NEAR FUTURE.

THE WORLD ISLAMIC ECONOMIC FORUM FOUNDATION:
BUILDING PEACE AND PROSPERITY THROUGH BUSINESS PARTNERSHIPS

WIEF
THE OBJECTIVES OF THE FORUM ARE:

 To enhance the economic well-being of the people of Mus-
lim nations and Muslim communities worldwide through 
increasing trade and business opportunities amongst them, 
as well as the world at large.

 To present the Muslim world as a lucrative trade and in-
vestment caucus that is able to attract foreign investors and 
business partners from various countries worldwide.

 To strengthen networking and foster strategic alliances 
through the exchange of ideas, information and knowledge.

 To promote dialogue and foster cooperation among Mus-
lim and non-Muslim businessmen in the belief that collabo-
ration is the salient feature of international relations in the 
21st Century. Business partnerships can become genuine 
bridges towards peace and prosperity between the Muslim 
and non-Muslim world. 
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Can you tell us why you got involved 
in WIEF and what you would like to 
achieve here?
We wanted to have a foundation to 
deal with issues related to the eco-
nomic development and wellbeing of 
the Muslim movement and Muslim 
nations. That’s how it started; those 
were the roots of the foundation.

The reality is that, whether you 
like it or not, you can attribute a com-
mon thread to most of our current is-
sues across the globe. That is especially 
the case regarding combating poverty. 
Most of, not all, but most of the Islamic 
countries are facing varying degrees of 
this problem. So what do we try to do 
at the World Islamic Economic Forum? 
We don’t let our attendees talk politics, 
we don’t let them talk religion, we talk 
about development, and specifically 
about the challenges of development. 
If you want to talk politics or religion, 
there are millions of organizations for 
that, but at WIEF we keep firmly fo-

cused on development for the better-
ment of people’s lives and standards of 
living. Those who think that they can 
help or contribute to overall develop-
ment, then come with us! Because this 
is what Islam needs now. This recogni-
tion of the WIEF, and the attention we 
pay to the economic sphere, has been 
very well received. You see that in the 
success of our annual World Islamic 
Economic Forums.  

When you have this dream of promot-
ing unity and cooperation between 
Muslim and non-Muslim nations, how 
do you feel when you see the misper-

ception about Islam in the U.S. and Eu-
ropean media?
You know, all in all, I claim to be a 
democrat and I believe in the free-
dom of the press. I know that the vari-
ous media houses at times interpret 
news to the angle supported by that 
institution’s owner, but I think genu-
inely that if you are good, the word 
will spread and your cause or ideas 
will gain momentum in this way. 
The WIEF’s success has been more 
through word of mouth than anything 
else and this year we look forward to 
the 11th Forum in Kuala Lumpur and 
a full house again. We hosted our 9th 
Forum in London very successfully 
and now Korea wants to host it too.

What is an important topic for you 
personally to have on the agenda of the 
event this year?
Small and medium-sized enterprises 
have my attention and I believe we 
must discuss them. In 75% of the 
economies in the world, the main em-
ployers are small- and medium-sized 
enterprises. They are fundamental to 
the success of national and regional 
economies and I hope to look at issues 
such as access to finance for SME’s, 
SME human capital development and 
upskilling to capture more of the val-
ue chain.

WIEF FOUNDATION 
KEEPING THE FOCUS 
ON DEVELOPMENT

The Hon. Tun Musa Hitam, 
former Deputy Prime Minister 
of Malaysia, is the Chairman 
of the World Islamic Econom-
ic Forum Foundation. In this 
interview, he talks about the 
genesis of the organization, its 
goals and its emphasis on pro-
moting development

“IF YOU WANT TO TALK 

POLITICS OR RELIGION, 

THERE ARE MILLIONS 

OF ORGANIZATIONS FOR 

THAT, BUT AT WIEF WE 

KEEP FIRMLY FOCUSED 

ON DEVELOPMENT FOR 

THE BETTERMENT OF 

PEOPLE’S LIVES AND 

STANDARDS OF LIVING.”

Looking to the future
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You are passionate about the topic of leadership. 
How do you define leadership and what is good 
leadership for you? Can leadership be taught?
Fantastic question! Look, leadership; I’m saying 
the obvious thing here, but it takes a lot from the 
personality of an individual. The real test of lead-
ership is in a crisis situation. But if you find your-
self in a crisis situation does that mean you’re 
already a bad leader because you should have 
averted the crisis? You have to be perceptive, 
you have to have enough education, and when 
one talks about education I mean people who are 
streetwise, who have experience. You cannot be 
a leader when you have no knowledge about life. 
Good leaders are people who think about what 
is around the corner or worry about how to deal 
with something that’s just around the corner. 
Most aren’t. 

If you had to describe Malaysians to an overseas 
audience, what would you say?
Well to begin with, we’re lovely people and ra-
cially diverse. We have Chinese, Indians and Ma-
lay living in harmony. We’re always full of jokes, 
we laugh a lot. We love different things and we 
embrace each other’s cultural differences. We 
celebrate Chinese New Year, we celebrate Christ-
mas, and we celebrate Hindu holidays.

In Malaysia, we also pay attention to educa-
tion. During my days, when I was Minister of 
Education, 23% of our budget was allocated 
to education. Therefore universities took 
young men and women from poverty. Ru-
ral people initially weren’t so eager for it, 
but we went around all over the country 
promoting education. Now everybody 
wants it. As a result of education, op-
portunities arise. 

So all in all, I think the role of 
education has played an impor-
tant role and now with the middle 
class in Malaysia expanding, it 
will bring further benefits to the nation. Malay-
sians are independent, they are politically savvy 
and they are intelligent. Democracy can flourish 
in that environment. 

“MALAYSIANS ARE INDEPENDENT, THEY ARE POLITI-
CALLY SAVVY AND THEY ARE INTELLIGENT. DEMOCRACY 
CAN FLOURISH IN THAT ENVIRONMENT.”
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ISLAMIC FINANCE
GOES GREEN WITH NEW PRODUCTS 

ETHICAL INVESTORS
While green is the traditional color of Islam, it has taken 
on ne  significance ith the ad ent o  sukuk designed 
to finance socially res onsible rojects, in areas rang-
ing rom clean energy to orestry and education

With a rapidly-growing global 
population expected to number 
more than nine billion by the year 
2050, the coming decades will see 
an unprecedented rise in demand 
for energy, water, transport, ur-
ban development and agriculture 
infrastructure. The capacity to 
meet these escalating needs in a 
sustainable and environmentally 
friendly manner poses an im-
mense challenge. Indeed, there 
is already widespread concern 
about climate change and the det-
rimental impact of greenhouse 
gas emissions worldwide; as a re-
sult, the past few years have seen 
a dramatic uptake in sustainable 
development projects.

In order to fund such green  pro ects, an increase in financ-
ing has been required - significantly aided by international or-
ganizations such as the World Bank and European Commission, 
which have advocated the cause of a cleaner, more resilient 
global economic system. 

In 2008, the World Bank pioneered the concept of ‘green 
bonds  which finance investments in low-carbon development. 
Since then, the availability of financial instruments supporting 
sustainable projects has grown rapidly, with the United Nations 
Environment Program reporting that renewable energy invest-
ments, for instance, were 93 percent higher in 2012 than in 
200 , the year the global financial crisis began.

This global increase in green financing presents an enor-
mous opportunity for the role of Islamic finance. The Shariah-
based banking system has seen rapid worldwide expansion in 
the years since the collapse of international financial markets, 
largely as a result of its adherence to the principles of fairness 

and social responsibility that were absent in conventional bank-
ing. Indeed, the rise of Islamic finance has not only served to re-
veal its enormous potential but also shown how it can contribute 
to a sustainable future, both inside and outside the Muslim world.  

s investors become aware that the principles of Islamic fi-
nance share many common values with the global model of sus-
tainable development, the industry is responding by developing 
Shariah-compliant green financing products designed to meet 
the growing demand for environmentally-friendly investments.

The key financial instrument in this regard is the Sustainable 
and Responsible Investment (SRI) sukuk, or green Islamic bond. 
Sukuk have been used to finance pro ects in the areas of clean 
energy, water conservation and forestry, as well as programs in-
tended to better the lives of communities. While the World Bank 
broke new ground with its green bond initiatives, Malaysia - the 
global center for Islamic finance - is leading the way by providing 
a marketplace to fund green projects via sukuk.  

By Aled Bryon

AIMED AT 
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Having conceived the idea of Islamic 
finance 0 years ago, Malaysia is now the 
world’s biggest Shariah-compliant debt 
market. It is also at the forefront of pro-
moting sustainability through its ethical 
green finance initiatives. In ugust 201 , 
the country introduced guidelines for the 
issuance of SRI Islamic bonds. 

Datuk Ranjit Ajit Singh, Chairman 
of the Malaysian Securities Commission, 
said at the time that the move was “in line 
with the rising trend of green bonds and 
social impact bonds that have been intro-
duced globally to facilitate and promote 
sustainable and responsible investing. 

In May of this year, Malaysia’s sov-
ereign wealth fund, Khazanah Nasional 

hd, launched the nation s first green 
sukuk,  which will be used to finance the 
expansion of its Trust Schools program, a 
public-private partnership with the Min-
istry of Education. 

Meanwhile, a report published by the 
Malaysia International Islamic Finance 
Centre Community entitled Ready to Fi-

nance a Greener World says the country’s 
initiatives will likely lead to “similar ef-
forts by other jurisdictions leading to the 
creation of a new growth sector in the 
global Islamic finance industry.

Indeed, the United Arab Emirates, 
whose authorities in Dubai have joined 
together with the World Bank to design a 
funding strategy for a green investment 
programme, is expected to issue a Shariah-
compliant bond aimed at financing green 
energy projects later this year. The initia-
tive not only aims to help Dubai derive 

five percent of its energy from sustainable 
sources, but also to open up the regional 
Gulf market and allow smaller corpora-
tions to pursue green sukuk as a means of 
financing their products and services.  

However, there is some reluctance 
to the notion of green financing, partic-
ularly from conventional banks, which 
would have to sell SRI products to their 
customers. t a round-table on financing 
in green investment last May, UAE gov-
ernment officials complained that banks 
were not getting on board to back invest-
ment in sustainable projects, because 
they are wary of the longer term and of 
the risks inherent in backing new tech-
nologies, such as solar energy.

Even so, Islamic finance is increas-
ing its contribution towards sustainable 
development and humanitarian projects. 
In December of last year, the London-
based International Financial Facility for 
Immunization IFFIm  became the first 
ever entity to sell SRI sukuk, securing a 
$500 million issuance of Islamic bonds 

THE GLOBAL INCREASE 

IN GREEN FINANCING 

PRESENTS AN ENOR-

MOUS OPPORTUNITY FOR 

THE ROLE OF ISLAMIC 

FINANCE.
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through the World Bank. Backed by nine sovereign donors in-
cluding Britain and France, the IFFIm is using the proceeds to 
finance pro ects for the Global lliance for accines and Immu-
nization G I , which tackles diseases such as polio in up to  
countries worldwide.

side from sukuk, Islamic finance is also being used to 
contribute towards the global green drive in other ways. Com-
panies in the United Kingdom, Canada and Hong Kong are of-
fering Sharia-compliant investments in ventures such as sus-
tainable farming, and it is hoped these crossover opportunities 
(between ethical and Islamic investing) will attract money from 
Islamic investors in the Persian Gulf and Southeast Asia as well 
as from local businesses. The thinking is that green financial 
products can plug into a wider pool of investors if they are made 
‘Islamic friendly.’  This way, they can appeal to Muslims, and si-
multaneously, non-Muslims who might normally shy away from 
such products (due to various concerns such as complexity and 
non-familiarity) may embrace them if they are green. 

Global awareness regarding the need for ethical financial 
solutions continues to grow; a recent survey by the Economist In-
telligence Unit (EIU) revealed that private bankers expect ethi-
cal investments to increase by an annual average of 9.1% for the 
ne t five years. The possibilities for Islamic finance to increase 
its contribution to a sustainable global ecosystem, whether by 
SRI sukuk or Sharia-compliant investment, are enormous. 

What’s more, the broader Islamic industry is also expected 
to increase its role in worldwide sustainability, specifically the 
rapidly expanding halal food sector. The international halal 
food market has gone from a specialist sector to a global one 
valued at $1.3 trillion in 2013. Thanks to the increase in con-
sumers who require halal-prepared and certified food products, 
it shows no signs of slowing down. 

With the world’s Muslim population forecast to grow 35 
% from 1.6 billion in 2010 to 2.2 billion in 2030, halal food 
will not just have to cater for the growing Islamic market, but 
also the increasing number of ethically aware non-Muslims 
around the world who are concerned about the provenance 
of what they eat. Halal doctrine encourages quality of life for 
animals - even those bred for the table - and humane slaugh-
tering, meaning many proponents of organic produce are 
finding that halal food is compatible with their own values of 
conscientious consumption.  
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THE RISE OF ISLAMIC 
FINANCE HAS NOT 
ONLY SERVED TO RE-
VEAL ITS ENORMOUS 
POTENTIAL BUT ALSO 
SHOWN HOW IT CAN 
CONTRIBUTE TO A 
SUSTAINABLE FU-
TURE, BOTH INSIDE 
AND OUTSIDE THE 
MUSLIM WORLD.

ike Islamic finance in the wider 
conte t of the finance industry, the hu-
mane ethos of halal - which relates to 
the fair treatment of animals, organic 
food and environmental friendliness 
- means that the Islamic alternative is 
increasingly being recognized as a more 
sustainable option to the sometimes less 
ethical ways of the West, where the role 
of battery farms and growth hormones 
have become commonplace in mass 
food production. As a result, the contin-
ued and rapid rise of halal food, along-
side the upward trend of organic food in 
general, will not only help offer global 
consumers a more socially responsible 
choice, but also non-Muslim suppliers 
and investors as well. 
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Local and international investors now have an easy entry to  
Qatar’s economy to explore a wealth of new opportunities. 
To access Qatar’s new Economic Zones, visit www.manateq.qa

YOUR  
WINDOW OF  

  INVESTMENT  
OPPORTUNITY  

INTO QATAR.
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BRIDGE BETWEEN THE MUSLIM

AND THE NON-MUSLIM  WORLDS

BUILDING A

Tan Sri Dato’ Ahmad Fuzi Haji Abdul 
Razak is the former Secretary-General of 
the Ministry of Foreign Affairs of Malay-
sia. He joined the Malaysian Diplomatic 
and Administrative Service in 1972 and 
served in various capacities at the Ministry 
of Foreign Affairs, mainly in the Political 
Division, and at the Malaysian missions 
abroad in Moscow, the Hague, Canberra, 
Washington and Dhaka.

He is currently Secretary-General 
of the World Islamic Economic Forum 
Foundation and Chairman of Amanah-
raya-Reit Managers Sdn Bhd; Seremban 
Engineering Berhad; Ranhill Energy and 
Resources Bhd; Theatre Management 
Associates Sdn Bhd; Optima Capital Sdn 
Bhd; Sofgen (Malaysia) Sdn Bhd and ACE 
Holdings Sdn Bhd.

In this interview, Tan Sri Dato’ Ah-
mad Fuzi Haji Abdul Razak discusses 

WIEF’s purpose and goals, including 
its role in promoting dialogue between 
Muslims and non-Muslims.

WF: What is the current agenda of the World 
Islamic Economic Forum and the key goals 
that you are focusing on?
TSAFR: Our aim has always been to pro-
vide a platform, a place to discuss a wide 
array of issues. We do not focus on specific 
issues but on a range of issues such as ed-
ucation, technology, environment, health-
care, Islamic banking and finance, bank 
technology, tourism, etc. However, there 
is a lot of interest within WIEF in Islamic 
banking and the coverage of the media has 
always been on this because of the people, 
the speakers and the participants in our 
Forum. That has been the trend, but we 
are also interested in other areas such as 
small- and medium-size industries. 

What differentiates us from the WEF 
(World Economic Forum) is that we are 
catering to the smaller countries, those 
with small economies and industries. We 
also concentrate on the issues of empow-
ering women that go into business and to 
develop young people’s expertise and cre-
ate young leaders to be entrepreneurs as 
well. Based on the positive feedback we 
are receiving this is what we should be 
doing and will continue to do: looking at 
the social inclusion dimension of business. 
Economic growth for the sake of economic 
growth does not bring about social justice. 
Our philosophy is to promote growth by 
education, but at the same time ensure 
that more and more people have the op-
portunity to benefit. 

Today, the gap between developed 
and developing countries is increasing 
and in each country the gap is also in-

AN INTERVIEW WITH TAN SRI DATO’ AHMAD FUZI HAJI 
ABDUL RAZAK, SECRETARY GENERAL OF THE WORLD 
ISLAMIC ECONOMIC FORUM FOUNDATION (WIEF)

“ECONOMIC GROWTH FOR THE SAKE OF ECONOMIC GROWTH 
DOES NOT BRING ABOUT SOCIAL JUSTICE. OUR PHILOSOPHY 
IS TO PROMOTE GROWTH BY EDUCATION, BUT AT THE SAME 
TIME ENSURE THAT MORE AND MORE PEOPLE HAVE THE OP-
PORTUNITY TO BENEFIT.” 
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creasing between the poor and the rich. When people do not 
have any employment or opportunities, they can become vio-
lent and that is what I think we have to avoid. WIEF is project-
ing the so-called economic face of the Muslim world and at the 
same time promoting and building a bridge between the Mus-
lim and non-Muslim worlds. 

 
What are the challenges facing the growth of Islamic banking? 
What do you see as the barriers to its expansion?
TSAFR: The first one is the psychological perception against the 
use of the expression ‘Islamic banking,’ so that is why there have 
been suggestions that maybe we should call it ‘green banking’ as 
green is also associated with Islam. This is how you overcome 
that negative psychological perception people have about Islam 
because of other issues such as terrorism. 

The second challenge is that many countries have yet to 
come up with their own law. There is still resistance within soci-
ety to have a law to allow the establishment of Islamic banking. 

The third challenge is to go into the realm of application. 
Through the crafting of our program we have tried to overcome 
the rejection of Islamic banking and promote its understanding. 
So the third challenge is to put this into practice. Now we are try-
ing to craft our program to see how Islamic banking facilities can 
help green technology, green industry, climate change, health-
care, micro-financing and so forth. This way people can see the 
benefits of Islamic banking and then it will be more acceptable 
for them to make use of Islamic banking facilities. 

How do you help women to engage in business and support them?
TSAFR: There are many ways of doing it. The most conventional 
way is to ensure that through education they will be able to have 
employment possibilities. Nowadays in Malaysia the majority of 
the students in our universities are female. Furthermore, the 
government has set a policy that at least 30% of the top positions 
in the government must be given to women. Also, in the corpo-
rate sector 30% of board membership is to be given to women 
and there are enough women out there who are capable of hold-
ing these positions. So we have to do this, empowering them, 
giving them more opportunities and more financing so that they 
become less dependent on their husbands and on men, which 
then allows for more independence and freedom. That is the 
general aspect of it but the practical aspect of what we are doing 
in WIEF is to provide women with the opportunity to conduct 
their business in the comfort of their home through online busi-

ness. The idea is to enable them to open their own website and 
do business without having to apply for a license to open a shop 
and pay rent. They receive orders online so they can take care of 
the family and also provide an additional income. 

WF: Given that you are a transnational organization, do you find 
that opinions differ on the programs that you are trying to put 
forward? As you said before, some countries are perhaps not as 
moderate as Malaysia.
TSAFR: We believe in taking the middle ground. Whatever is 
going on, for the sake of stability I think human beings need 
to live together in harmony. There will always be problems in 
any part of the world, but we have to confront these challenges 
and find reasons to overcome that. What we are trying to do is 
not to be involved in the political aspect as this is really difficult 
to resolve. Instead, we are promoting the positive aspects of 
cooperation in our programs, which are open to all, and not 
only Muslims. We also have non-Muslim teachers, judges and 
speakers at our forums. 

WF: What would you say are the opportunities for non-Muslims 
and how can they interact with you and benefit from the col-
laborations you promote?
TSAFR: Our offices are always open to any form of collabora-
tion and there are many ways of doing it. We are collaborating 
with many other agencies, private associations and companies. 
Some of them are members of the WIEF. Firstly, we need to de-
velop a specific program that we can work on together. ou have 

WE BELIEVE IN TAKING THE MID-
DLE GROUND. WHATEVER IS GOING 
ON, FOR THE SAKE OF STABILITY 
I THINK HUMAN BEINGS NEED TO 
LIVE TOGETHER IN HARMONY. 
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to identify what should be targeted and 
how you translate social responsibility 
programs into enabling certain sectors 
of the population to benefit out of all this. 
The most important issue is promoting 
awareness about the need for Muslims 
and non-Muslims to be able to under-
stand each other, work and collaborate 
together. Our contribution is small com-
pared to the demands of the world today. 
We need to reduce tensions and bring 
about collaboration, get people to work 
together and develop projects together. 
There should be a cross- ow of invest-
ment opportunities supported by the 
government. This is what we should do 
instead of setting barriers. The more 
barriers you create the more difficult it is 
for us to live; this is the biggest challenge 
that humanity faces. 

WF: Imagine that this is one of your round-
tables and you were to pick a topic that 
you would like to put forward for Muslims 
and non-Muslims to sit down and discuss. 
What would be the topic that interests you 
particularly at this time? 
TSAFR: I think no economic develop-
ment or progress can be made without 
stability. The greatest challenge is to 
continue to preserve this and avoid war 
and con ict. We need to develop a con-
sensus on promoting peace and stability 

in today’s world. Global peace and sta-
bility is extremely important and should 
provide the foundation for collaboration 
in the economic field. The challenge for 
us as a forum is how to bring these global 
leaders together to address these prob-
lems. Sometimes you have enough fo-
rums but not adequate attention is given 
by the leaders to addressing and resolv-
ing specific issues like this. They keep on 
meeting but never resolve any of these 
problems. In a forum like the WIEF we 
want to address those issues and see how 
we can contribute. At the end of the day 
you must realize that the problems that 
we face globally are so enormous that no 
single nation or community can resolve 
them. Realistically, the most we can do is 
to reduce the tension and harness pros-
perity in small ways. If there are enough 
people who are doing that globally, then 
the total sum of this type of activity would 
add up to something big at the global lev-
el and our task is to promote that. 

WF: What about your own passions and 
what drove you to get involved with this 
organization? You have dedicated your 
time and energy to this agenda. 
TSAFR: First of all, I do not believe in 
stopping working once you are retired. 
Based on that principle, I think it is good 
for me to continue to contribute in some 

way based on the experience that I have. 
We have a very competent and young 
staff. We try to democratize as much as 
possible our decision-making process.  
The idea is that for any good organization 
to survive there must be a combination of 
experience and wisdom on one hand, and 
dynamism and exuberance and the dedi-
cation of the younger generation on the 
other, because young people have a lot of 
good ideas and fresh approaches, but this 
has to be combined with the experience 
and wisdom of the older generation. That 
makes it a more balanced organization. 
Secondly I think it is good to give back 
to society in some way. The third reason 
is that the world itself is interesting and 
very challenging because there are end-
less possibilities for what you can do. Our 
chairman gives us a lot of independent 
and discretionary authority to not only 
craft the programs and propose the type 
of activities that we want to undertake, 
but also to bring in some new ideas that 
will be beneficial to participants.

We are not like Davos, we still have 
some way to go but the emphasis is dif-
ferent as our target groups and the issues 
discussed are different. We are playing 
a complementary role, there are many 
other forums but the WIEF aims to in-
crease our presence and ability to attract 
more and more participants. 

“THROUGH THE CRAFTING OF OUR 
PROGRAM WE HAVE TRIED TO OVERCOME 
THE REJECTION OF ISLAMIC BANKING AND 
PROMOTE ITS UNDERSTANDING.”
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From ancient times, the countries which today are members of 
the Organization of Islamic Cooperation (OIC) were leaders in 
fostering world trade, from those along the Silk Road linking 
the Mediterranean to China, to the Persian Gulf kingdoms that 
dominated the sea routes of the Indian Ocean.

Over the centuries, as transport links improved, trade 
among the Islamic peoples and economies grew at a steady 
pace, thanks to innovations such as the check, which was cre-
ated more than 1,000 years ago by Muslim merchants to finance 
commerce with distant lands.

Today, commerce among the 57 members of the OIC is 
ourishing and is e pected to reach 20  of the total trade of 

these nations this year.
In the global conte t, the economies of Islamic nations are 

also becoming increasingly important, representing a total GDP 
of around $10 trillion and a population of close to 1.6 billion 
people, which demographers say is increasing at twice the rate 
of the rest of the world. 

As Muslim populations grow, the demand for Islamic prod-
ucts such as halal food is likewise increasing and producers out-
side Islamic countries such as the United States, Australia and 
Brazil are entering the market. 

Among OIC members, several countries are working to 
become hubs for the halal trade. Last year, the United Arab 
Emirates, eager to become a center for Islamic business and fi-
nance, announced that Dubai would set aside almost 7 million 
square feet of land for a “Halal Cluster,” for manufacturing and 
logistics companies handling halal food, cosmetics and other 
personal products. 

Meanwhile, as the world economic crisis gradually eases, 
some of the fastest-growing national economies in the world are 
OIC members, encompassing Indonesia in the Far East to Tur-
key in the West with the oil-rich Gulf states at their center. As 
these countries’ economies grow ever more robust, it is natural 
that their foreign trade with other nations is also increasing.

By Benjamin Jones

TRADE AMONG 
ISLAMIC NATIONS GROWS APACE

supported by

SHARIA-COMPLIANT FINANCING

OIC and intra-OIC exports (2005-2013 in US$ billion and in percentage)
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OIC and intra-OIC imports (2005-2013 in US$ billion and in percentage)
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Source: DOTS IMF October 2014, ITC, UNCTAD, WITS October 2014, ICDT (Forthcoming)
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THE ISLAMIC CENTER FOR DEVELOP-
MENT OF TRADE SEES BRIGHT PROS-
PECTS OVER THE COMING YEARS FOR 
COMMERCE AMONG OIC COUNTRIES, 
AS THE BLOC RECOVERS FROM THE 
SHARP FALLS OF 2009.

 In 201 , the last year for which reliable data 
is available, total merchandise e ports from the 
OI  nations rose to the historic level of 2.2 tril-
lion, comfortably above the pre-crisis record of 
1.  trillion in 2008.

Intra-OI  e ports re ect the same trend. They 
rose by almost 12  between 2011 and 2012, ac-
counting for 1  of all OI  e ports, up from 1 .   
the previous year. 

E ports from OI  member states are also be-
coming increasingly diverse and much less depen-
dent on oil and gas sales abroad. 
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Global imports also increased to a historic high of 
2.0 trillion in 201  from a low of 1.2 trillion in 200 , 

while intra-OIC imports, as a percentage of  these 
countries  total imports, rose from 18.  in 200  to 
28.1  in 201 . 

e ecting this trend, the Islamic enter for evel-
opment of Trade (ICDT) sees bright prospects over the 
ne t several years for commerce among OI  countries, 
as the bloc recovers from the sharp falls of 200 . n-
nual increases of around  are foreseen and intra-OI  
trade could surpass 00 billion by 201 , depending on 
the price of oil and the economic recovery of the organi-
zation’s member states. 

ccording to the latest I T data, 201  should see 
a rise of .  in trade, to some 2 billion, with a .8  
increase the following year. 

Challenges remain, however. Hurdles to higher 
trade volumes include non-tariff barriers, logistic con-
straints and transportation obstacles. There are also 
financing issues and a lack of complementarity, the 
ICDT says, adding that all these concerns need to be ad-
dressed by the OIC countries. 

Fortunately, help is at hand. The International Is-
lamic Trade Finance Corporation (ITFC), created in 
2008 as an independent agency within the Islamic e-
velopment ank group, promotes and finances com-
merce to boost the economies - and therefore the stan-
dards of living - of people in Muslim-majority countries. 

s a leader in Shariah-compliant trade finance, the 
ITF  deploys its e pertise and funds to businesses and 
governments in its member countries,” the Corpora-
tion’s mission statement says. 

ITFC works to foster development through com-
merce by improving companies  access to trade finance 
and with capacity-building programs that help them 
compete successfully in international markets.

Its main strategic goals are to foster member coun-
tries’ trade and trade integration, respond to client 
needs with innovative Shariah-compliant solutions, act 
as the finance source of choice for trade solutions, and 
deliver a full return to its shareholders. 

In the first five years after its creation, the orpo-
ration s approvals for trade finance operations doubled 
from 2.  billion to  billion, as it garnered more mem-
bers and reached out to new markets. 

Of particular interest has been the engineer-
ing of innovative solutions to aid the private sector 
and help small- and medium-sized enterprises to 
access financing. 

The Corporation primarily uses three main Shari-
ah-compliant financing methods:
-Murabaha, which involves the purchase by ITFC of 
commodities from a supplier and then sells them to the 
beneficiary under a deferred payment arrangement. 
-Installment Sale, with the Corporation purchasing 
commodities for the beneficiary, who immediately ob-
tains ownership upon delivery, allowing him to provide 
the same asset as security. 
-Istisna a, a financing method for the promotion of 
capital goods and the enhancing of production capacity 
through a contract for manufacturing goods. 

Recently, the Corporation has used these methods 
and others to finance a number of pro ects in countries 
such as Indonesia, where it designed a $1-million op-
eration for the coffee sector to meet its pre-e port fi-
nancing needs. 

In this case, the ITF  directly financed the pre-e -
port working capital requirements of the e porter. y 
making payments to the supplying cooperatives of 6,000 
coffee growers, the latter were able to receive the funds 
right away instead of having to wait for payment from 
the final buyers. 

In addition, the financing helped the growers 
get a better price for their coffee and attracted 15 
new buyers, enabling the e porters to e pand their 
business operations. 

In Sudan, ITFC found a Shariah-compliant solution 
to finance a ma or sugar deal, working in tandem with 
the OPEC Fund for International Development, with 
each contributing 2  million for purchasing raw and 
white sugar. 

y e tending the financing, the partners sup-
ported the local sugar industry and helped achieve 
recognition for Sudan as the biggest and only sugar 
e porter in the region. 

Many centuries after those first Muslim tradesmen 
stepped out onto the Silk Road or set sail for the Far East, 
commerce among their descendents is thriving, thanks 
to these new financing methods, which are fully compli-
ant with Shariah law. 
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Education is one of the main challenges, not only in Malaysia but 
in the world. Can you explain what you are doing at INCEIF and why 
it is so important?
Malaysia has grown and developed its Islamic finance sector 
and it has grown quite steadily internally. And there was a 
reasonable array of self-taught experts. First, there was the 
creation of Bank Islam and then we started a second bank and 
opened Islamic windows, and thirdly, we thought about moving 
away from Islamic windows and having separate banks or 
subsidiaries. At that point, from about 2003 to 2005, it started 
becoming obvious that Islamic banking was really taking off 
and along with it came a huge shortage of skilled and capable 
resources to lead this kind of e pansion. In 200  I was the first 
managing director of a new Islamic bank. 

There were some “major stars” in the market and companies 
paid large transfer fees to get them. The central bank paid 
attention to this problem and did many things. For example, they 
implemented a scheme by which if you wanted to do this high 
transfer fee thing, you had to pay a penalty: you had to pay six 
months’ salary into a fund, which was controlled by the Central 

Bank. And that fund started funding projects. A part of this was 
used to set up INCEIF. 

There was no specific Islamic finance higher education 
programs before. The first one, the hartered Islamic Finance 
Professional, was launched in 2007. Between 2005 and 2011 - 
when I was appointed here, not as an academic but as an industry 
expert - the university grew and developed, forming a number of 
strategic relationships with other universities around the world 
to provide Islamic finance education while e tending its own 
repertoire: it started taking on Ph.D research students and it also 
developed a more academic Master’s program. 

An interview with Daud Vicary Abdullah, CEO of the Global University for Islamic Finance

Daud Vicary Abdullah is a British converted Muslim who since 2011 has been President 
and CEO of INCEIF, the International Centre for Islamic Finance. Also known as the Global 
University for Islamic Finance, INCEIF was founded in 2006 by Bank Negara Malaysia, the 
Central an , to atten  to the nee  for human capital evelopment in this fiel . ince then, 

its leaders have worked to establish the institution as an elite education center 

“THE MOST IMPORTANT THINGS IN 
ISLAMIC FINANCE ARE EDUCATION, 
PERCEPTION AND LIQUIDITY. EDUCATION 
IS VITAL AT EVERY LEVEL, AND WITH 
EDUCATION YOU CHANGE PERCEPTIONS.”

TAKES ISLAMIC
FINANCE EDUCATIONINCEIF

TO A GLOBAL LEVEL
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We currently have close to 2,000 
students from 85 countries; 1,200 of 
those students are online, they do not 
come to campus. So we have built a 
global network. We have a reasonable 
number of UK students. Our number of 
students has grown a lot and so has our 
credibility. We have forged partnerships 
with important finance institutions. 
Two years ago, we were considered an 
official partner of the World ank, which 
partners only with two other universities 
in the world: Oxford and Harvard. We 
are being assessed now by international 
business school standards by the AACSB 
(The Association to Advance Collegiate 
Schools of Business), in order to become 
globally accredited. A lot of this has 
been reached through the vision of 
Governor Zeti (Tan Sri Dato’ Sri Dr. Zeti 
Akhtar Aziz, Governor of Bank Negara 
Malaysia), and many others, but she has 
been very much the driving force. She 
has been the most significant figure in 
Islamic finance. 

Why would you say she is such a crucial 
and res ected figure
Well, I think she is a remarkably good 
strategist who can actually execute. She has 
understood the value of Islamic finance.

In my opinion, the most important 
things in Islamic finance are education, 
perception and liquidity. Education is 
vital at every level, and with education 
you change perceptions. Liquidity is a 
common issue everywhere nowadays.

Do you think the trend of speculation in the 
financial econo y will continue
It would be nice to get back to reality in 
terms of the economy and the concept 
of risk sharing. With the financial crisis, 
people lost what they had invested 
and share values went down, some 
banks went belly-up and therefore the 
government had to raise taxes to cover 
the losses. Individuals were hit three 
ways, because somebody else has not 
been held accountable for what they 
have done. They bet the balance sheet of 
the bank and it all went wrong, and they 
did not have any liquidity. To me, this 
is what happened to Lehman Brothers 
and others. I am not saying this could 
not happen in Islamic finance, because 
everybody is human and greed is 
human nature - most of what happened 
was just based on greed. But we need 
to go back to a level of ethics and then 
apply those ethics. They are beneficial 
to all of humanity. 

This is the challenge. I think we 
have more of a challenge after the crisis 
and the more we get this across, the 
more we can be sure there is actually an 
opportunity to get people to change their 
mind. We have to get back to a level of 
reality and not only about finances, but 
also about ecological matters, climate 
change and other issues.  

ow can sla ic finance co ete with 
traditional, con entional finance
Islamic finance has been growing 
to where it is today largely because 
it has used conventional tactics or 
conventional instruments. Now, there is 
a big opportunity to use new risk-sharing 
instruments. All the regulations in the 
world, in banking and finance, are based 
on debt. However, if you go into a risk-
sharing environment, you do not need 
Basel III because you are actually trying 
to educate all parties by saying “Do you 
understand the risk you are going to 
put your money at here?” We have to 
explain this clearly - education changes 
perception. The man in the street is 
starting to ask questions: “What is going 
on here? Can we trust the bankers? Can 
we trust the regulators?”

We are working to start changing 
perceptions at an early age. We have 
students working on programs in 
primary schools about risk sharing. The 

“IT WOULD BE NICE TO GET BACK TO REALITY IN TERMS OF 
THE ECONOMY AND THE CONCEPT OF RISK SHARING.”
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idea is that people get education early, through play 
and interaction, and see this not as a religious threat 
but as a set of options about which they can make 
realistic choices. And they understand the concepts. 

A lot of lawyers are starting to get on board with 
your INCEIF programs. Can you tell us a little more 
about this?
The legal profession is really engaged with Islamic 
finance and any form of finance, because they are 
in charge of the contracts and deals. British lawyers, 
as they work in international law firms, have always 
had the e pertise on Islamic finance and they are 
very good at it. Now, we are partnering with the 
Chartered Institute of Arbitrators in London to 
develop a course which educates their members, 
who are legal professionals who focus on arbitration, 
and on what happens in the world of Islamic finance. 

I think the future of Islamic finance will not rest 
heavily on it, but an important building block will be 
professional accreditation.

 What would be your advice, or your selling point, 
regarding the competitive advantage of a sukuk 
to an English corporation who perhaps does not 
understand it? 
A sukuk looks and feels like a bond, but it is not a 
bond, because it does not give you interest. It is an 
attractive vehicle. The market is growing so you can 
raise funds cheaply, for example, here in Malaysia.

A few of our readers may be thinking “Should I 
contact INCEIF? Should I look at doing something to 
get ualifications in sla ic finance  hat would be 
your rationale for somebody in the UK, for example, to 
join this university?
Islamic finance is a growing industry. It is growing 
faster than the overall finance industry. So, 
becoming an expert is not a necessity, but having 
some awareness of it will differentiate you from 
the rest, because a part of your business is going to 
touch Islamic finance at some point. Of course you 
do not need to be a Muslim to study with us. 

“WE NEED TO GO BACK TO A LEVEL OF ETHICS AND THEN APPLY THOSE 
ETHICS. THEY ARE BENEFICIAL TO ALL OF HUMANITY.”

69 to 71 Incief v3.indd   71 15/10/15   15:24



THE 10
COMMON MISCONCEPTIONS
ABOUT ISLAMIC FINANCE

With a mere mention of Islamic Finance, most people have different impressions and interpretations of the nature of 
its business. There is more to Islamic Finance than meets the eye. Here are 10 misconceptions about Islamic financing 

dispelled and further elaborated on.

IT IS STRICTLY FOR MUSLIMS ONLY
Though Islamic financing imposes several 
restrictions, it is not limited to Muslims. Islamic 
financing is avaiable commercially and is being 
offered to Muslims and non-Muslims alike by banking 
groups such as Citigroup, HSBC and Standard 
Chartered, among others.

IT IS AUTOMATICALLY IMMUNE FROM 
UNETHICAL PRACTICES
While Islamic Finance strives 
to operate in accordance with 
Shariah laws, it is not entirely 
immune to, and has on several 
occasions been a victim of, 
frauds, breach of trust and 
mismanagement.

IT IS AIMED TOWARDS 
ISLAM’S WORLD DOMINATION
The belief that Islamic financing 
is aimed towards Islam’s world 
domination is easily refuted as it 
contravenes the teachings of Islam on 
materialism as it is of not permanence, 
and that the Hereafter is where true 
permanence lies.

IT IS JUST AN ISLAMIC COPY 
OF CONVENTIONAL FINANCE
Islamic finance in essence is 
similar in terms of economic 
objectives, but has a heavy 
emphasis on the prohibition of 
Riba, Maisir and Gharar which 
are the imposing of interest, use 
in any form of gambling and of 
dubious ambiguity, respectively, 
in the nature of its business.

IT CARRIES MORE (OR LESS) RISK 
THAN CONVENTIONAL FINANCING
As Islamic financing is Shariah-
compliant, it is shielded from exposure to 
“toxic assets” such as those arising from 
collateralised debt obligations (CDO) and 
credit default swaps (CDS), maintaining 
a neutral outlook in the overall financial 
impact in all of its dealings.

IT IS A WHOLLY 
CHARITABLE-BASED 
ACQUISITION
While the Islamic Finance 
Institutions are encouraged 
to undertake corporate social 
responsabilities such as 
mandatory Zakat, the act of 
alms-giving and voluntary 
Sadaqah, (charitable 
donations), they are still 
accountable in making 
reasonable returns for their 
shareholders and investors.

IT IS FULLY GOVERNED BY SHARIAH
The interface between the Shariah and civil, or 
common law system, is bound to occur when dealing 
internationally, in which instance cases would be referred to the 
English and U.S. courts if deemed necessary when involving sukuk, 
a financial certificate equivalent to bonds.

IT IS A FRONT TO FINANCE TERRORISM
One of the most common misconceptions, it has been the leading 
excuse used to dismiss the legitimacy of Islamic finance as a financing 
discipline. Like any other financial body, its institutions are bound by 
and must adhere to strict laws and regulations, including  
those pertaining to terrorism and money laundering.

IT IS DRIVEN PURELY 
BY THE OIL INDUSTRY
The success of the oil 
industry is merely a catalyst 
for growth, while other 
factors that are increasingly 
influencing the growth of 
Islamic financing range 
from the availability and 
feasibility of Islamic 
financial products to the 
licensing of new market 
players catering to different 
segments that are  
Shariah-compliant.

In addition to catering to industry users in 
banking, insurance, capital markets and wealth 
management, Islamic financing has made its 
presence known in the current market by offering 

e-banking services, mobile banking and 
a broad range of sub-sectors.

IT IS PRIMITIVE AND 
NON-STANDARDIZED
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The remarkable growth of the global Islamic media 
and recreation market in recent years serves as a clear 
testament to the rise of the middle class and consum-
erism in Muslim-majority countries, as well as among 
the diaspora in the West. 

According to Thomson Reuters, in 2013 the com-
bined spending of Muslims around the globe on me-
dia and recreation grew by 7.4% to reach $185 billion, 
which represents 5.2% of total global spending in the 
industry. If considered one country, the Muslim enter-
tainment market would be the fourth-largest in the 
world, behind the United States, China and Japan, and 
ahead of Germany and the United Kingdom.

Analysts predict that by 2019, Muslim expendi-
ture on media and recreation will reach $301 billion, 
making up 6.1% of global expenditure. With a grow-
ing number of af uent Muslims demanding T  shows, 
music, books, films, videogames and mobile apps that 
re ect and adhere to their cultural and religious val-
ues, there are plentiful opportunities for investors in 
halal media and entertainment, particularly in West-
ern countries with large Muslim populations.

Turkey’s Muslim media and recreation market 
was worth an estimated $30.3 billion in 2013, by far the 
largest globally, ahead of Indonesia at $9.4 billion. The 
Muslim market in the West is also considerable. Total 
combined spending by the Muslims in North America 
and Western Europe on entertainment reached $38 bil-
lion in 2013. If taken as one market, it is considerably 
larger than Turkey. Hence the reason there are a grow-
ing number of media firms catering to Muslims in the 
West, particularly in the United States, France, Britain, 
and Germany, whose Muslim populations respectively 

spent an estimated $9.15 billion, $9.08 billion, $8.72 bil-
lion and $8.51 billion on entertainment in 2013.

From the world of mobile apps and videogames, to 
movies, music and television, Muslim culture in main-
stream Western media is on the rise. But perhaps the 
greatest evidence of the expansion of Muslim culture, 
surpisingly, is in comic books. 

In 201 , Marvel introduced the first female Mus-
lim super-heroine, Kamala Khan, a Pakistani-American 
born in New Jersey who uses her superpowers to defeat 
evildoers. Marvel’s rival DC Comics has also launched 
a Muslim superhero. Known as the “Batman of France,” 
Nightrunner is a French-Algerian Sunni recruited by 

ruce Wayne himself to fight crime on the streets of 
Paris. Meanwhile, ‘The 99’, a comic created by Naif Al-
Mutawa about a group of Islamic superheroes who pos-
sess the 99 attributes of Allah, has grown an enormous 
fan base that spans the globe.

MUSLIM
GOES

INTERNATIONAL

MEDIA AND 
ENTERTAINMENT

From the Persian Gulf to Los Angeles, 
Islamic music, news and comic books are 

taking their place on the international stage

TURKEY’S MUSLIM MEDIA AND 

RECREATION MARKET WAS WORTH 

AN ESTIMATED $30.3 BILLION IN 

2013, BY FAR THE LARGEST GLOB-

ALLY, AHEAD OF INDONESIA AT 

$9.4 BILLION.

By Jonathan Meaney
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From comic-book superheroes 
to pop superstars, a number of Mus-
lim acts have broken into the music 
scene in recent years. One of the most 
popular is Native Deen, a hip-hop and 
R&B trio from Washington, D.C. that 
has performed around the globe to 
Muslim and non-Muslim fans alike. 
Their music deals with the everyday 
struggles of Muslims in the West, and 
seeks to inspire young people to keep 
their faith amid the temptations of the 
modern world. 

Hailed by Time magazine as Is-
lam’s biggest rock star, Sami Yusuf is a 
British Muslim of Azerbaijani descent 
whose music is popular from Los An-
geles to London and on the Arabian 
Peninsula. He has performed at Lon-
don’s Wembley Arena, L.A.’s Shrine Au-
ditorium and The elodrome in ape 
Town, as well as playing several sold-
out shows in Germany, Denmark and 
the Netherlands.

Yusuf’s former label, Awaken-
ing Records, has been instrumental in 
bringing Muslim artists to the main-
stream. The largest label in the Islam-
ic music industry, Awakening caters 
to the demand for faith-inspired and 
value-driven entertainment, includ-
ing music, comedy and live concerts. 

Sami Yusuf
Photo by zakazmi

Amongst the artists signed to the label 
are multi-platinum-selling Swedish 
R&B singer Maher Zain, and Saif Adam, 
a popular UK-born musician who aims 
to produce music that appeals to Mus-
lims and non-Muslims alike.

The UK is also home to the larg-
est number of Muslim television chan-
nels in the West, which are available on 
both Sky’s pay-per-view and Freeview 
digital services. ritish Muslim T  was 
launched in 2014 and claims to be “a 
fresh and e citing T  channel, burst-
ing with a range of educational and en-
tertaining content” that makes “British 
Muslims feel confidently Muslim and 
comfortably British”. Available on Sky 
digital, its programming has been ex-
clusively funded and made in the UK.

In 2007, Qatar-based media group 
Al Jazeera launched Al Jazeera Eng-
lish, a popular 24-hour news channel 
available in 130 countries that has be-

come a leader in international news, 
with  several journalism awards un-
der its belt. Following the success of 
Al Jazeera English, Al Jazeera Amer-
ica began broadcasting in 2013. Cur-
rently beamed into more than 60 mil-
lion American households, Al Jazeera 
America has so far struggled to com-
pete with other U.S. cable news net-
works. But with the appointment in 
May of new CEO Al Anstey, a veteran 
journalist who worked with CBS News, 
Reuters, the Associated Press and ITN 
(UK) before joining Al Jazeera in 2005, 
there is fresh hope that Al Jazeera 
America can emulate the success of 
its international sister channel by at-
tracting viewers looking for a genuine 
alternative to America’s established 
news networks.

Indeed one of the main goals of 
modern Muslim culture in Western 
media is to challenge negative percep-

FROM THE WORLD 

OF MOBILE APPS 

AND VIDEOGAMES, 

TO MOVIES, MUSIC 

AND TELEVISION, 

MUSLIM CULTURE IN 

MAINSTREAM WESTERN 

MEDIA IS ON THE RISE.
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tions of Islam in the West. In Australia, the Muslim commu-
nity recently invested $1 million in One Path Network - a 
non-profit television studio launched in March to counter the 
mainstream media’s treatment of Islam in Australia. Through 
its YouTube channel and website, the network offers its own 
take on major events including the Sydney hostage siege of 
December, 2014. Aside from inspiring young Muslims, Wash-
ington trio Native Deen say their music aims to present Is-
lam in a positive light to Western audiences. Kamala Khan, 
Nightrunner and The 99 also help to change perceptions of 
Islam in the West by redefining the image of Muslims, while 
also challenging the archetypal image of the blue-eyed all-
American superhero.

Perhaps the most common misconception of halal media 
itself, from both a consumer and investor perspective, is that 
it is generally limited to religious education media only. In 
the past, this may have been true. Nowadays, however, media 
companies are investing in a diverse and sophisticated range 
of entertainment products that align with the values and de-
mands of modern middle-class Muslims. And as this demand 
continues to grow, so too will the opportunities for investors in 
the Muslim media and entertainment market.

ONE OF THE MAIN GOALS OF MODERN 

MUSLIM CULTURE IN WESTERN MEDIA IS 

TO CHALLENGE NEGATIVE PERCEPTIONS OF 

ISLAM IN THE WEST.
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@SkyPowerGlobal
www.skypower.com

SkyPower Global is the 
largest and one of the most 
successful developers and 
owners of utility-scale solar 
photovoltaic (PV) energy 
projects in the world.

With roots dating back to 
over a decade, SkyPower 
Global’s team possesses 
a vast track record of over 
800 years of combined 
experience in power and 
large infrastructure projects.

The SkyPower Global team 
has built, assembled and 
acquired an extensive 
pipeline of more than  
25 GW of solar PV projects 
worldwide, including 
agreements to build more 
than 6 GW of solar power 
projects on the African 
continent — in Egypt and 
Nigeria — over the next  
five years.

www.skypower.com

Egypt-TWF WIEF-Skypower.indd   1 15/10/15   15:22



SEIZING
THE AFRICA
OPPORTUNITY

ISLAMIC FINANCE SUPPORTS INFRASTRUCTURE 
DEVELOPMENT AND REACHES OUT TO AN UNBANKED 
MUSLIM POPULATION

When the founder of a startup in Senegal or Gui-
nea walks into a commercial bank to apply for cre-
dit, the standard response they can anticipate is a 
curt ‘no’. Commercial banks prefer to grant loans to 
large companies in manufacturing and agribusiness. 
For those customers, interest rates can be compara-
bly low and the maturity rates long. However, many 
companies that could add value to the local economy 
are automatically barred from seed capital.  

It’s a classic conundrum when trying to do bu-
siness in sub-Saharan Africa. Small- and medium-
sized enterprises aren’t lacking in good ideas; the 
issue is how to turn them into bankable projects. 
Before getting to ‘yes,’ conventional banks require a 
long-term plan, certified accounting and guaranteed 
funds. The SME can otherwise morph into a non-
performing loan.

Though Islamic finance is still at the embryonic 
stage in Africa, the demographics and growth poten-
tial are a draw. The continent is currently home to 
250 million Muslims, a figure that could rise to 386 
million by 2030. At end-2012, there were 38 Islamic 
financial institutions on the ground, including the 
takaful insurance companies. Egypt, Sudan and the 
countries of the Maghreb are acting as beachheads. 

For cash-strapped governments in sub-Saharan 
Africa, tapping the sukuk market to fund public in-
frastructure is also a tempting option. The shortage 
of roads, seaport terminals, fiber-optic cables and sa-
nitation networks stands in the way of the sustained 
growth required to realize the dream of graduating 
into middle-income economies. While conventional 
bondholders own debt, the sukuk offers ownership 
stakes in tangible assets.

According to the International Finance Corpora-
tion (IFC), only one-half of the $90 billion in annual 
infrastructure needs in sub-Saharan Africa had a sou-
rce of funding as of 2015. The World Bank puts the 
funding gap through 2020 at between $31 billion to 
$48 billion per year. 

As Islamic banks ponder the best market stra-
tegy for sub-Saharan markets, SME finance and the 
modernization of infrastructure are going to be key. 
Part of the appeal of Islamic finance is its innovative 
toolkit. But the social justice and financial inclusion 
aspects are already laying the groundwork.  

By Paul de Zardain

A SUB-SAHARAN

STRATEGY
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CONTINENTAL BUILD-UP
Attuned to realities on the ground, 
Islamic banks see country borders in 
Africa as doorways to new opportuni-
ties rather than as barriers. The glo-
bal financial crisis and the subsequent 
sovereign debt crisis in Europe diver-
ted financial flows to the southern he-
misphere. Now, the money is trekking 
into the heart of Africa.

From 2011 to 2015, seven out of 
the ten fastest-growing economies in 
the world were in sub-Saharan Afri-
ca. In 2013, Senegal was borrowing 
capital in international markets at a 
lower interest rate than Portugal and 
Zambia was borrowing more cheaply 
than Spain. 

Petroleum-producing countries 
such as Nigeria are natural targets for 
Islamic banks. So are the dynamic eco-
nomies of South Africa, Ghana, Kenya 
and Tanzania, all of them with Muslim 

minorities. There is even market sco-
pe in smaller states such as Guinea, 
Liberia and The Gambia, which has 
already issued a sovereign sukuk.

In Zambia, where Muslims ac-
count for only 3% of the population, 
the government is interested in Islamic 
funding vehicles to develop its copper 
mines. Meanwhile, the central bank of 
Uganda, where Muslims account for 
12% of the population, has licensed 
three Islamic banks to help diversify 
the domestic financial system.

South Africa was the first juris-
diction to grant a banking license to 
an Islamic institution in 1989. With a 
Muslim minority of only 1.5%, it is wi-
dely seen as a future hub for Shariah-
compliant banking because of the so-
phistication of its financial markets. 

Nigeria, with nearly 50% of its 
population of 177 million professing 
Islam, has vast potential. The central 

bank has adopted regulatory directi-
ves for Islamic banks and has set up 
a special advisory council to oversee 
sector performance. Still, Jaiz Inter-
national Bank is the only full-fledged 
Islamic bank with a license. 

Islamic finance made its way into 
Kenya in 2007. But Islamic banking 
windows have been in place there 
since 2005. With a Muslim popula-
tion of 11%, Kenya threw open its 
doors with the Finance Act of 2010, 
which recognized that the payment 
of Shariah-compliant returns for go-
vernment securities are equivalent to 
interest payments on similar conven-
tional instruments.  Three years later, 
Islamic banks already had a market 
share of 2%. 

Mauritius, ever the trailblazer, 
has had an Islamic credit union sin-
ce 1998. The Al Barakah Cooperative 
Society offers murabaha trade credit 

BREAKDOWN OF ISLAMIC FINANCE SEGMENTS BY REGION

Asia GCC MENA (Except GCC) Sub-Saharan Africa Others

USD BILLIONS USD BILLIONS

USD BILLIONS USD BILLIONSBANKING
 ASSETS

SUKUK 
OUTSTANDING

ISLAMIC 
FUNDS 

ASSETS

TAKAFUL 
CONTRIBUTIONS

Source: Islamic Financial Services Industry Stability Report 2015, published by Islamic Financial Services Board, May, 2015. Data for banking and Takāful as of 1H2014, while for 
Sukūk and funds as of 3Q2014. Source: Regulatory authorities, Bloomberg, Zawya, central banks, individual institutions, corporate communications, IFIS, The Banker, KFHR
Note: Where available, data are taken from primary sources (regulatory authorities, annual reports, etc.). Where primary data are unavailable, third-party data 
providers have been used. Where there were still information gaps, data were estimated based on historical growth trends and country-specific assumptions. Takāful 
contributions are used as a basis to reflect the growth in the Takāful industry. The breakdown of Islamic funds’ assets is by domicile of the funds.
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schemes, savings accounts for pil-
grims and istisna’a - deferred delivery 
purchases. The Banking Act of 2007 
legalized Shariah-compliant transac-
tions for property and the Finance Act 
of 2008 gave the green light to Islamic 
investment funds. Today, the island 
nation is positioning itself as an Isla-
mic financial hub.

THE AFRICAN SUKUK
“Infrastructure investment continues 
to be the single most catalyzing oppor-
tunity to boost industrial development 
and job creation in Africa,” Hubert 
Danso, CEO of Africa Investor, told 
fellow panelists at an IFC summit in 
Cape Town last June.

The issuance of sukuk to moder-
nize African infrastructure would not 
only bring down fiscal deficits, but 

could foster industrial development 
in the region. The asset-based Islamic 
bonds could allow governments to fi-
nance multi-billion dollar infrastruc-
ture projects while bypassing the debt 
traps of concessional loans or Chinese 
‘package deals’.

With global issuance at $120 bi-
llion in 2013, sukuk is about real assets 
and risk sharing. Instead of funding 
large-scale infrastructure projects 
by accepting low-interest loans from 
China’s Exim Bank, as many African 
countries have done, sukuk can be tai-
lored to infrastructure build-out in the 
continent’s high-growth economies.

For African governments, the at-
traction of sukuk is that the Islamic 
banks that buy them typically hold 
onto these securities until maturity. 
This makes them a more stable inves-

tment for everyone, including conven-
tional investors, who view sukuk as a 
source of diversification. The lender 
also takes on added responsibilities to 
prevent excessive risk.

Since the nations in sub-Saharan 
Africa began exploring global bonds 
over the last decade, several have 
ventured into the territory of the so-
vereign Sukuk. In 2013, the state of 
Osun issued Nigeria’s first sukuk, va-
lued at $62 million. Nigeria and South 
Africa have since passed laws to en-
sure that sukuk are given the same 
tax treatment as conventional bonds. 
The Gambia has issued a local curren-
cy sukuk and Senegal followed suit in 
2014 with a $200 million issue.

Officials at the Islamic Corpora-
tion for the Development of the Pri-
vate Sector (ICD), a unit of the Isla-
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FOR SUB-SAHARAN MARKETS, SME FINANCE AND THE 

MODERNIZATION OF INFRASTRUCTURE WILL BE KEY.
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mic Development Bank and one of 
the arrangers of the Senegal issue, 
said in May that they were in ta-
lks with Nigeria and the Ivory Coast 
about potential future sukuk issues. 
 
BREAKING DOWN BARRIERS
In a continent in which only 25% of 
the population has a bank account, but 
8 out of 10 people have mobile phone 
access, innovative Islamic retail pro-
ducts may be the winning formula. 
Mobile banking is a low-cost option 
that allows retail banks to scale their 
products across markets.

In 2007, Kenya was one of the 
first African nations to use the mobi-
le phone to settle payments. Known as 
M-Pesa, the application launched by 
Safaricom currently transfers money 
for 16.5 million consumers. It has also 
spun off a banking startup, M-Shwari, 
with $1.6 billion in deposits. 

Equipped with the financial 
tools to work in markets where the 

bulk of the population is unbanked, the 
$1.7 trillion global Islamic financial 
industry can also further sub-regional 
economic integration in ways that poli-
tical institutions have failed to do. Len-
ding across jurisdictions, in turn, will 
create a more diverse credit landscape 
and lower the cost of finance.

In the meantime, the Islamic fi-
nance industry is opting for the tested 
route of Islamic windows at conven-
tional retail banks. By doing so, they 
avoid having to apply for licenses from 
central banks, a complex proposal for 
a business model that often falls outsi-
de the regulatory framework.

In the future, conventional banks 
will need to compete with a financial 

actor that is not only lithe, but attracts 
consumers into its network via a be-
lief system. The Shariah precepts of 
pooled resources and the prohibition 
of speculation could prove better at 
matching borrowers and savers. Afri-
can economies would then operate on 
much less leverage.  

Today, obtaining credit for a new 
business may seem like a lost battle 
in Senegal, Guinea and many other 
countries in sub-Saharan Africa. But 
the entry of Islamic banks into the 
market will channel funds from global 
investors that could revolutionize re-
tail products for the continent’s SMEs. 
Getting to ‘yes’ will still prove difficult, 
but it will no longer be impossible.  
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In April, the government of Pakistan approved a record 
privatization deal of $1.2 billion for its 41.5 percent share 
in the country’s leading bank, Habib Bank Ltd (HBL). The 
Minister of Privatization, Mohammad Zubair, said “it was 
the largest-ever equity offering out of Pakistan and the larg-
est- ever equity offering in Asian frontier markets.” It was 
also the largest privatization carried out in Pakistan since 
the $712 million sale of Oil and Gas Development (OGDCL), 
in 2006.

The Privatization Commission of Pakistan received offers 
for a total of $1.6 billion through the stock markets of Lon-
don, New York, Singapore and Dubai. Moreover, it received 
unprecedented domestic demand of Rs45 billion (around 
$450 million) from some 480 investors, which “showed the 
transaction was oversubscribed,” said Mr. Zuhair. 

“This is an absolutely astounding response from in-
ternational investors and it was beyond our expectations,” 
added Mr. Zubair, in an interview with AFP. The CEO of the 
Karachi-based brokerage firm Topline Securities, Moham-
med Sohail, also used the word “astounding” to describe the 
offers, which “show that international investors are keen 
to invest in Pakistan, not only in the stock market but in 
other sectors as well,” according to AFP. “Investors globally 
are looking at Pakistan positively, especially because of the 
gradual economic recovery of the past two years,” he said.

This deal is indeed a real success for Pakistan. Firstly 
because it confirms that the government’s privatization pol-
icy is working and that international investors have confi-
dence in the country’s economic performance and outlook. 
According to the Minister of Privatization, the transaction 
will help boost the country’s foreign exchange reserves, 
stabilize the economy, reduce inflation, strengthen the cur-
rency, and reduce the cost of borrowing.

Secondly, the deal also crowns the efforts undertaken 
in the past few years to strengthen the banking sector, of 
which HBL is undoubtedly the shining star.

Already sold off partially to the Aga Khan Fund for Eco-
nomic Development (AKFED) in 2003, HBL is the largest 
bank in Pakistan, with total assets in 2014 of Rs1.7 trillion 

PAKISTAN’S HABIB BANK IS AT THE FOREFRONT OF THE NATION’S RISE
LEADING BY EXAMPLE

ALREADY SOLD OFF PARTIALLY TO THE 
AGA KHAN FUND FOR ECONOMIC DE-
VELOPMENTIN 2003, HBL IS THE LARG-
EST BANK IN PAKISTAN , WITH TOTAL AS-
SETS IN 2014 OF RS1.7 TRILLION.
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($16.2 billion), a 40 percent market share and over 1,600 
branches in the country.

HBL reported in August a net profit of 17.2 billion 
($164.7 million) in the first semester of 2015, up by 18 
percent over the same period last year. Other impressive
half-year results announced by the bank were a 41 percent
surge in pre-tax profit to Rs31.2 billion ($298.8 million), a 
balance sheet that “crossed the Rs2 trillion mark, growing 
by 12 percent over December 2014”, and current accounts 
forming 36.5 percent of total deposits.

Headed since 2012 by a former Bank of America ex-
ecutive, Nauman K. Dar, Habib Bank Limited was the first 
commercial bank established in Pakistan, in 1947. It now 
has over eight million customers and some 1,700 ATMs. It 
is a universal bank that plays a leading role in the econo-
my, notably the drive to give access to banking to a grow-
ing number of people in a country where only a small mi-
nority - 12 percent - has a bank account, according to the 
central bank.

Inclusiveness is HBL’s motto: “We have made substan-
tial investments in people, technology and product devel-
opment,” says Mr. Dar. “The bank continues to embrace
and broaden financial inclusion of the largely unbanked 
population through providing access to multiple channels 
and through product innovation that makes financial ser-
vices more affordable and cost effective. The bank remains 
conscious of regulatory frameworks and is committed to 
maintaining high compliance and risk management stan-
dards while growing its presence and business.”

The bank has also consistently innovated, ever since
it acquired the first mainframe computer in Pakistan and, 
in the 1960s, was the first to offer credit cards to its cus-
tomers. More recently, it has been a pioneer in Internet 
banking and contactless payment. HBL is also a leading
provider of Islamic banking services and is now looking 
to operate in the growing microfinance sector, having an-
nounced in March that it intended to acquire over the next 
three years “significant shareholding in First Microfinance 
Bank, which already has a base and presence in the micro-
finance sector all over Pakistan.”

Holding numerous awards (Bank of the Year, Pakistan, 
The Banker-Financial Times 2014; Safest Bank in Pakistan, 
Global Finance 2014; Best Bank in Pakistan, Euromoney 
2013, to name a few), HBL operates in 29 countries and is 
expanding its presence in its main international markets, 
which include the UK, the United Arab Emirates, South
and Central Asia, Africa and the Far East. 

Back home, it recently acquired British bank Bar-
clays’ operation in Pakistan. In another development that
is proof of its commitment to growing the economy, HBL
recently closed a deal with China’s largest bank, Industrial 
and Commercial Bank of China (ICBC), to build industrial 
parks in Pakistan. The move was announced in April dur-
ingan investment conference in Suzhou, China, one of the 

countries where HBL operates. According to HBL’s press
release, the objective is to “attract Chinese companies to
set up industries in Pakistan and to promote partnerships
between Chinese and Pakistani companies.”

The dynamism of HBL and its recent privatization are 
testament to the increasing solidity of Pakistan’s financial 
and banking sector. Indeed, in August, the International 
Monetary Fund (IMF) praised the Nawaz Sharif gover-
nment’s “commitment and progress” in improving “eco-
nomic resilience”. Regarding the banking sector, the IMF 
said it is sound, with robust earnings and high solvency ra-
tios. Banking industry pre-tax profits surged by 49 percent 
year on year through December, mainly due to increased
net interest income, lower provision charges and higher
non-interest income. The risk is very low, encompassing 
only 1.39 percent of the banking system assets.

“Considerable reforms in Pakistan’s banking sys-
tem have been undertaken to significantly strengthen its
soundness, profitability, efficiency and diversity,” com-
ments the governor of the State Bank of Pakistan (SBP),
Ashraf Mahmood Wathra. “The sector has shown remar-
kable growth and resilience.”

According to SBP, the overall assets of the financial sec-
tor totaled $147 billion as of June 2015 (compared to $116 
billion as of June 2012), representing around 55 percent of 
GDP. The banking sector is the dominant player, with around 
88 percent of overall assets in the financial sector .

Banks are well capitalized with an average capital ad-
equacy ratio of more than 17.5 percent across the indus-
try, substantially higher than the international standard of 
10 percent. “This shows not only the stability, but also the 
potential of our banking sector for further leveraging and 
providing credit,” says Mr. Wathra. “The sector is thriv-
ing and much more profitable than in the past. Another 
proof of the sector’s performance is the level of confidence
shown by foreign investors.” 
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“I BELIEVE THAT WE ARE ON TRACK TO 
ESTABLISHING OURSELVES AS A SIGNIFICANT 

FINANCIAL CENTER BY 2035”

Kuwait Minister of Finance  – H.E. Anas Al Saleh

Guided by its entrepreneurial spirit, Kuwait is commit-
ted to private sector growth, foreign partnerships and 
the economy s di ersification and e ansion  A ne  re-
form to the foreign investment law was enacyed this year 
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How would you describe the results and 
challenges of the initiatives to expand 
the private sector in Kuwait?
To be honest with you we are in a much 
better position today than we have been 
in the the past. We believe that it is time 
to usher in a freer economic and legis-
lative environment. The figures speak 
for themselves - we have a number of 
non-oil projects which are to be signed 
by April 2016; power plants to be built 
by GDF Suez, water sanitary plants and 
solar power projects. We feel that this 
is only increasing the overall interest in 
Kuwait and its ever-expanding and de-
veloping private sector. We are trying 
to increase the contribution of the non-
oil sector to the country’s overall GDP.

How do you see the vision 2035 goal to 
establish Kuwait as a finance center in 
the region?
I believe that we are on track toward 
establishing ourselves as a significant 
financial center by 2035; there are some 
factors that are taking more time than 
we expected but this is normal. It takes 
time to revamp a number of things all 

at once; we have updated a number of 
elements of the corporate law and the 
commercial license law to try to impro-
ve the overall business environment.

The Sharia-compliant economy is 
growing at an unprecedented rate in its 
pursuit to be a complementary option 
for people with its focus on expansion 
and competitiveness. What is your opi-
nion on the current state of Islamic Ban-
king in Kuwait?
The Islamic finance system is growing 
at an extremely fast rate. Kuwait has 
consistently led the Islamic banking 
sector. We are very happy with the ove-
rall health of the sector here. Through 
some adjustments to the corporate 
law and the issuance of a commercial 

sukuk we have enhanced the overall 
support for the sector itself. Places 
such as London have the entire infras-
tructure set-up to be attractive destina-
tions for Islamic banking and we are 
now moving towards that level. We are 
certainly leaders in Islamic finance in 
the GCC and we are looking to conti-
nue to grow from there.

What is your outlook on the future mar-
ket share of Islamic Finance?
I am very positive when looking at 
the future of Islamic banking here in 
Kuwait. We have all of the necessary 
instruments and most of the necessary 
infrastructure to be able to continue to 
attract new business and to keep exis-
ting business. We must however con-
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tinue on our path of creating an ever more 
business-friendly environment and continue 
to implement our ideas and new investment 
laws, which are creating an exciting window 
of opportunity for Kuwait.

How important is it for Kuwait to strengthen com-
mercial ties with the U.S. and other foreign inves-
tors?
Kuwait wishes to keep itself open for busi-
ness. This of course means stronger commer-
cial relations with potential foreign investors 
in the U.S. and more importantly across the 
world; we don’t wish to isolate ourselves from 
anyone, be it in Africa, Asia, or Europe. We 
wish to strengthen ties on a global basis. 
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What has been the scope and impact of IMF reform? How is 
Pakistan now in a much better shape than it was in 2013?
Pakistan started broad-based reforms under the IMF’s Ex-
tended Fund Facility (EFF), covering resolution of struc-
tural issues, removal of energy shortages and inefficiencies, 
consolidation of fiscal accounts, strengthening of financial 
stability, and enhancement of central bank independence.  
These reforms, along with the decline in oil prices, have defi-
nitely catalyzed significant improvement in macroeconomic 
conditions over the last two years. In particular, Pakistan’s 
external position has improved considerably with sustained 
increase in foreign exchange reserves – reaching $18.8 bil-
lion by the end of July 2015 from about $8 billion at the end of 
January 2014 – and stability in the foreign exchange market.

How has the reform proposed under the EFF framework to 
improve the country’s economic and financial governance af-
fected the State Bank of Pakistan?
The improvement in the overall macro environment has al-
ready allowed SBP to focus on growth, and reinforce trans-
mission of monetary policy.  Now coming to reforms under 
EFF, broadly speaking, this includes measures to enhance 
SBP’s autonomy, improve monetary policy framework, and 
strengthen SBP’s internal operations.  

These reforms, alongside the remarkably improved macro-
economic indicators have put Pakistan’s economy on a higher 
growth trajectory. What will be the elements upon which 
this growth is to be built? What are the challenges looking 
forward?
The government has already developed Vision 2025, which 
outlines a roadmap for Pakistan after extensive input and 
deliberations of all stakeholders. This Vision aims to move 
Pakistan into a group of upper-middle-income countries by 
2025, and this will require a GDP growth of over 8% during 
2018-2025.  

We know achieving this high growth will be challenging.  
The long struggle against terrorism continues to impose im-
mense social, economic, and human costs; the security situ-
ation, and the continuing energy shortages are constraining 
economic growth; and productivity is low due to inadequate 
investment in education, health and population welfare. The 

challenges are compounded by several adverse exogenous 
developments, especially the threat of climate change, the 
global slowdown and the continued stagnation in developed 
country import demand, as well as aid flows.

Fiscal prudence and lower borrowing costs established by 
the SBP have led to a reinforcement of the country’s macro-
economic stability. What is the current situation and what is 
being done to uphold all the progress already achieved? 
Pakistan’s economy enjoys a stable macroeconomic envi-
ronment.  Firstly, the external sector has improved consid-
erably: the current account deficit has narrowed to less than 
1% of GDP; SBP’s liquid foreign exchange reserves could 
finance more than three months of the country’s import bill; 
and the rupee has largely been stable.  

Secondly, inflation has declined to a decade low of 4.5% 
in FY15, compared with the 8.6% in the previous year. This 
reduction is broad-based, as all measures of core inflation 
recorded noticeable decline during the year. Inflation ex-
pectations also remained at ease for most of the year. In 
fact, all three indices of inflation expectations recorded de-
cline in five out of six surveys conducted during the year.  

Thirdly, there was a notable reduction in fiscal deficit to-
gether with a favorable change in its sources of funding. Fourth-
ly, the real GDP growth at 4.24% is the highest level since FY08.  

The Governor of the State Bank of Pakistan, Ashraf Mahmood Wathra, discusses the IMF reform pack-
age and Pakistan’s stable macroeconomic situation, both of which will help steer the country toward 
achieving its vision to become an upper-middle-income nation by 2025

FISCAL REFORM AND STABILITY 
PUT PAKISTAN ON PATH TO PROSPERITY

“PAKISTAN’S EXTERNAL POSITION HAS 

IMPROVED CONSIDERABLY WITH SUS-

TAINED INCREASE IN FOREIGN EX-

CHANGE RESERVES - REACHING $18.8 

BILLION BY THE END OF JULY 2015 FROM 

ABOUT $8 BILLION AT THE END OF JANU-

ARY 2014 - AND STABILITY IN THE FOR-

EIGN EXCHANGE MARKET.”
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The international finance institutions have acknowl-
edged this remarkable progress. The IMF program is on 
track and we successfully concluded the eighth review un-
der the program recently. Moody’s Investor Service has up-
graded Pakistan’s credit rating by a notch, and assigned a 
stable outlook.  

The IMF has praised the state of the financial sector. Which 
policies have served to reinforce the sector? What is the 
picture of the Pakistani financial sector nowadays? Does the 
financial market offer new opportunities for investments or 
new entrants?
Considerable reforms in Pakistan’s banking system have 
been undertaken to significantly strengthen its soundness, 
profitability, efficiency and diversity. These include the 
development and implementation of prudential measures. 
After the deregulation of the banking sector in Pakistan in 
the 1990s, the SBP developed and implemented measures 
leading to more professional, transparent and responsible 
management practices in the sector. 

The adoption of an Anti-Money Laundering framework 
has also been actively followed up with banks so that they 
have compliance policies in accordance with international 
regulations. Recently we were removed from the Financial 
Action Task Force gray list as a result of the completion of 
its action plan and the demonstration of the effectiveness of 
the AML/CFT regime in Pakistan. 

We also designed and implemented the Financial Inclu-
sion Program (FIP). This includes risk sharing initiatives, 
smart grant facilities for capacity development, innovation 
and market infrastructure development primarily for sus-
tainable development and the growth of the microfinance 
sector, branchless banking and SME finance.

The investment community now describes Pakistan as “the 
best undiscovered investment opportunity in emerging or 
frontier markets.” With these improvements, the country 
has regained access to key sources of finance D  
and it is back on the radar of international inves-
tors. How have these recent developments at-
tracted investments into the country? How 
ha e D  in ows e ol ed

The government initiated a decisive military offense 
against militants in tribal areas. A crackdown against vari-
ous terrorist factions that had crippled Karachi, the coun-
try’s financial hub, is also in full swing. These operations 
have brought a tangible improvement.  People feel safe now; 
businesses are not interrupted with extortion threats or 
strikes; and retail sales have firmed up. With an improved 
security situation and a more comfortable external account, 
foreign investors are now tracking Pakistan. And why not? 
This country offers immense potential due to a large do-
mestic market, as well as its geographical location provid-
ing a gateway to central Asian countries. The first tangible 
success is the start of development work on infrastructure 
and energy projects under the China-Pakistan Economic 
Corridor. While China is increasing its stakes in Pakistan 
in various other sectors like telecoms and renewable en-
ergy, Japanese investors have also shown keen interest in 
investing in Pakistan’s automobile and coal-based energy 
projects. Similarly Russian and Korean firms are also plan-
ning to enhance investment in Pakistan’s infrastructure and 
energy sectors. 

“THE INTERNATIONAL FINANCE INSTITUTIONS HAVE ACKNOWLEDGED THIS 

REMARKABLE PROGRESS. THE IMF PROGRAM IS ON TRACK AND WE SUC-

CESSFULLY CONCLUDED THE EIGHTH REVIEW UNDER THE PROGRAM RE-

CENTLY. MOODY’S INVESTOR SERVICE HAS UPGRADED PAKISTAN’S CREDIT 

RATING BY A NOTCH, AND ASSIGNED A STABLE OUTLOOK.”
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Pakistan has been dubbed by Forbes as 
the “next success story” and the best 
undiscovered investment opportunity 
by Bloomberg. How would you evaluate 
Pakistan’s growing pains over the last 
two years? 

We have not lived up to our poten-
tial over the last fifty years, or twenty 
years. But the last two years have been 
really important for us, we’ve made a 
very solid foundation in the last two 
years and fortunately for us the results 
have started coming in better than we 
expected and sooner than we expec-
ted. In this last fiscal year, from July 
to June, we have had growth of 4.25%, 
which is the highest in eight years. The 
inflation rate was 2.11% on a year-on-
year basis, which is again the lowest 
in 13 years. The State Bank of Pakistan 
has been able to bring down the inter-
est rate to 6.5%, which is the lowest in 
42 years. We also now have the highest 
ever foreign exchange reserves in our 
history. So we have come a long way 
in terms of getting the right foundation 

in Pakistan, although we are not where 
we need to be. We need to be at 7-8% 
growth or more. We’re not happy with 
just 4.25% but we understand that the 
world economy is slowing down so this 
is a good achievement for us. 

China is expected to invest about $52 
billion in infrastructure and energy 
projects under the so-called China-
Pakistan Economic Corridor (CPEC). In 
your opinion, how will this enormous 
inflow of FDI boost Pakistan’s economic 
growth? What will it change?
The corridor does two or three things 
for us. It improves our electricity ge-
neration capabilities because they will 
install power plants in Karachi, Sindh 
and Punjab as well as solar and wind 
power plants. It also upgrades our 

FOR FUTURE
GROWTH

PAKISTAN BOARD OF INVESTMENT

PAKISTAN BUILDS 
A SOLID FOUNDATION

“WE ARE NOT WHERE WE 

NEED TO BE. WE NEED TO 

BE AT 7-8% GROWTH OR 

MORE. WE’RE NOT HAPPY 

WITH JUST 4.25% BUT 

WE UNDERSTAND THAT 

THE WORLD ECONOMY IS 

SLOWING DOWN SO THIS 

IS A GOOD ACHIEVEMENT 

FOR US.”

Dr. Miftah Ismail, Pakistan Board of Investment chair-
man, discusses the country’s growth potential and what 
it is that makes the South Asian nation such an attracti-

ve investment proposition
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transmission and distribution infras-
tructure because electricity is not just 
about producing it but also transmit-
ting it efficiently and distributing it to 
the end client. Our road and rail in-
frastructure will be upgraded. We also 
plan to establish special economic 
zones where you can have factories 
that are set up by Chinese investors 
or others. We are fervently promoting 
free trade and regional connectivity 
and we look forward to becoming a 
trade partner to all interested nations.

Reliable and liberal regulation is key 
to becoming an attractive investment 
destination. In your opinion, what 
advantages do Pakistan’s investment 
policies offer compared to other coun-
tries in the region? 
FDI is as protected in Pakistan as it is 
anywhere else in the world. We have 
legal guarantees and Pakistani laws 
to protect investments. We have never 

nationalized a foreign industry and we 
have signed foreign arbitration clau-
ses for large investment in Pakistan. 
So investment is extremely well pro-
tected, there is no doubt about that. 
Is Pakistan an easy place to do busi-
ness? I think so. Is Pakistan a lucrati-
ve place to do business? I think so as 
well. Is Pakistan as easy as Switzer-
land and Singapore? Probably not but 
there is another side to this equation. 
For instance, if you invest in Pakistan 
in power generation, you get a mini-
mum 17% return on investment, that’s 
a guaranteed ROI in Pakistan. We are 
a thriving democracy, with indepen-
dent media and independent courts. 
Look at the KSE; in the last 14 or 15 
years it has given more than 20-30% 
real return in dollar terms. So there is 
a history and record of KSE being one 
of the best performing stock markets 
in the world. P&G, Unilever Pakistan, 
Nestlé Pakistan, all of those compa-

nies are staying in the country. Coca 
Cola is investing $350 million in Pa-
kistan as well. There must be a reason 
they’re staying here. There’s only one 
reason I would say; they’re making 
money, very good money. 

“IS PAKISTAN AN EASY 

PLACE TO DO BUSINESS? 

I THINK SO. IS PAKISTAN A 

LUCRATIVE PLACE TO DO 

BUSINESS? I THINK SO AS 

WELL. IS PAKISTAN AS EASY 

AS SWITZERLAND AND SIN-

GAPORE? PROBABLY NOT 

BUT THERE IS ANOTHER 

SIDE TO THIS EQUATION.”
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The IMF has praised Pakistan’s banking sector, which continues to 
grow and act as an economic driver. 
Essentially the banking sector in Pakistan has always performed 
well. Particularly over the last two to three years the perfor-
mance of banks has registered considerable improvement. One 
of the reasons for this is privatization. If we compare the current 
status of banks with what they were like as public sector banks, 
we can certainly see the difference.  
Moreover, the sector now has professional management and 
most importantly, in my view, the banking sector has remained 
in a robust position even when all sectors were facing hardships. 
I firmly believe our regulator, The State ank of akistan, has 
played a pivotal and ma or role in the success of our financial 
sector. nother achievement of the entral ank was saving 
depositors from loss. The State ank of akistan has managed 
things so well that not a single depositor faces any loss. 

In the context of WIEF, how do you view Al Baraka’s role as a pio-
neer, as well as one of the top three Islamic banks in Pakistan, in 
helping this sector grow sustainably? 

s you are aware, l araka ank akistan is part of the l ara-
ka anking Group, based in ahrain. urrently, l araka ank-
ing Group is operating in fifteen countries and Tunis and eba-
non have a close relationship with the World Economic Forum. 
Our Group hief E ecutive will be attending the forum and is a 
keynote speaker as well. We feel very proud to highlight the con-
tribution of our Group hief E ecutive towards the promotion of 
Islamic anking on a global scale. 

Do you really mean global?
Yes, absolutely, global. In addition to this, credit also goes to him 
for the formation of the European Islamic Investment ank as well 
as the Islamic ank of ritain. While the first ank of ritain was 
being formed, he was the person who convinced the authorities to 
e tend the license for the Islamic ank. Hence, l araka is playing 
an important role in promoting Islamic banking across the globe.  
In akistan, we were one of the pioneers in Islamic anking. 
We also enjoy the numerous advantages of being a part of a 

group with a presence in fifteen countries. We have e peri-
ence in those areas that other banks might not even have ac-
cess to. The most recent e ample is last year s Tier II Muda-
raba sukuk of 20 million, which was the first transaction of 
its type in Islamic anking ever to be carried out in akistan. 

l araka akistan received an award in recognition of its role 
in this historic transaction. 
People have now started believing that Islamic banking is com-
pletely different to conventional banking. Fifteen to twenty years 
ago people held the perception that Islamic banking would not 
survive but now they believe that it will ourish, not only in Is-
lamic countries but in Europe as well; European banks have Is-
lamic products and they are marketing them in the Middle East.

In Turkey Islamic capital is used in many infrastructure projects. 
Can you foresee something similar happening in Pakistan? 
In Turkey, l araka Turk is prominent in the housing sector. l 

araka Turk has already built over three thousand residences 
for workers in partnership with a local real estate developer. Our 
Chairman, in a recent board meeting, mentioned that Pakistan 
faces a severe dearth in housing; at present the gap is about half 
a million units and it is increasing on an annual basis. If one 
contributes in this area, with which over 300 industries are asso-
ciated, it is not only a service to the country but also a profitable 
venture for a financial institution. Therefore, through IET and 
our e perience of housing development and other real estate 
projects in other countries, we are looking into projects where 
we can e plore in a similar direction.

“FIFTEEN TO TWENTY YEARS AGO, 
PEOPLE HELD THE PERCEPTION 
THAT ISLAMIC BANKING WOULD 
NOT SURVIVE BUT NOW THEY BE-
LIEVE THAT IT WILL FLOURISH”.

A PIONEER 
IN PROMOTING 
GLOBAL ISLAMIC BANKING
MR. SHAFQAAT AHMED, CEO OF AL BARAKA BANK

Pakistan’s Al Baraka Banking Group has a presence in 15 countries worldwide 

A PIONEER 
IN PROMOTING 
GLOBAL ISLAMIC BANKING
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TABUNG HAJI

AN INTervIew wITH DATo SrI ABDUl Azeez BIN ABDUl rAHIm, 
CHAIrmAN of lemBAGA TABUNG HAJI

FROM SAVINGS BANK FOR PILGRIMS TO 
INTERNATIONAL INVESTOR

Islamic finance and its subsectors are 
considered a National Key Economic 
Area in Malaysia. What is Tabung Haji’s 
contribution to the socio-economic de-
velopment of the country?
Lembaga Tabung Haji helps pilgrims 
save money to be able to perform Hajj. 
Pilgrims save their money with us and 
we give a high competitive dividend 
for their savings. The dividend is hig-
her than Islamic and conventional 
banks. In 2014 we gave 6% and on top 
of that, we gave an additional 2% to 
assist them to increase their savings 
in order to perform the Hajj.

People that have no current ac-
counts or savings are allowed to open 
an account here at TH. With these 
savings, Malaysian Muslims not only 
are able to save for the purpose of 
pilgrimage but they can also partici-
pate in economic activities through 
our platform. TH grew hand in hand 
with the nation. We are now involved 

in plantations, Islamic finance, real 
estate, oil and gas, ICT, tourism, and 
marine services. 

What are the main factors behind the 
success of TH?
TH’s success is the success of all Mus-
lims in Malaysia and it is a pride of 
the nation. We rely on our depositors’ 
unprecedented support and loyalty 
and they have shown their trust in 
maintaining their savings with us. Be-
sides these aspects, TH has demons-
trated a solid business strategy that is 
crucial for success.

TH constantly explores profitable 
investment opportunities. So far, we 
have invested more than £500 million 
in real estate in the United Kingdom 
with a focus on properties that gene-
rate competitive returns. 

One of the reasons we are invol-
ved in the UK is because we are confi-

dent that London will become a main 
player in Islamic finance and a hub for 
Islamic investment. However, many 
people are still not familiar with Sha-
ria-compliant funds. Therefore, many 
countries send their people to Malay-
sia to get training in Islamic banking 
products. With Malaysia being one of 
the key players in this sector, we belie-
ve we could help train many countries 
on Islamic banking products. 

How do you think Sharia-compliant 
products, Islamic funds and more 
broadly speaking, Islamic finance, 
could contribute to shaping a more 
sustainable financial system?
Islamic finance has gained tremen-
dous traction over the last four de-
cades. It is no longer a niche but a 
mainstream offering, as it has bene-
fits which are as good or even better 
than conventional financing. Additio-
nally, it is viewed as more cost-com-
petitive than conventional financing. 
Islamic finance is a viable alternati-
ve to interest-based financing. It is 
actually a system that is both effec-
tive for Sharia and commercially. 
Notably, the Islamic finance sector 
is expected to create thousands of 
new job opportunities, further igni-
ting robust economies, hence boos-
ting industry and establishing global 
competitive advantages.

The AEC (ASEAN Economic Community) 
will be established this year. How do 
you think the establishment of a single 
market will impact the sector?

Lembaga Tabung Haji 
(TH), the Malaysia Pil-
grims Fund Board, was 
established in 1963 to help 
Muslims to fund their Hajj 
pilgrimage. Since then, TH 
has taken on a larger role 
as a savings bank and as 
an investor in different sec-
tors of the economy, both in 
Malaysia and abroad

“ISLAMIC FINANCE 
HAS GAINED TRE-
MENDOUS TRAC-
TION OVER THE LAST 
FOUR DECADES. IT IS 
NO LONGER A NICHE 
BUT A MAINSTREAM 
OFFERING.”
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AEC will promote a more competitive 
economic region and equitable econo-
mic development within the region, as 
well as making the region part of the 
global economy with ASEAN centrally 
positioned to participate in the glo-
bal supply network. Essentially, this 
would reduce the transaction costs 
associated with economic interchan-
ge and would make the region more 
attractive to MNCs wishing to take ad-
vantage of its diversity and openness.

As Chairman of TH, what is your vision 
regarding the future of the institution?
TH was established in Malaysia in 
1963, half a century ago. Today, our 
existence and business remains intact 
and stronger with a total of approxi-
mately MYR50 billion in savings and 
more than eight million depositors 
nationwide, placing us as one of the 
leading and premier Islamic organi-
sations. With the support of the staff, 
our loyal depositors and the right cau-
tious investment strategies, I wish to 
take TH to a greater, higher level.

TH is a pioneering concept. How could 
other countries replicate the concept 
for other Islamic communities? 
TH is the only institution of its kind in 
the entire world. Many countries have 
approached us in order to learn how to 
create an institution such as TH. I be-
lieve that in the near future we will be 
able to expand to other Muslim coun-
tries with our services. TH creates an 
excellent Hajj experience for pilgrims. 
Every year we upgrade our system in 
order to provide a better service. 

“THE ISLAMIC FINANCE SECTOR 
IS EXPECTED TO CREATE THOU-
SANDS OF NEW JOB OPPORTU-
NITIES, FURTHER IGNITING RO-
BUST ECONOMIES.”
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As an expatriate, living here in Indonesia, and an expert in education, 
what are the main challenges Indonesia is facing towards achieving 
a successful and healthy education sector?
I think the first thing that strikes you when you come to Indonesia 
as an e pat is that you yourself fall victim to the infrastructure 
challenges that the country faces. Working here requires a lot 
of time for commuting, it involves people not being on time for 
the scientific presentations that we give. On the other hand, 
you immediately notice Indonesia s hunger for knowledge, the 
hunger for education. The EHEF European Higher Education 
Fair  sees rising participation every year. Students and their 
parents are really interested in education opportunities here 
or outside the country. Even though Indonesia is trying hard to 
increase study opportunities within the country by opening new 
universities and upgrading teaching and research staff  academic 
capacity is not sufficient. Indonesia will have to develop from a 
market-based economy towards a knowledge-based economy. 
The younger generation and their middle-class parents seem to 
be acutely aware of this. 

German EHEF participants always say they are surprised 
about how open-minded Indonesian parents and students are. 

arents are quite prepared to send their kids to foreign countries  
the quality of education available really matters to them. 
This open-mindedness towards Germany and, in particular, 
concerning its universities, is quite amazing. Over the years, 0, 
000 Indonesians have studied in Germany, ,000 of them with a 

 scholarship, which is quite a big group.  

Relations between Indonesia and Germany have been good for a long 
time. How important is Indonesia for Germany and how important 
is Germany for Indonesia, in the educational sphere?
Interestingly enough, Indonesia is now among the top ten 
source countries for foreign students in Germany. So, in 
terms of numbers, Indonesia is very important for German 
universities. The younger population being hungry for 
knowledge, knowing Germany, liking it - that is very 
important for us. Our  alumnus, former resident 

. . Habibie, was Minster of esearch for 18 years before 
he became resident. There has always been close contact 
between both countries, not ust in terms of science and 
technology, but also trade and industry contacts. Indonesia is 
definitely an important country for Germany. 

I am sure Germany is important for Indonesia as well. s a 
partner for so many years, the  has done a lot for capacity 
building in higher education. From day one here, since we opened 
our offices, we have had a focus on staff upgrading and institution 
building, based on an MO  with I TI, the Ministry of Higher 
Education. Our Federal Ministry of Education and esearch has 
always had close ties with ISTE , the Indonesian Ministry of 

esearch, to facilitate oint research in the field of fisheries and 
marine science. Furthermore, a lot of measures that have been 
taken to enhance professional education have been based on 
German initiatives, too. So, in terms of development, I do think 
that Germany has played an important role. 

It’s now been 25 years since the establishment of DAAD in Indonesia. What 
are your main accomplishments in this quarter century?
We have seen increasing participation rates in our various 
programs. We have seen a rise of 1  with regard to 
Indonesian student numbers in Germany between 2012 
and 201 . In 2012 alone, the number of first year students 
from Indonesia in Germany rose more than 0 . etween 
2002 and 2012 the number of Indonesians who successfully 
graduated from a German university rose by 1 1 . asically all 
participation rates in higher education, whether we are looking 
at scientists, at the postgraduate level, or the student level, 
have been increasing consistently. We have also had a rise 
in German students coming here, of  in 201  compared to 
2012. onsequently, s budget for Indonesian scholarship 
programs and pro ects has constantly been increased over the 
last three years. In addition to increasing scholarship and study 

S MISSIO  IS TO 
I TE TIO I E GE M  

I E SITIES, SO WE EE  
T E S O . I O ESI , 

FO  EMOG HI  E SO S, IS  
E  I TE ESTI G M ET.  

WH T IS E  I TE ESTI G 
O T I O ESI  IS TH T IT IS  

E  O E -MI E  O T .

INTERVIEW
WITH

DR. IRENE JANSEN
The DAAD (German Academic Exchange Service) is an organization of German institutions of 
higher education that promotes academic cooperation world-wide, especially through the ex-
change of students, scholars, academics, and scientists. Headquartered in Bonn, the DAAD runs 

 regional o fices in selected countries around the orld  he AA  akarta fice o ened in 
1990, cementing a long tradition of Indonesian-German ties in higher education. In this inter-

ie , r  Irene ansen, irector o  AA  Indonesia, talks about the organization s achie ements 
in romoting academic e change and cultural ties bet een the t o nations
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figures, we have been seeing progress 
with regard to the quality of bilateral 
co-operation between universities. More 
and more Indonesian universities are 
engaging in structured cooperation 
programs with German universities, 
doing oint research, designing teaching 
modules ointly, forming sub ect-related 
institutional networks, seeking more 
strategic co-operation.

What are the main priorities on the DAAD agenda 
for the next 25 years?
To keep up that trend from individual 
support to structural cooperation in 
research and education is important for 
international cooperation as a whole. 

 big challenge that we are facing and 
have not quite solved yet is how to deal 
with professional education. The German 
model of dual education is sometimes eyed 
with great interest. I do not know whether 
or to what degree it is marketable as such 
in South East sian countries, but clearly 
the skills gap needs to be closed.  
needs to deal with the fact that in many 
parts of the world professional education is 
becoming the responsibility of universities 
to a larger e tent than before. In Indonesia, 

and many other parts of the world, formal 
professional education or high quality 
professional education hardly e ist. 

asically, all professional education has 
been shifted towards the university sector. 
The university sector is overburdened with 
challenges that come from the corporate 
world, but collaboration between the 
corporate world and academia is largely 
underdeveloped. Institutions like  
need to deal with that  universities should 
not be left alone with that challenge.

hat would be your final essage about 
the education sector here in Indonesia to the 
international community, to the readers of our 
magazines in events such as the World Islamic 
Economic Forum? And what is the role DAAD is 
going to carry out in the next few years?
Indonesia is a very interesting market for 
host countries in sia- acific, in sia and 
in Europe because it has a very young 
population  most people are between 1  
and 2  years old. It is e pected, given the 
growing middle class, that participation 
rates in education and higher education 
will be growing in Indonesia to a greater 
degree. There is plenty of room for 
development and co-operation there. 

s mission is to internationalize 
German universities, so we need partners 
outside. Indonesia, for demographic reasons, 
is a very interesting market. nd what is really 
interesting about Indonesia is that it is a very 
open-minded country. It is setting a fine e ample 
of a pluralistic society. It is a huge country 
facing current challenges that we all face, 
challenges of multiculturalism, of migration, 
the challenge to provide equal opportunities 
to all. Indonesia is facing these challenges 
on a big scale and seems to be dealing with 
them quite well. So, Indonesia is an interesting 
model to watch and an interesting partner to 
associate with.  revalent sets of values are 
comparable. Indonesians have always been 
very open-minded when it comes to studying 
in foreign countries or associating with foreign 
partners. There seems to be hardly any fear 
of brain drain. There is a very international 
outlook here as well as a solid foundation of 
close international collaboration among all the 
partners and stakeholders I deal with. That is 
what makes Indonesia attractive.  
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The Gulf countries are bound together by 
beliefs and a strong sense of brotherhood 
but still, each has developed its own 
personality. What would you say are the 
values that differentiate Kuwait?
The GCC market is bound by history, 
blood and religion, but each 
country has a unique, distinctive 
characteristic that differentiates 
it from the others. When foreign 
investors want to invest in Kuwait, 
they always see it as a different 
country. They see the unique 
environment Kuwait provides for 
foreign investors. It is a very open 
society, with a very transparent and 
accountable legal system. We have 
one of the highest educated younger 
generations in the region. We have 
democracy and a rich history. All this 
contributes to how foreign investors see 
Kuwait and makes Kuwait different from 
other GCC countries.

An entrepreneurial spirit has always 
driven Kuwait and the Amir has a vision 
to diversify and promote private sector 
growth. How would you describe the 
results so far and the challenges facing the 
government’s initiatives to diversify the 
economy?
For the past two years, the government 
and parliament have been working 
extremely hard to diversify Kuwait’s 
economy, to reduce our dependency on 
oil. They started introducing a series of 
economic measures in order to make 
the business environment much easier 
and friendlier for new businesses. They 
created an SME fund to help Kuwait grow 
and they updated 60-year-old laws. The 

government is looking at the economy 
to make sure the business environment 
is sound. We can already see the impact 
of these changes and foreign players are 
aware of them as well. There is an added 
value to investment in Kuwait.

 
You have mentioned that it is important to 
make youth part of this entire process. Over 
60% of the population is under 26 years old 
right now  hat s ecific initiati es are in 
place to let the younger generation drive 
the future of Kuwait?
We are basically working to empower 
our youth. The SME fund is providing 
a platform for Kuwaiti young people 
to explore different ideas. A healthy 
business environment in Kuwait will 
attract international companies and 
create more opportunities for them. 
The aim is to give them freedom and 
create a culture in which they can try 
and progress.

The short-lived Kuwait Foreign 
Investment Bureau was created a little 
over a decade ago and was upgraded 

to what we know today as KDIPA, 
showing a serious commitment 

to the promotion of investment 
and the strengthening of foreign 
business relations. What would 
you say are the main changes and 
initiatives that separate KDIPA 
from KFIB?
We found there were many gaps 

and obstacles investors had to 
face. The updated law is a big step 

toward making sure we can avoid 
all these obstacles. There were other 
new measures, too, like shifting from 
the positive list to the negative list, 
streamlining processes, providing 
incentives, and instilling transparency 
in all procedures, which is good for 
investors. This has been received very 
well. We are on the right track.

 
How do you see the contributions of 
KDIPA for turning Kuwait not only into 
a financial center but into a bridge 
builder between the two continents, 
and the West and Asia?
Many countries and many investors 
say a unique thing about Kuwait is 
its location. There is a huge market 
for investment to the north; the Iraqi 
market and the Iranian market. To the 
south of Kuwait are the GCC countries. 
With the latest mega infrastructure 
projects like ports in the region, for 
example, it will be easier for investors 
to come to Kuwait and choose where 
to go with their projects. Kuwait 
enjoys helping investors establish and 
operate here.

THE DOORS ARE OPEN: 
KUWAIT WELCOMES FOREIGN INVESTMENT 

SHEIKH  MESHAAL JABER AL AHMAD AL SABAH

The Director General of Kuwait Direct Investment Promotion Authority (KDIPA) describes his 
confidence that the country ill become a finance center or the region, a bridge bet een t o 
continents and a rofitable destination itsel  through a series o  initiati es that count on youth, 
innovation and opportunity as its main drivers
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GOVERNMENT OF PAKISTAN MINISTRY OF 
PETROLEUM AND NATURAL RESOURCES

AVAILABILITY. SECURITY. SUSTAINABILITY.
The availability, security and sustainability of oil and gas supplies are vital for Pakistan’s economic development 
and strategic requirements. Planning the country’s future energy needs is equally important. This is why Pakistan’s 
security of supplies is guaranteed and controlled by the Ministry of Petroleum and Natural Resources, together with 
its affiliated specialized companies. For today. And for tomorrow. 

Pakistan-UsaT-Min of Petroleum and Nat Resources-fp WIEF 4.indd   1 15/10/15   16:32



A HEALTHY BUSINESS ENVIRON-
MENT IN KUWAIT WILL ATTRACT 
INTERNATIONAL COMPANIES AND 
CREATE MORE OPPORTUNITIES FOR 
THEM. THE AIM IS TO GIVE THEM 
FREEDOM AND CREATE A CULTURE 
IN WHICH THEY CAN TRY
AND PROGRESS.
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LONG JOURNEY TOWARDS STABILITY

 Pakistan is a leader in terms of Islamic 
finance, being among the top ten coun-
tries that use Islamic financial products 
to fund trade and projects. Do you think 
that this potential can be used to deve-
lop more infrastructure projects in the 
energy sector?

Pakistan has been the leader in the use 
of Islamic financing for several decades 
now and I believe we will see even more 
use of Islamic finance products. There 
have also been many pro ects with suc-
cessful integration of conventional and 
Islamic financing  in addition to conven-

Despite domestic political upheaval, Pakistan has been moving 
ahead with its transformation to a stable, democratic state with a 
sustainable economy. Lower world oil prices, investment from Chi-
na and the pending U.S.-Iran nuclear deal are all expected to help 
consolidate gains in the South Asian country, which has for decades 
been a leader in Islamic finance

PAKISTAN S

H.E. Shahid Khaqan Abbasi, 
Minister for Petroleum and 
Natural Resources, talks about 
the strides his country has 
made over the past two years, 
and how akistan will benefit 
from the changes underway in 
the world energy market
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tional banks that offer Islamic finance 
products, there are specialized banks in 

akistan today that only deal with Islamic 
financing. The basic principle behind Is-
lamic financing is that the lender shares 
the risk of the investor on an equal basis, 
rather than having fi ed returns and the 
first right to revenues. I think akistan 
has successfully laid the regulatory fra-
mework to support this concept.

Two years into Prime Minister Nawaz 
harif s go ern ent and the historic first 

democratic transition of power, Pakis-
tan continues its journey of transforma-
tion. How would you evaluate Pakistan’s 
growing pains over the last two years 
and how do you see the possibilities for 
further growth and development in the 
years to come?

These two years have been very positi-
ve for this government, despite the fact 
that some time was lost to a domestic 
political upheaval, which was resolved 
in democratic tradition. In ation has 
gone down and the investment levels 
are unprecedented as akistan has sig-
ned for over 0 billion in investments 
from hinese companies in infrastructu-
re. lus, the lower price of oil has also 
helped. The biggest challenge for the go-
vernment has been the power shortage 
and we re very hopeful that within the 
ne t two years akistan will overcome 
its energy shortage and will have surplus 
power production within five years. 

Taking into account this shortage, I’d like 
to gather your thoughts on the possible im-
plications of the Iran nuclear deal. What, 

in your opinion, are the new opportunities 
that the deal offers Pakistan in general and 
for the energy sector in particular?

akistan is a country that today relies 
on imported liquid fuels and domes-
tic natural gas  over the last two deca-
des domestic natural gas production 
has stagnated and the dependence on 
imported liquid fuels has grown subs-
tantially. However, for the first time, 
through our success in importing G, 
we have an opportunity that will ensu-
re that the contribution of natural gas, 
which is about 0  of our primary 
energy today, will grow substantially. 
Taking into account that the cheapest 
way of transporting gas is through pipe-
lines and that we have a neighbor and a 
near neighbor who have the largest gas 
reserves in the world, this represents a 
great advantage to akistan. Iran has 
the second largest gas reserves in the 
world and Turkmenistan the fourth. 
We have a contractual gas offtake com-
mitment with Iran which should have 
started in early 201  however this was 
not possible as we could not finance the 
pipeline or get a contractor to build one 
due to international sanctions. In view 
of the agreement leading to the lifting of 
sanctions on Iran, work has started on 
this pipeline and we plan to complete 
this pro ect before the end of 201 . In 
addition, the ground-breaking on the 

2 -billion Turkmenistan- fghanistan-
akistan-India T I  pipeline should 

be achieved this year. 
akistan imports over  million ba-

rrels of crude and 10 million tons of pe-
troleum products a year. The possibility 
of imports from Iran can mean lower pri-
ces for akistan, due to a more compe-
titive environment and lower transpor-
tation costs. We need to increase trade 
with our neighbors and we are hopeful 
that the new geo-political situation will 
mean new opportunities for akistan 
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How do regulations in Pakistan protect 
investment and what differentiates it from 
other countries of the region? 

akistan has been receiving foreign in-
vestment for more than 0 years  I have 
not heard of a single company that has 
been adversely affected due to a regula-
tory issue. ike any other country, there 
can be contractual and interpretation is-
sues, but the dispute resolution mecha-
nisms are transparent and effective  the 
legal and contractual frameworks are 
not problematic issues when it comes to 
foreign investment. 

Pakistan has now become an LNG importer; 
do you foresee LNG becoming a major part 
of the energy mix in Pakistan?

akistan s current gas production is  
F  billion cubic feet per day  the 

constrained demand is  F  and the 
unconstrained demand is 8 F . We 
are targeting 2 F , or 1  MT , of 

G imports within the ne t  years  
the balance of the gas requirement will 
come from gas import pipelines. This 
will make akistan one of the top si  

G importers in the world and will re-
sult in a ma or shift away from more e -
pensive, less efficient, and environmen-
tally detrimental liquid fuels. 

The LNG terminal was the fastest to be 
built in the world. How was that achieved?

orrect. We completed our first G ter-
minal in record time  within 11 months 
from off-take contract signing to first 
gas. This is even more remarkable con-
sidering that akistan had five separa-
te failures at importing G over eight 
years since 200  our unbundled ap-
proach using a competitive bid process 
with G off-take commitment by the 
public sector and construction by the 
private sector against a tolling fee-based 

OT uild-Operate-Transfer  process is 
now a model for the industry in akistan. 

The upcoming G20 summit in Turkey will 
highlight the importance of including the 
emerging and frontier economies into 
discussions on the world economy. One 
of the ain challenges will be how to find 
the balance between access to energy and 
protection of the environment without sa-
crificing one or the other  lease gi e us 
your thoughts on this.

akistan is a very responsible country 
when it comes to the global environ-
ment. We are currently working on se-
veral ma or initiatives for replacing oil 
with gas, which is the cleanest and most 
efficient source of fossil energy.  large 
number, almost two-thirds, of the vehi-
cles in akistan have converted to G 

ompressed atural Gas , which will 
greatly contribute to the environment by 
decreasing petrol consumption.

akistan not only has one of the lowest 
carbon footprints per capita in the world, 
it s determined to achieve even lower le-
vels, with a greater focus on solar and wind 

energy. We have put up one of the largest 
solar parks in the world in ahawalpur 
and wind potential is also being e ploited 
with several wind power pro ects. akis-
tan has over a 100,000 MW hydel potential  
this source of power is now being pursued 
with several large dams and run of the river 
pro ects under construction, in addition to 
smaller hydel pro ects. 

I believe every source of energy has 
its limitations, both from a commercial 
viability and an environmental point of 
view  the responsibility of the decision-
makers is to create an optimal energy 
mi  using an integrated approach. 
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Muntajat
A portfolio of products for a 
growing world

Qatar Chemical and Petrochemical Marketing and Distribution Company (Muntajat) Q.J.S.C.
Contact us at: Chemicals@muntajat.qa - Polymers@muntajat.qa - Fertilisers@muntajat.qa 
www.muntajat.qa

With customers in more than 120 countries, Muntajat is proud to offer Qatar's chemical and petrochemical products to every corner of the 
globe. We deliver fertilisers to food producers and supply facilities around the world with the raw materials they need to keep the wheels 
of production turning.  

To learn more about our portfolio of products and the services we provide, visit www.muntajat.qa

Products that enrich the world
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Polymers
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In ust five years since its creation in 2010, 
Egyptian Steel has managed to take a 10  
market share and plans to reach between 20  
and 2  when two new large factories under 
construction open by the middle of ne t year. 

The success of the steel-producing com-
pany is testament to the economic recovery 
of Egypt after years of turmoil, fuelled by the 
construction boom in housing and infrastruc-
ture. Egyptian Steel s hairman and EO h-
med bou Hashima estimates that Egypt needs 
to build .  million houses and ,000 schools, 
without counting ma or infrastructure pro ects 
planned or already under construction. 

When we continued investing in Egyp-
tian Steel in 2011, shortly after the anuary 2  
revolution, it was a calculated risk,  says Mr. 

bou Hashima. ut my faith in Egypt, its peo-
ple and our capacity to overcome whatever life 
throws at us convinced me that this was only 
a temporary phase. Fortunately, I was right.  

In addition to its plants in le andria 
and ort Said, Egyptian Steel aims to launch a 
EG  billion 80 million  facility in the ile 
city of eni Suef with an annual capacity of 
8 0,000 million tons. This will be the largest 
steel plant in the Middle East and orth fri-
ca region. It also plans to start a factory in in 
Sukhna on the ed Sea by mid-201 . The two 
new plants will raise Egyptian Steel s capacity 
to 2.2 million tons of rebar per year. 

The company was created as a holding 
specialized in the manufacture and rolling of 
steel, uniting three well established compa-
nies - ational ort Said Steel SS , II  for 
Steel lants Management, and Egyptian Steel 
for uilding Materials Trading. Through its 
subsidiaries, Egyptian Steel transforms scrap 
steel into rebars, wire rods and billets. 

SS established its first plant in ort 
Said, with an annual capacity of 0,000 tons 
of steel rebars. The planned in Sukhna plant 
will be under the umbrella of the SS. It will 
be one of the first in the world to use the la-
test anieli technology, which saves time and 

energy by eliminating the reheating of billets. 
II  was established and acquired its first plant 
in le andria, with an annual capacity of 
00,000 tons of steel wire rods. The new eni 

Suef plant will be under the umbrella of II . 
Egyptian Steel for uilding Materials Trading 
has more than 1  years e perience and spe-
cializes in importing building materials, re-
bars, billets and raw materials. 

Egyptian Steel s energy-saving technolo-
gies are a key advantage in a country where 
gas shortages have notoriously hampered the 
energy-intensive steel and metal industries. Its 
commitment to technology and the environ-
ment earned it a ising Star  distinction at the 
latts Global Metals wards earlier this year. 

 commitment to philanthropic work 
throughout the country through its corporate 
social responsibility S  programs for rural 
development and education has also earned 
the company several awards on both local and 
global levels, such as a silver Stevie ward for 

S  rogram of the ear  in aris, in 201 . 
S  is a duty, not an option. This is part of our 

ob. fter the revolutions, we have to help and 
contribute to society,  says the chairman and 

EO. Well aware that economic development 
is the surest way to pull out of poverty the mi-
llions of Egyptian families that live on or be-
low the poverty line, as of 201  Egyptian Steel 
halted T  advertisements and has redirected 
the budget, which amounts to appro imately 
10 million, toward the revamping of Egypt s 

20 most impoverished villages. The houses in 
these villages are reconstructed, supplied with 
clean tap water, furniture, electric appliances, 
and electricity. The villagers are also granted 
cattle, which enables them to have a steady 
income. Of course I am proud of what I have 
accomplished so far. et nothing gives me a 
sense of satisfaction as much as the smile I see 
on the faces of villagers when they move into 
their new homes,  says Mr. bou Hashima.

STEEL STAR HONES
IN ON 25% MARKET SHARE

Known for using the latest cutting-edge te-
chnology that delivers products of the highest quality, Egyp-
tian Steel was named Rising Star of the Year at the 2015 
Platts Global Metals Awards and has been listed as one of 
the Middle East’s most powerful companies by Construction 
Business News.

“HISTORY WILL REMEMBER 

THOSE WHO SUPPORTED 

EGYPT IN THIS HISTORIC 

MOMENT. THE ‘INVEST IN 

THE NEW EGYPT’ CAMPAIGN 

WAS SHOWN IN NEW YORK, 

DAVOS AND BERLIN. IN NEW 

YORK, VIDEO CLIPS SHOW-

ING EGYPT’S ADVANTAGES 

FOR INVESTORS WERE PRO-

JECTED IN TIME SQUARE. 

THERE WERE ALSO STREET 

ANIMATIONS ENCOUR-

AGING PEOPLE TO VISIT 

EGYPT. THE CAMPAIGN WAS 

EQUALLY SUCCESSFUL IN 

EUROPE.  ”

Ahmed Abou Hashima, CEO of 

the Egyptian Steel Group
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MR. GERALD LAWLESS, PRESIDENT AND GROUP CEO OF JUMEIRAH

AFTER BUILDING THE IMAGE OF DUBAI’S TOURISM,
JUMEIRAH GROUP EYES GLOBAL EXPANSION

What is your perspective on the potential 
of Expo 2020 and how is Jumeirah suppor-
ting this event?
First of all, it is entirely appropriate for 
Dubai to have been chosen as the venue 
for Expo 2020, as I think the UAE and Du-
bai really came together very well and the 
whole community within the UAE, both 
nationals and expatriates, worked very 
hard to make it happen. Because of this, 
it is really hard to imagine a more appro-
priate place than Dubai to hold the World 
Expo 2020, especially with the ongoing 
evolution and development of, for instan-
ce, Dubai-Al Maktoum airport, emphasi-
zing again the importance of Dubai as an 
aviation hub and the Jebel Ali port, which 
is in the top five in terms of TE  usage. 
We can see that Dubai is suited for a major 
international event. 

At the same time, I think that the UAE in 
particular has not lost sight of its own cultu-
re and its own history and background. One 
of the greatest things here is that the people 
of the UAE have embraced the modern era 
without losing the soul of the country, as it is 
still very much an Arab country and one that 
is very proud of it. The long-term e patria-
tes here are also pleased to have Expo 2020 
in Dubai, and I think the original theme of 
“Connecting minds, creating the future” re-
presents Dubai’s DNA and it is very much 
how the future is going as well, as we are 
all going to be an absolutely and totally in-
tegrated and interconnected world. It will be 
interesting to see then how the role of nation 
states will have to evolve with the fact that 
people across the world have a lot more in 
common and know a lot more about each 
other than they have ever known before.  

The President and Group CEO of Jumeirah Group shares his view on why Dubai is the most 
appropriate place to host World Expo 2020; the opportunities arising from new macroeco-
nomic dynamics; and the importance of embracing technology and sustainability to “stay 
different” in the global market

“SOMETHING WE 
NEED TO CONVINCE 

AMERICANS OF IS 
THAT THE MIDDLE 

EAST IS A GOOD 
PLACE TO VISIT 

AND IN PARTICULAR 
DUBAI, AND THAT 
THE UAE IS VERY 
MUCH A UNIQUE 

PLACE WITHIN THE 
REGION, A HAVEN OF 

PEACE, SECURITY 
AND TOLERANCE.”
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We  comfort  your world
Manufacturers of carpets, rugs, carpet 
backing, yarn, master batch and blankets
T: + 966-11-265 8888 / 0808 / 2200 / 3537  /   F : + 966-11-265 9999
info@carpets.com     www.carpets.com

Al-Abdullatif was founded over 60 years ago, beginning business as a carpet 
trader. Decades on, Al-Abdullatif Industrial Investment Company (AIIC) has 
evolved to become a diversified manufacturer of world class rugs, carpets, 
blankets, yarn and carpet backing, and has one of the most vertically integrated 
plants globally. Today, AIIC exports its products to over 60 countries worldwide; 
taking pride of place in almost every Saudi home, as well as globally.
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You touched upon the importance of the 
growth in aviation. What is the impact of 
aviation on the tourism sector in Dubai? 
What we see in the hotel business is that 
airlift is the lifeblood of our business, par-
ticularly in a location such as Dubai where 
most of our visitors come by air into our 
country. It’s vital. If it were not for the evo-
lution and development of Emirates Airli-
ne since it was founded in 1985, it would 
not have been possible to evolve and de-
velop the tourism infrastructure and the 
hotel industry to the level that we now see 
in Dubai and the UAE. 

If we look at Jumeirah’s global expansion, 
what are the destinations abroad you are cu-
rrently considering? And which are the fas-
test growing markets in terms of incoming 
tourists in the UAE?
At Jumeirah, we really look at the founda-
tion of the brand, which is very much the 
infrastructure of the beautiful properties 
that we have in Dubai itself. It became ob-
vious to us as we were welcoming guests 
from all around the world who kept sa-
ying that we should have hotels in their 
home cities. Naturally, we always believe 
that is good for Jumeirah to evolve and 
develop the brand out of Dubai, but that at 
the same time we do not lose sight of our 
Dubai identity in terms of how we evolve 
and develop that brand on a global basis. 
We will continue doing that because we 
have the opportunity to do so, but we want 
to make sure that we keep the authentici-
ty of the brand. We are looking at top in-
ternational cities, but also pristine leisure 
locations. That is why it was important for 
us to be in the Maldives for example, and 
we are now doing a hotel management 
contract in Bali and we have also signed 
up in Mauritius. We will continue then to 
develop both sides, business and leisure; 
in many cases they are the same market. 
Very often a business person will come 
here for a convention or a conference 
and decide it is a great place to come with 
their family, so the same person can end 
up coming here as a tourist. Therefore, 
you have different markets depending on 
the purpose of the visit.

In terms of incoming tourists, I think 
we will achieve the target of 20 million 
tourists annually by 2020. Many people are 
quite nervous about the large supply of ho-
tels in Dubai. But necessity is the mother 
of invention, so if you have a lot of hotels, 
you have to invent reasons for people to 

come here. This will make us a lot more 
innovative and a lot more energetic in or-
der to get people to continue to come here.

You mentioned the macroeconomic factor of 
the exchange rates. What are the opportuni-
ties with the appreciation of the dollar? How 
is the American market performing?
It is performing, though it is relatively 
small. Something we need to convince 
Americans of is that the Middle East is a 
good place to visit and in particular Dubai, 
and that the UAE is very much a unique 
place within the region, a haven of peace, 
security and tolerance. However, I still be-

lieve we need to continue working hard on 
the promotional side to convince Ameri-
cans to come here, so it will take time to 
get a real volume coming in. We are get-
ting a lot of Americans coming in becau-
se of the connections offered by Emirates 
at the moment, and a lot of them are also 
people who might have some ethnic con-
nection with this part of the world. For ins-
tance, many Lebanese people come here 
from say, South America, and then go on 
to Lebanon, and a lot of Iranians from the 
West Coast will come through here too. 

China is also a very important mar-
ket. There is a bit of turmoil in hina right 
now but their currency has been liberated 
and it is quite strong, so they have good 

value for their exchange rate. We were at 
Dubai Week in Beijing recently. We were 
surprised to find out that over 200,000 

hinese people already live here. There 
is a high awareness, especially of Jumei-
rah, of our product in China, we are very 
much in demand and I see great growth 
coming in. It is still a small number in ab-
solute terms, but in terms of growth it is 
the fastest growing market that we have. 
On the other hand, we look forward to 
the Russian ruble recovering, as Russian 
tourism is also important. Another nation 
that we found has been consistent over 
the decades has been the United King-
dom, as it has continued to really look 
at Dubai almost as a second home, with 
many English people coming to Dubai as 
if they were not going abroad. 

Millennials will represent 50% of all tra-
velers by 2025 and expect a deeper link 
between tourism services and how they 
manage their everyday lives. Innovative te-
chnologies on a mobile platform will be ex-
pected as more individuals rely on connec-
tivity across platforms. How do you think 
that the digital economy is transforming the 
hospitality business?
I think it presents a great opportunity. I be-
lieve that technology should enhance the 
guest experience and not dehumanize it. 
Technology should make it more perso-
nal and more human because it gives us 
the opportunity to try to understand what 
you want. However, what I do not like to 
see is any encroachment into people’s pri-
vacy; we have to get the right balance in 
our business between trying to anticipate 
what you want and using technology to 
give you a “wow” experience, while at the 
same time not making you feel invaded. 
We feel that respect for data protection is 
very important and at the same time we 
do not want to be holding up the evolution 
and development of technology. Therefo-
re, it is indeed full of opportunities but full 
of responsibility as well for those of us who 
actually have access to that data. 

We have to remember that if you 
come here on business and stay in a ho-
tel, you would probably like to be anon-
ymous, while maybe if you came with 
your family you like a little bit of fuss 
about you and you want people to take 
you to reception, walk you to your room, 
etc. It all depends on why you are visiting 
the establishment and these are the kind 
of things we should be aware of. 

“I BELIEVE THAT 
TECHNOLOGY 

SHOULD ENHANCE 
THE GUEST EXPERI-
ENCE AND NOT DE-

HUMANIZE IT. TECH-
NOLOGY SHOULD 

MAKE IT MORE PER-
SONAL AND MORE 

HUMAN BECAUSE IT 
GIVES US THE OP-

PORTUNITY TO TRY 
TO UNDERSTAND 
WHAT YOU WANT.”
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Jumeirah Group International’s landmark Burj Al Arab Hotel in Dubai, sometimes referred to as the world’s “only seven-star hotel.” 

“MANY PEOPLE 
ARE QUITE NER-

VOUS ABOUT THE 
LARGE SUPPLY OF 
HOTELS IN DUBAI. 
BUT NECESSITY IS 
THE MOTHER OF 
INVENTION, SO IF 

YOU HAVE A LOT OF 
HOTELS, YOU HAVE 

TO INVENT REASONS 
FOR PEOPLE TO 

COME HERE.” 

130The Worldfolio WIEF
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I also believe that, especially on the 
leisure side, people now coming on holi-
day are not just coming for sightseeing and 
sand, as they also want this sense of enri-
chment from their visit. To me this is vital 
and this is where you can really start not 
just anticipating what you want, because 
we know what you want from past usages, 
but also guide the client according to his 
tastes. For example, if someone likes his-
tory, we can tell him about a new museum, 
and if there is someone that is interested in 
Islamic culture, we have a visit organized 
with the Sheikh Mohammed Centre for 
Cultural Understanding where our guests 
receive a lecture from an Imam who tells 
them about the similarities between the 
3 monotheistic religions, Christianity, Ju-
daism and Islam, and they talk about their 
similarities rather than their differences. 
The other thing we do is a turtle rehabi-
litation program, where we have now 
rescued700 turtles. We are showing that 
in the tourism industry we are concerned 
about the environment; we do know that 
we have to protect the product that we are 

promoting and that is a pristine environ-
ment and lovely beaches to come and to lie 
on. It is a great opportunity for us to do all 
of this, and I think in a way that connects to 
technology as well, because you are using 
it for good purposes.

So can we say that Jumeirah’s tagline ‘stay 
different’ is also relevant in terms of re-
conciling luxury with sustainability?
It is vital and I think that now nobody wants 
to be the cause of the deterioration of the 
product. Some people now say that becau-
se a destination becomes open to tourism, 
it is a bad thing, but if you think about it, 
it is truly a force for good. Tourism at the 
moment supplies 277 million jobs world-
wide, going towards 300 million within the 
ne t four to five years, and it also supplies 
entry-level jobs for young people to start 
on the employment ladder. People often 
forget that if you build a hotel, you keep 
the local community together and your 
responsibility as an employer is to ensure 
that you are looking after and reaching out 
to the local community. 

You were behind the establishment of Burj 
Al Arab, which is a landmark of Dubai and 
recognized globally as the most luxurious 
hotel in the world. If you had to pick one 
project to develop, what would it be and 
where would it be?
I would like to enhance our position in two 
segments of the business that we have ta-
lked about already: one is the corporate 
business and the other is the leisure side. 
For example, I would love to do something 
really interesting like a beautiful lodge in 
Africa, and to develop and evolve that side 
of the business, which I think has great po-
tential. While you give employment to the 
local people, you are also helping to preser-
ve the local wildlife in a sustainable way. I 
think that is a great win-win situation. 
On the other hand, I love international cor-
porate hotels so I would like to see a Ju-
meirah in Singapore or Hong Kong. I love 
these beautiful metropolises of the Far 
East and I think they are very interesting 
places. Vietnam, Cambodia, Singapore or 
Hong Kong are just amazing destinations 
and you see such a mixture of people. 
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With the unrest of recent years now behind it, Egypt has more to 
offer than ever. The country boasts a wealth of iconic historical 
sights and a coastline dotted with pristine beaches, which have 
long made it one of the world´s premier tourist destinations. Un-
deniably, El Gouna, a private self-sufficient town, is a landmark 
on Egypt’s Red Sea. 

Owned and managed by Orascom Hotels & Development 
(OHD), El Gouna was created by a twist of fate. OHD’s Chairman 
Samih Sawiris, seeking the most beautiful spot on the ed Sea 
for a house and a small boat jetty, discovered the perfect place. It 
was not long before many of his friends joined him, drawn by the 
splendour of the azure waters and the dramatic mountain bac-
kdrop.  Soon enough, El Gouna began to blossom into the rich, 
vibrant community it is today. 

More than a holiday resort, El Gouna is a full- edged town, 
as OH  E ecutive hairwoman, r. Manal Hussein, is quick to 
point out. “We need to promote our destinations as towns, which 
is the best part of El Gouna. It is not only a beach resort, but a 
town. It is a very distinguished place.” 

To fully understand the beauty of El Gouna, imagine a mag-
nificently planned town, situated along 10 kilometers of scenic 
beachfront with exquisite islands and turquoise lagoons. Add 
to that award-winning architecture, a thrilling array of sports 
and leisure activities, and then you will begin to understand 
this dream destination.

It comes as no surprise, then, that hundreds of European 
families have already made El Gouna their holiday destination. 
With 1  hotels ranging from intimate guesthouses to -star 
beachfront resorts, it’s the perfect place to vacation, especially 
considering that the resort is located ust 2  kilometres from 
Hurghada International irport, making it a short ight away 
from Europe’s major capitals.

The services offered in this integrated town include, a Euro-
pean-standard hospital, and an international school and univer-
sity. El Gouna, though, is most notably distinguished by its natu-
ral beauty and year-round entertainment. Life is largely centred 
around the immaculate Downtown Kafr El Gouna and the Abu 
Tig Marina, where the atmosphere is always lively, friendly and 
laid back, with shopping arcades, bazaars, an art village, caf s 
and a wide selection of bars, pubs and restaurants. The latter 
offer local specialties as well as French, Thai, and Italian cuisine. 
During after-hours, there are a number of nightclubs to choose 
from, while weekly special events include belly dancing shows, 
mini-discos and cinema showings.  

In addition to all these facilities, the resort has two of its 
very own18-hole championship golf courses, one designed by 
the merican architectural firm of Fred ouples and Gene ates 
and the other by Karl Litten.

One of the standout features of El Gouna is its highly accom-
modating and developed port, which includes a dedicated main-

tenance centre for boats. Despite being compact in size, it has 
249 berths, and boasts a number of state-of-the-art facilities: high 
pressure jet-washers; multiple slipway launching ramps; fuelling 
facilities and a four-point mooring system, to name a few.

Apart from all the leisure time activities it offers, El Gouna is 
also an ideal place to do business.  Various hotels offer conference 
and event services with capacities ranging from 12 to 00 people. 

usiness centres are well-appointed and equipped with the in-
house staff, facilities and modern technology needed to meet the 
highest standards of quality and convenience. Given El Gouna’s 
ideal location, it is clear to see why the town is seen by many as the 
perfect choice for business conferences and motivational events. 

OH  is keen to promote El Gouna as an e ample of how 
Egypt and its tourism industry are recovering. One measure of 
the increasing confidence in Egypt is the growing number of tou-
rist arrivals with the timely expansion of the Suez Canal and the 
upgrade by Moody’s of the country’s credit rating.

ll this is re ected in OH s outstanding results for the first 
half of the year. evenues increased by .  over the first half of 
201  and E IT  earnings before interest, ta es, depreciation, 
and amortization  umped to 8 . The company has reaped the 
benefits of its land monetization strategy, with a 12  increase 
in real estate sales, due largely to the performance of El Gouna. 

Even before those results were published, investors were 
already bullish on Orascom Hotels and Development. The 
company´s initial public offering (IPO), held in January, was four 
times oversubscribed and raised a total of 0.  million. 

Dr. Hussein says the success is a result of the company ha-
ving to adapt to the tough times the industry and the country as a 
whole has had to face over the past few years. “The company used 
to achieve results  like this all the time , she e plains. Then 

Like every other tourist destination in 
Egypt, the beach resort of El Gouna – Oras-
com Hotel and e elo ment s flagshi  
project – was affected by the fall in visitors 
to the country following the 2011 revolution. 
Today, however, the town is leading the tou-
rism industry’s recovery, and has been the 
driving force behind the developer´s excep-
tional results or the first hal  o  

“WE NEED TO PROMOTE OUR DESTI-
NATIONS AS TOWNS, WHICH IS THE 
BEST PART OF EL GOUNA. IT IS NOT 
ONLY A BEACH RESORT, BUT A TOWN. 
IT IS A VERY DISTINGUISHED PLACE.” 
Dr Manal Hussein, 
Executive Chairwoman, Orascom Hotels & Development

EL GOUNA  MIRRORS THE RECOVERY  
of Egypt’s tourism industry
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the revolution came and everything co-
llapsed, not only within the company, but 
also, in the country itself. It took us some 
three years to develop another strategy, to 
get a new management and to change the 
system. These measures helped a lot in 
achieving these results.”

OHD is continuing to be an indus-
try pioneer, building on the widespread 
recognition it has won for developing El 
Gouna in a sustainable manner.

The company has been granted nu-
merous awards for the way El Gouna has 
been built using eco-friendly methods. 
The town is now regarded as Egypt’s 
greenest destination with a dedicated 
recycling plant and its own farms, pro-
viding local foods and fresh produce.  In 
addition to its Green Globe and Travelife 
awards, El Gouna has been selected for 
the Green Star Hotel Initiative, a natio-
nal certification and capacity building 
programme developed by the Ministry of 
Tourism to encourage hotels and resorts 
to improve their environmental perfor-
mance and social standards.

El Gouna has also won the Glo-
bal Human Settlements Award for 

being a Global Green Town, an award 
sponsored by the United Nations En-
vironment Program given to settle-
ments making efforts within the field of 
environmental sustainability. 

Dr. Hussein says this eco-friendly ap-
proach had been an underlying focus on 
the development of the resort and was in-
trinsic to the way it was built.

“It was very important to us to have El 
Gouna as a green town. We worked on this 
and the results are visible, not only by all 
the greenery but also the systems that we 
are using  we are working in converting all 
the lights into LED-lights, and we have the 
green star awards for our all hotels. If you 
go there, you will see for yourself that they 
take care of everything,  she says.

While developing El Gouna in a sustai-
nable way has proved has proved challen-
ging, Dr. Hussein says the positive results 
are felt, not just by visitors to El Gouna but 
also by those who work there. ll the em-
ployees are committed and most of them 
live there. It is an integrated  town, and to 
live with your kids in a sustainable environ-
ment; to breathe better air than in Cairo, 
this is something everyone is devoted to.”

Dr. Hussein says there are now plans 
to extend the city and the facilities and 
services it offers. We have more than  
million square meters there,” explains Dr. 
Hussein, adding that only around 0  of 
the land has been developed to date. 

As part of this strategy, there are 
plans to increase the range of accommo-
dation options available to guests and to 
potential buyers in El Gouna, with twin 
villas and apartments of different sizes 
in more varied locations being offered. 
With year round weather ranging bet-
ween 21 and 1 degrees elsius and an 
enviable location on the shore of the 
Red Sea, El Gouna’s prospects are cer-
tainly optimistic. Dr. Hussein adds that 
the company is also exploring the possi-
bility of developing in further locations 
and says new resorts in the Aswan area 
could offer yet more potential. 

Such optimism is understandable. El 
Gouna is proving that Egypt is once again 
at the top of the list for international tou-
rists. As more and more of them return, 
they help to create a virtuous cycle that 
can help generate sustained growth for El 
Gouna and further prosperity for Egypt. 
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BUILDING TODAY  
SECURING  

TOMORROW

Orascom Construction is a leading global engineering and 
construction contractor primarily focused on infrastructure, 
industrial and high-end commercial projects in the Middle East, 
North Africa, the United States, and the Paci�c Rim for public 
and private clients.

We take pride in our shared achievements on every project and  
welcome the contribution our success makes towards social and 
economic progress.

www.orascom.com

Assuit Simple Cycle Power 
Plant - 1000 MW, Egypt

Sokhna-Cairo Road, Egypt Cairo Metro, Egypt Hamma Water Desalination Plant 
- 200,000 M3/Day, Algeria

Grand Egyptian Museum, Egypt 
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INDUSTRY SAVORS 
GLOBAL GROWTH

HALAL FOOD

By Benjamin Jones

A halal food cart in midtown Manhattan, New York City.
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A shawarma stand in Amman, a deluxe restaurant in Kuala 
Lumpur and an Iranian supermarket in Los Angeles all pro-
vide a common product: food and beverages which bear the 
halal stamp, letting observant Muslims know that what they 
are consuming adheres to Islamic dietary rules. 

With the globalization of the world’s economy, alongside a 
number of other factors, halal consumables are becoming increas-
ingly available, and not only in Muslim countries or communities.  

The halal food and beverage sector is the largest and 
fastest-growing segment of the Shariah-compliant economy 
after finance, economists say.  

Global spending on halal food and drink was estimated 
at close to $1.3 trillion in 2013 and with an expected annual 
increase of more than 10 percent, should reach $2.5 billion 
by 2019, or 21 percent of worldwide expenditure on food. 

The leading countries of expenditure on halal products 
are Indonesia at $190 billion, Turkey at $168 billion, Paki-
stan at $108 billion and Iran at $97 billion. When compared 
with the rest of the world, the worldwide Muslim food and 
beverage market is larger than Chinese consumption of the 
same products, which stood at some $776 billion in 2013. 

Another factor in halal product growth is intra-OIC trade, 
which is developing all the Islamic economic sectors, helped 
by new financing initiatives. Meanwhile, major multinational 
food corporations, like Nestlé, with halal versions of its Kit-
Kat, Maggi and Nescafé brands, and French hypermarket gi-
ant Carrefour, are targetting the Shariah-compliant market. 

U.S. cereal manufacturer Kellogg, for example, has an-
nounced plans to build a halal plant in Malaysia to supply 
the Asia-Pacific region, while Burger King is to export halal 
meat patties from its plant in South Africa. Another U.S. firm 
with a global presence, Starbucks, has become halal certi-
fied for its operations in Indonesia.

 Governments of non-Muslim countries are also taking 
steps to engage these rapidly-growing markets with one eye on 
exports and the other on their own Muslim populations, which 
are growing as a result of high birth rates and immigration. 

Japanese officials are working to boost the country’s ha-
lal food exports to Southeast Asia while Mexico hopes to be-
come a regional halal industry hub. Spain wants to ramp up 
its halal offerings to benefit its important agricultural sector 
and supply the country’s estimated 1.8 million Muslims, as 
well as the wider European market. 

Among the top countries producing halal goods, non-
Muslim majority Australia ranks a surprising third, thanks to 
its huge meat exports, mostly lamb, to the OIC markets and 

its reputation for ensuring proper 
halal practices regarding processing, 
storing and shipping. 

Not only Muslims are attracted 
to halal products. With an increasing 
interest in healthy foods, many non-
Muslims are seeking out consum-
ables that meet stringent processing 
and production requirements and 
which are free of doubtful additives.

But there are obstacles to ex-
panding the global halal food sector. 
Perhaps the most worrying is the 
lack of industry-wide standards and 
rigid regulation of those in charge 
of certifying halal products, even 
though efforts are being carried out 
to address these issues. 

Sector analysts complain, for ex-
ample, that in Europe there are many 
independent certifying bodies that 
sometimes discredit their rivals in or-
der to grab their business. This can 
foment distrust among consumers. 

Other issues include whether 
certifiers practice continuous moni-
toring of products, or only carry out 
random checks. Critics of the cur-
rent system in which countries each 
have their own halal certification 
criteria, argue that a global system 
is needed. 

Fraud is another issue. Inves-
tigators in several countries have 
uncovered a number of incidents of 
food products being falsely labeled 
as halal when in fact they contained 
pork; others were packaged in un-
sanitary conditions or processed 
with dangerous additives. 

In some regions, particularly Eu-
rope, Muslim consumers are largely 
comprised of immigrant populations 
and therefore spend less on high-end 
halal products certified by reputable 
manufacturers. The cheaper halal 
alternatives may not be as closely in-
spected or monitored. 

However, new technologies 
could sideline government or private 
certification bodies and allow Mus-
lim consumers to take the matter lit-
erally into their own hands. A French 
biotech company has developed a 
test kit that will allow consumers to 
almost immediately detect whether a 
food or drink product contains alco-
hol or pork; a Malaysian university is 
working on a similar device. 

THE SHARIAH-COMPLIANT FOOD 
INDUSTRY IS EXPANDING AT AN AN-
NUAL RATE OF 10%, HELPED IN PART 
BY THE INCREASING TRADE AMONG 
ISLAMIC NATIONS. ISSUES OF CERTI-
FICATION AND STANDARDS REMAIN, 
BUT THE GROWING APPEAL OF HA-
LAL FOODS IS UNDENIABLE. 
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THERE ARE OBSTA-
CLES TO EXPAND-
ING THE GLOBAL 
HALAL FOOD SEC-
TOR. PERHAPS THE 
MOST WORRYING 
IS THE LACK OF IN-
DUSTRY-WIDE STAN-
DARDS AND RIGID 
REGULATION OF 
THOSE IN CHARGE 
OF CERTIFYING HA-
LAL PRODUCTS. 
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Along with food and drink processing, an-
other key issue in the halal market is logistics 
- ensuring that products are properly handled 
between manufacturer and consumer. 

The Standards and Metrology Institute for 
Islamic Countries is developing requirements to 
cover the entire supply chain, while the Interna-
tional Halal Integrity Alliance has offered a halal 
logistics standard since 2010. 

These bodies deal with such issues as which 
halal foods, like meat or other bulk items, are 
more in danger of contamination during the 
shipping and storing process, and which are not, 
such as canned and securely packaged goods. 

Some countries have also entered into the 
logistics certification sector, with Malaysia (a 
major producer of halal consumables), the Unit-
ed Arab Emirates and Indonesia leading the way. 
There are similar agencies in the United States, 
Europe and South Africa, which are recognized 
by Islamic authorities in Muslim nations. 

As global economies become increasingly 
intertwined and trade among nations increases 
in an unprecedented manner, the Shariah-com-
pliant food and beverage market will grow, to the 
benefit of consumers and producers alike. 

A FRENCH BIOTECH COMPANY HAS DE-
VELOPED A TEST KIT THAT WILL ALLOW 
CONSUMERS TO DETECT WHETHER A 
FOOD OR DRINK PRODUCT CONTAINS 
ALCOHOL OR PORK. 
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Located only 15 minutes from Hurghada 
International Airport and 3 to 4 hours from 
major European cities, the mesmerizing resort 
city stands as one of the most dynamic seaside 
communities in Egypt. Master-developed by 
ERC, Sahl Hasheesh offers outstanding residen-
tial compounds as well as fine hotels and 
resorts, from luxury boutique hotels to larger 
family hotels. This premier destination offers a 
wide selection of exciting activities nestled in 
a pristine, protected bay.

The Fastest Growing Destination on the Red Sea 
15 Minutes from Hurghada Airport

Supply and Demand While the supply of land 
around Hurghada is scarce, ERC is able to provide 
large, strategically released land phases, based on 
development timelines and ROI. Future sites are 
easily brought online within short timeframes as 
infrastructure is already installed, protecting 
both  ERC and sub-developer margins.

One-Stop-Shop Investors and developers deal only 
with ERC, while ERC takes on all bureaucratic tasks 
including licensing, approvals, building permits, 
building compliance and land registration.

Community Management Ernst Body Corporate 
designed the community administration 
procedures and community rules and regulations. 
ERC employs a team of professionals who manage 
and administer the community and its resources.

Aggressive Marketing and Community Events 
Programs ERC is an expert at destination 
marketing, helping ensure regular flows to Sahl 
Hasheesh through national and international 
marketing programs and the hottest calendar of 
must-attend beach and boardwalk events 
during high seasons.

Plug-and-Play infrastructure up to site limits
Water desalination plants deliver all water needs
Tertiary Sewage treated effluent for irrigation
Fiber To The Home delivering VOIP, Internet and IPTV
Electricity distribution license and infrastructure

sahlhasheesh @sahlhasheeshEG ERCsahlhasheeshwww.Sahlhasheesh.com Contact us: 19372
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Despite rapid growth and a multi billion-
dollar market worldwide, halal food is 
just beginning to take off in the United 
States. However, a growing U.S. Muslim 
population and a wider interest in social-
ly-responsible food products, along with 
the early successes of a few companies, 
are all evidence of  its potential.

As a consumer group, U.S. Muslims 
possess numerous attributes that make 
them attractive to businesses looking to 
grow their market share in the world’s 
largest economy. With a current popula-
tion of more than three million, they are 
the fastest-growing religious group in 
the country. They are also significantly 
younger than the population overall, 
with an average age of just 33, and are 
more likely to have completed some 
form of higher education and be mar-
ried, according to figures compiled by 
the Pew Research Center. 

And while they account for just one 
percent of the country’s 321 million in-
habitants, they represent one if its most 
dynamic demographic groups. The 
Muslim share of North America’s popu-
lation doubled between 2007 and 2014, 
according to Pew, which forecasts that 
the overall number of Muslims in North 
America will nearly triple by 2050, top-
ping 10 million. 

Muslims also possess well-defined 
consumer preferences that marketing 
specialists desire. Of these, none is more 
important than a preference for halal 
food. Yet unlike the kosher food sector, 
which generates some $150 billion in U.S. 
sales annually and has well-established 
certification and distribution channels, 
there is no widely accepted halal standard 
in the United States or globally. 

American Muslims spend about $13 
billion annually on food, only a fraction 
of which is thought to carry a halal certi-

fication, according to the 201 -201  State 
of the Global Islamic Economy report by 
Thomson Reuters.

The U.S. halal food market has also 
suffered from a lack of any well-estab-
lished brands. Several U.S. brands have 
reported success meeting halal require-
ments in individual majority-Muslim 
countries where they operate. McDon-
ald’s, KFC, Burger King and Taco Bell 
all have experience with halal food but 
have shied away from offering it in the 
United States. 

Analysts believe that the ethical 
standards adhered to in the processing 
of halal meat has crossover potential for 
the well-developed organic, gourmet 
and wider socially-responsible market in 
the United States. An early success story 
in this niche is the specialty and gour-
met food distributor Saffron Road. The 

company has found a large and af uent 
customer base for its brand of all-natural 
halal frozen food entrees, which can be 
purchased at Whole Foods supermarkets. 

Meanwhile, an unlikely upstart in 
the fast food industry believes that it can 
be the first breakthrough name in halal 
food in the United States. Halal Guys, a 
chain of street carts established a decade 
ago by three Egyptian immigrants in 

ew ork ity, opened its first location 
in Chicago this summer and plans to ex-
pand into other major markets in the U.S. 
and Canada. Backed by the consulting 
firm that helped Five Guys urgers and 
Fries grow from a local franchise into 
a national chain with 1,200 locations, 
Halal Guys hopes to open 100 locations 
over the ne t five years, and eventually 
establish a presence in the Middle East 
and Europe. Analysts predict it will be 

Food manu acturers such as Sa ron Road or the ast ood chain Halal Guys are finding 
acce tance among S  consumers, uslims and non uslims alike

y ohn  Gallagher

BORN IN THE USA: 
HALAL FOOD MAKES ITS WAY ONTO AMERICAN MARKETS

A halal soul 
food restaurant 

on Atlantic Avenue 
in Brooklyn, New York. 
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the Chipotle of Middle Eastern food, referring to the highly 
successful Tex-Mex fast food chain.

In the other direction, analysts also say that a significant 
export market exists for halal products made in the United 
States. Organization of Islamic Cooperation (OIC) countries 
currently import 85% of the meat and live animals they con-
sume each year, generating $141 billion in total revenues in 
a market currently dominated by Brazil. The United States 
exports about $1.2 billion of meat products to OIC countries, 
compared to $4.7 billion from market-leader Brazil. 

The Brasil Food Company (BFC), for example, is a ma-
or halal market supplier. It opened its first manufacturing 

site in the Middle East in Abu Dhabi in 2014. The factory 
processes poultry from Brazil for repackaging and shipping 
to other countries. 

Adding to the pressure on U.S. meat suppliers, this year 
Qatari authorities pulled several American-branded, packaged 
meat products from supermarket shelves, claiming they were 
not halal. Several well-known American brands were hit by the 
recall, including Sara Lee, Ball Park and Hillshire Farm. The in-
cident stoked fears among manufacturers that regulators would 
crack down on more products that aren t halal certified. 

ANALYSTS SAY THAT A SIGNIFI-
A  E R  AR E  E IS S F R 
HA A  R S A E I  HE 

I E  S A ES  

HE I E  S A ES E R S 
A   I I  F EA  R -

S  I  RIES, -
ARE    I I  FR  AR-

E EA ER RA I

A supermarket in Los Angeles advertises halal meat.
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HALAL 
PHARMACEUTICALS

The estimated $100 billion global market for halal phar-
maceuticals has the world’s largest drug manufacturers 
- including Merck and o. and fizer of the nited Sta-
tes, Switzerland s ovartis G, France s Sanofi and the 

s Gla oSmith line - working with Islamic regulatory 
agencies to meet the growing demand for Shariah-com-
pliant medicines. 

The ecosystem for the production of halal food, esti-
mated to be worth some 00 billion annually, has seen 
considerable growth in the past decade. However, halal 
pharmaceuticals have so far been hindered by several 
factors, most notably the lack of regulatory guidance. 
Still, Muslim consumers purchase billions of dollars 
of drug products in large and dynamic economies like 
Turkey, which sees about  billion in annual spen-
ding, followed by Saudi rabia at .  billion, Indonesia 
at .  billion and Iran at .  billion, according to the 
201 -201  State of the Global Islamic Economy report by 
Thomson Reuters. 

Overall, Muslims worldwide spent 2 billion on 
pharmaceuticals in 201 , a sizeable market that is e -
pected to reach 10  billion by 201 . ut while halal food 
products are common and widespread in nearly every 
country in which the world s 1.  billion Muslims reside, 
halal-certified medicine is still in its infancy. 

The Organisation of Islamic ooperation OI , as 
well as countries like Indonesia, the nited rab Emi-
rates and Malaysia, an important standard setter for Is-
lamic markets worldwide, has taken several important 
steps to develop the industry globally. 

The Islamic medical community generally accepts 
the use of conventional pharmaceuticals as long as they 
are deemed necessary for the life of the patient and no 
comparable halal product is available. In order to bring 
more halal certified pharmaceuticals to market, the OI  

has helped organize e perts, scientists, researchers and doctors to 
work with private drug companies and government regulators.

In 2012, the government of Malaysia published a set of gui-
delines known as the Malaysia Standard, with the aim of creating 
a template that can be adopted globally. This process also led to 
the creation of Malaysia s Halal Industry evelopment orpora-
tion H , which  works to build capacity for halal products and 
services worldwide.

ast year, H  landed a 100-million investment from a Saudi 
rabian company to produce a Shariah-compliant meningitis vac-

cine. H  hopes to deploy the vaccine to the nearly  million Mus-
lims who make the annual ha  pilgrimage to Mecca, in Saudi ra-
bia, all of whom must be vaccinated in order to enter the country. 

roducing this vaccine is seen as a first step toward establis-
hing a global market for halal medicine, but so far it has proved 
elusive. s far back as 2010, ovartis said it had produced the first 
anti-meningitis vaccine that doesn t contain pork, but the drug 
failed to gain widespread approval, with critics pointing out that 
the company uses pork products in its manufacturing process. Me-
ningitis vaccines are an important revenue generator for ovartis, 
which netted  million from them last year. 

H  hopes to bring a halal certified meningitis vaccine to 
market by 201 . The halal vaccines will help alleviate fears and 
doubts among Muslims on the integrity of the products,  says a-
tuk Seri Mustapa Mohamed, the Malaysian Minister of Internatio-
nal Trade and Industry.

ork-free vaccines will be in high demand, not only among 
Muslims but also non-Muslims. eople will go for the alternative 
once they know about it,  says atuk Seri amil idin, H s hief 
E ecutive Officer.

Major pharmaceutical companies around the world are seeing the potential of the global 
market or halal medicines and are orking ith Islamic certifiying agencies to come u  

ith roducts that meet their standards  he first ste  a accine against meningitis, or the 
nearly three million eo le ho make the hajj ilgrimage to ecca each year

By John J. Gallagher

WHILE HALAL FOOD PRODUCTS ARE COMMON AND 

WIDESPREAD IN NEARLY EVERY COUNTRY IN WHICH 

HE W R S  I I  S I S RESI E, HA-

LAL-CERTIFIED MEDICINE IS STILL IN ITS INFANCY.
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THE ISLAMIC MEDICAL COMMUNITY GENERALLY ACCEPTS THE USE OF CONVENTIONAL 

PHARMACEUTICALS AS LONG AS THEY ARE DEEMED NECESSARY FOR THE LIFE OF THE PATIENT AND NO 

COMPARABLE HALAL PRODUCT IS AVAILABLE.

Meanwhile, regulators in the lar-
gest markets are working with the OI  
to standardize halal certification for all 
Muslim countries.

Malaysia is partnering with Turkey 
to tackle the differences in halal certifica-
tion and to come up with new standardi-
zed criteria that will be applied in all OI  
countries,  idin adds. 

Malaysia is also attracting a growing 
number of Muslim medical tourists to its 
e panding Islamic healthcare industry. 
In 201  it placed third in a ranking of 
countries with the best and most affor-
dable healthcare  by lifestyle magazine 
International iving. The number of fo-
reigners seeking care in Malaysia more 
than doubled over five years to 0,1  in 
201 . Most patients are from Indonesia, 
home to the world’s largest Muslim po-
pulation, followed by the Middle East and 

orth frica, areas with large and af uent 
Muslim populations and often inadequate, 
ill-equipped and understaffed healthca-
re facilities. ecause Islam allows for the 
consumption of non-halal ingredients in 
matters of life and death, halal-equipped 
facilities typically offer these products in 
addition to standard treatments. 

For e ample, with insulin, a widely-
used product in hospitals, we are sure 
which ones are bovine or porcine based. 
Where we can, we offer patients halal 
options,  acob Thomas, president of the 

ssociation of rivate Hospitals of Malay-
sia, told the euters news agency. 

nother common halal alternative 
is the drug hamotil, which treats dia-
rrhoea,  instead of the commonly used 
Imodium. Malaysian hospitals also use 
sutures manufactured by a local firm 
made from lambs slaughtered under 
Islamic law.

We realize that if we can come up 
with halal pharmaceutical products, there’s 
a big market for it,  says Mr. idin. s far 
as Muslims are concerned, if you have a 
halal product, there s no compromise.  

Competing with well-established 
drug makers has so far proved difficult 
for halal pharmaceutical manufacturers. 
Even proponents recognize the difficulty 
of maintaining halal compliance in com-
ple  supply chains with multiple ingre-
dients in a highly competitive industry. 

The results from recently published 
medical research highlight the hurdles fa-
cing the halal pharmaceutical industry. In 
2012, a pair of pharmacology researchers 
in Malaysia sought to determine the halal 
status of 221 cardiovascular, endocrine, 
and respiratory medications stored in an 
out-patient pharmacy in a government 
hospital. The researchers found that halal 
status could not be determined for the ma-
ority of the ingredients of the drugs analy-

zed and that most of the manufacturers 
were not cooperative in providing detailed 
information about their products. 

The difficulty of testing for complian-
ce in finished products often means that 
regulators must scrutinize a drug s entire 

supply chain. ny animal products used 
in the final product or in the manufactu-
ring process would have to be processed 
according to halal standards. Many com-
mon drugs also contain alcohol deriva-
tives that are considered non-halal, and 
coming up with halal alternatives could 
prove more difficult and costly. 

espite the potential challenges, some 
drug manufactuers view halal certification 
as a valuable tool to differentiate and add 
value to their products. The anadian firm 

iva harmaceutical Inc. recently partnered 
with a private equity fund based in runei to 
build a 2  million manufacturing facility to 
produce halal pharmaceutical products for 
e port to Muslim markets in sia. iclegis, 
a popular morning sickness drug made by 

uchesnay S , started displaying halal 
and kosher certification symbols in its mar-
keting earlier this year. The company relies 
on kosher certification agencies as well as 
approval from the Islamic Society of orth 

merica Halal ertification gency. 
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ISLAMIC TOURISM: 
MUCH MORE THAN THE 
PILGRIMAGE TO MECCA

By Nathalie Bourgeois
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To many non-Muslim Westerners, the 
expression “Islamic tourism” might 
seem an oxymoron, an improbable asso-
ciation between a strict religion and the 
Western idea of carefree idleness in ex-
otic locations. In fact, the Prophet him-
self urged Muslims to go and discover 
the world: “Travel through the land and 
observe how He began creation,” says 
the Quran (29:20). 

By far, the most popular destina-

tion in the Muslim world continues to 
be Mecca. During the first 16 days of 
Ramadan this year, a record-breaking 
14 million Muslims visited the Holy 
City, an increase of 40% from 2014. 
Of the total, an estimated five million 
were foreigners. 

With foreign expenditure during the 
days of the Hajj pilgrimage, and from 
Umrah pilgrimages, estimated at $16.2 
billion annually, a multi-million tourism 

industry has ourished around Mecca. 
The most iconic project is the mon-

umental, 1.4 million square meter Abraj 
al-Bait complex of luxury hotels, malls 
and apartments with an estimated value 
of $3 billion. 

Furthermore, to accommodate ex-
ponential demand, Saudi authorities are 
building a sprawling expansion to the 
Grand Mosque, which will cover 800,000 
square meters including the outdoor and 
indoor praying areas, accommodating 
2.6 million worshippers. 

Impressive as they are, these proj-
ects - which some critics say are con-
verting Mecca into a sort of religious 
Las Vegas - are only part of a global 
trend. A new generation of young, 
middle class Muslims has emerged 
around the world and it is just as de-
manding and savvy as the rest of the 
Millennial generation. They want 
to travel to places that are Muslim-
friendly, where they can easily eat ha-
lal, pray towards Mecca, use gender-
based facilities and services without 
raising eyebrows, and drop children 
at Muslim-friendly day care. 

According to the State of the Global 
Islamic Economy 2014-2015 report by 
Thomson-Reuters, Muslim spending on 
outbound travel increased 7.7% to $140 
billion in 2013, excluding Hajj and Um-
rah. This represents 11.6% of global 
expenditure, and it is expected to reach 
$238 billion by 2019, when it will account 
for 13% of the total. 

The top source countries of Muslim 
tourists, based on 2013 expenditure, were 
Saudi Arabia ($17.8 billion), Iran ($14.3 
billion), the United Arab Emirates ($11.2 
billion), Qatar ($ 7.8 billion), Kuwait ($7.7 
billion), and Indonesia ($7.5 billion). The 
most popular destinations outside Saudi 
Arabia are Malaysia with 3.2 million 
tourists, Turkey with 3.05 million and the 
United Arab Emirates with 2.14 million. 

Malaysia, where more than 60% of 
the population is Muslim, positioned it-
self early in the Islamic tourism sector. 

Travel by Muslims is increasing around the world and companies in the sector - ho-
tels, airlines and tour operators - are responding with services that accommodate 
Islamic practices and values

A NEW GENERATION OF 

YOUNG, MIDDLE CLASS MUS-

LIMS HAS EMERGED AROUND 

THE WORLD AND IT IS JUST 

AS DEMANDING AND SAVVY 

AS THE REST OF THE MILLEN-

NIAL GENERATION.
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In 2009, the government set up the Islamic Tourism Centre 
(ITC) of Malaysia, which “assists the Ministry of Tourism in un-
dertaking strategic research and market intelligence as well as 
providing training and capacity-building in relation to Islamic 
tourism”. It offers tourists “mosque trails” and “Muslim-friend-
ly tours” as well as a directory of travel agencies, hotels and 
airlines that provide halal services. 

In October, 2014, Malaysian MP Ahmad Marzuk Shaary of 
the opposition Islamic party PAS, called upon the government 
to build a “Quran theme park.” This idea is already becoming 
a reality in Dubai, where a $7.4 million, 64-hectare park is due 
to open in September. The municipality of Dubai said that the 
park has been designed “from an Islamic perspective to intro-
duce the miracles of Quran through a variety of surprises for 
the visitor.” The site includes an outdoor theater, a lake, walk-
ing and biking tracks, a children’s play area, and gardens fea-

turing many of the 54 plants and trees mentioned in the Quran. 
The project is seen as part of a drive by Dubai authorities to 
cater to regional Muslim crowds and shake off the Emirate’s 
image as a glitzy haven for wealthy Westerners. 

Another country that is capitalizing successfully on the rise 
of halal tourism is Turkey, which benefits from its unique loca-
tion between East and West, an exceptional wealth of historical 
sites, miles of sun-drenched Mediterranean coast, and a rich, 
thriving culture. Already, tourists can choose from a selection 
of halal resorts such as the five-star denya, in the southern 
province of Antalaya. 

The Adenya hotel provides halal food, has no alcohol on 
its premises and features facilities dedicated to women only, 
such as swimming pools, spas and a unique beach area. The 
resort has a halal certificate and a seven-crescent rating from 
the Malaysia-based World Halal Union. In addition to locals, 
guests come from Arab countries, Europe, Asia and the Carib-
bean. The owners are now planning to launch halal city hotels 
and health resorts.

The non-Muslim world is also increasingly interested 
in tapping into this booming tourism segment. For example, 
Spain’s Andalusia region, called Al Andalus during the eight 
centuries of Moorish rule in the Iberian Peninsula, is starting 
to cater to Muslim visitors. Mariam Isabel Romero, president 

THE NON-MUSLIM WORLD IS BECOMING 

INCREASINGLY INTERESTED IN TAPPING INTO 

THIS BOOMING TOURISM SEGMENT
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AS MORE AND MORE MUSLIMS HEED THE

QURAN’S PRECEPT TO TRAVEL AND SEE GOD’S

CREATION, THE ISLAMIC TOURISM SEGMENT WILL

BRING NEW OPPORTUNITIES FOR ESTABLISHED

PLAYERS AND NEWCOMERS ALIKE.

of the newly founded Halal Institute of 
Cordoba, notes that Spain is the Euro-
pean country that has the most impor-
tant Muslim heritage and also the best 
image among non-European Muslims. 
“There is still a lot of ignorance around 
that market in Spain but we have a great 
opportunity,” she says, adding that Spain 
could multiply by 20 the number of Mus-
lim tourist arrivals in the next few years. 

Apart from hotels and resorts, the 
surge in halal tourism has also opened 
new business opportunities in related 
activities such as travel agencies and 
websites, conferences and exhibitions, 
and catering. Already, some large hotel 
chains and airlines such as Marriott In-
ternational, Turkish Airlines, Thai Air-

lines and Singapore Airlines, are offer-
ing Muslim-friendly services. 

In London, the Dorchester Hotel 
provides Arabic-speaking staff, mainly 
for wealthy Gulf clients, and specific 
services during Ramadan, while the JW 
Marriott Grosvenor House caters to Ara-
bic and Asian weddings, which are usu-
ally gender-segregated. London is also 
home to  Halalbooking.com,  founded 
just a few years ago. The website invites 
visitors to vacation at resorts where they 
can “relax, soak up the sun and enjoy 
sandy beaches and the clear waters of 
the Mediterranean Sea, without compro-
mising the values of your beliefs.”

Enur Seyidli, Chairman of the 
Board, has said he plans to expand the 

website s portfolio significantly with 
new hotels in major European cities as 
well as in orth frica, the sia- acific 
region and the Arabian Peninsula. He 
forecasts the site will have connections 
to more than 500 hotels in 30 countries 
by year-end 2015.

As more and more Muslims heed the 
Quran’s precept to travel and see God’s 
creation, the Islamic tourism segment will 
bring new opportunities for established 
players and newcomers alike. Small won-
der, as the thriving halal tourism sector 
already accounts for 9% of the world’s 
GDP and according to the United Nations 
World Tourism Organisation (UNWTO), 
is expected to grow on average by 3.3% a 
year over the next 15 years.
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The UAE has struck a unique balance between its deep-rooted 
traditional customs and the more modern vibrant global dynamic. 
In  this context, Islamic fashion is growing very fast, but what is so 
Islamic about Islamic fashion?
That is a very good question. It is popular for a few reasons, 
among them that there are slight variations in interpretation on 
what is Islamic or Islamic-compliant when it comes to fashion, so 
people have different opinions on what should be covered or not 
and how. Particularly at the IFDC (Islamic Fashion and Design 
Council), we make it clear that we are not a religious council, so 
we are not here to tell you what is correct and what is not correct, 
although generally speaking, you are talking about full sleeves, 
full length and adequately loose fitting. et, you are free to be 
stylish, you are free to adhere to any type of color combinations 
that you prefer and, of course, there is a focus on quality. In fact, 
one of the mandates of Islamic living is to live in the highest 
quality, and if you put something out, you put it out in the best 
of ways. This commitment to excellence is a very big staple of 
Islamic lifestyle. 

If you look at Europe, there has been controversy about women wearing 
hijab in public places and many of them felt under pressure to remove it in 
their workplace. Can this be attributed to Islamophobia?
I think being upset about hijab is like being upset with Grace 
Kelly for wearing her iconic scarves. If you are going to be upset, 
then be upset with everybody, because many women do it as a 
cultural norm in France as well as in other European countries, 
in America and in Australia. My American friends’ grandmothers, 
even today when they go out, they like to put on a light scarf. It 
is a norm for many people, so to pinpoint any particular group I 
think is unfair; you might as well include everybody. The way I 
would answer their viewpoint is that they are looking at it from 
a very negative position, as if women are being forced into it. 
However, as I have just pointed out, there are celebrities and 

notable women that to this day are still doing it - some for 
fashion, some to be more demure or modest. It is a choice and 
many women choose it for its elegance  it s definitely more 
modest and definitely more humble. Many women like that 
about their lifestyle.

In this context, how do you think Islamic fashion can help challenge 
stereotypes about Islamic women around the world?

ISLAMIC FASHION
“ALARMING & WONDERFUL”

E N J O Y S

G R O W T H
Ms. Alia Khan, Chairwoman of the Islamic Fashion and Design Council, 
is trying to challenge perceptions of Islamic fashion on a global scale

Ms. Alia Khan
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I always say that no matter what form it takes, fashion is 
a language. In fact, it is the language that requires the 
least effort, because all you have to do is see someone 
and the ensemble they are wearing and right away you 
automatically - whether you like it or not - have put 
together a certain perception about that person and 
they have communicated something to you. Therefore, 
fashion is an extremely important medium, so now when 
you take Islamic fashion it becomes further intriguing 
and important as it has an opportunity to rebrand the 
image, if you will. I think that just by default it is breaking 
stereotypes, and you realize this when you actually see 
Islamic fashion and the diversity, the elegance, the 
beauty and the options that it offers to women around 
the world. It is no wonder to us that we are finding a 
secondary market for Islamic fashion boutiques, among 
non-Muslim consumers. So many women come in and 
find that they are falling in love with the elegance that is 
being offered in this space. It is a beautiful language and 
people are speaking it everywhere.

In 2012, forecasts estimated Islamic fashion would have a volume of 
$224 billion by 2018. A year later, it was estimated to be $322 billion 
and last year the prospects were $500 billion for 2018. The market is 
growing so fast that is difficult to find data that kee  u
es, it is generally growing at an alarming and wonderful 

pace. Everybody gets shocked every year and I think that 
as the IFDC is more out there, we realize that perhaps we 
need to put together a more comprehensive study because 
there seems to be a lot more to the picture than what we 
originally surmised, and I think experts everywhere and 
researchers are realizing this. At IFDC, we are addressing 
that now by designing our own comprehensive study; we 
feel like we need a more clear picture, so we need to go 
to all areas of the study and see what the demographic 
is exactly, who has got the spending power, who spends 
more, who spends less, and what their demands are.

Figures show that the Islamic fashion market worldwide would 
be second only to that of the U.S. 
The GIES Islamic Economy Report for 2014-2015 said that if 
this market were a country, it would be third after America 
and China. Apparently, now they are saying it would be 
second after America, which is wonderful. I can see why 
they are saying that, as every year the numbers keep 
surprising us and keep increasing exponentially; it is not 
even a 40%, increase, it is closer to double that; we have a 
huge market in our hands to play with.

“I THINK BEING UPSET ABOUT HIJAB IS 
I E EI G SET WITH G E E  FO  

WEARING HER ICONIC SCARFS.”
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IT IS E T EME  E ESS  TO 
CONTINUE TO GROW ON A GLOBAL 
LEVEL BECAUSE ISLAMIC FASHION CAN 
NEVER BE CONTAINED TO A REGION, 
WHICH IS ONE OF THE MISPERCEPTIONS 
SURROUNDING IT.”

Why did you pick New York as your HQ?
To be frank, when we were first setting up we needed an easy 
place to be a council. With all the requirements and everything 
that a council needs, it is really a multipronged organization, so if 
you were trying to set that up as a corporation in other countries, 
there were just a lot of limitations. It was because it was easier. 
Besides, I am from America so that was sort of a comfort zone for 
me, to be able to set up an entity there as I know how things run. 

ow, thank God, we have chapter offices and a lot of branches 
that are springing up, which makes things much easier, so we 
can have affiliate offices where councils are not as easy to set up 
but affiliate offices are. Our ne t one will be in ondon and we 
are going to be in Paris after that. We also have been approached 
by Turkey, Indonesia and Malaysia, so it is something that is 
evolving. We have also been approached by Australia, as there 
is a group in Melbourne that is interested and approached us 
hand in hand with the African market, wanting to set up IFDC 
offices there. 

So as you can see, it is extremely necessary to continue 
to grow on a global level because Islamic fashion can never 
be contained to a region, which is one of the misperceptions 
surrounding it. People think Islamic fashion is the abaya, 
but the abaya is actually a minority in Islamic fashion. That 
is just one of the preconceptions people may bring to mind 
but there are so many other facets to Islamic fashion. ou 
do have cultural norms like the abaya and the chador, but 
by the same token, in Germany Muslim consumers have a 
cultural norm and in ew ork they have a different one, 
so we must address that but we must also be the platform 

where each corner of the world can be appreciated for what 
they are putting out. We were approached by Japan, as now 
there are some Japanese designers that want to come up with 
a kimono-abaya and we encourage that, we think it is really 
fantastic and very creative. Our role is to encourage that 
level of creativity and we do our best to make it happen, or at 
least facilitate their success. 

Looking at the geopolitical situation and the spread of extremism, did you 
expect to have this kind of responsibility in terms of shaping the image of 
the Islamic community in the world? 
I don’t think we can worry about conditions in the world to the 
extent that they detract us, or anyone else, from a sound vision. 
What we do is do our best and we put out absolute excellence in 
whatever we do; we believe that alone will change perceptions. 
Thus, rebranding is a default result of our work. Frankly, we 
are not trying to ease any political tensions or get involved 
in situations that we may not have any control over. We do, 
however, realize that a lot of our work is by default rebranding 
the image, and we are happy with that result. 

I think anyone, and not just within the Muslim population, 
when they put something out that is there to be admired, in the 
end it appeals to everyone. I think anyone who is in their right 
mind would have no choice but to marvel at someone’s beautiful 
creations, no matter who you are or to what social or religious 
group you belong. If you produce excellence, I believe the world 
should stand up and applaud that excellence, and that is what we 
want to do. We want to contribute to the global excellence that all 
races and religions are contributing to. 

GREAT SUCCESS

COMES FROM

GREAT SUPPORT.

At Qatar Financial Centre, we facilitate success. Offering ease of set up, an international legal environment 
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Four years ago, British TV chef Nigella Lawson stunned the 
UK press and public when she was photographed emerging 
from the sea at Sydney’s Bondi beach wearing not, as one 
might expect, a designer bathing suit, but a burkini. 

Lawson, who is not a Muslim, said afterwards her choice 
of swim garb was prompted by her former husband, who did 
not want her to get a tan. Dozens of commentators immediately 
imparted their views on the significance of her swimsuit for 
world politics. Google, meanwhile, registered more than 
100,000 searches with the words “Nigella” and “burkini.” 

Two years later, the Daily Mail was reporting on “the great 
British burkini boom” as sales of the modest garment had 
soared, particularly among non-Muslim women. 

The arrival of the burkini on the mainstream UK fashion 
scene epitomizes a wave that is touching the industry 
worldwide: the rise of Islamic fashion, which seeks to combine 
the Quran’s precepts of dressing modestly with the modern 
way of life and the affirmation of an individual s personality 
through her way of dressing. 

According to the 2014-2015 Thomson Reuters report 
on the Islamic economy, the global market for fashion and 
clothing in Muslim countries totals $266 billion, or 11.9% of 
world spending in the sector. If it were a country, this would 
be the third-largest clothing market in the world behind the 
United States and China. Furthermore, the sector is expected 
to grow to $484 billion by 2019, representing 14.4% of 
global expenditure. 

The top Muslim clothing consumption markets in 2013 
were Turkey, with $39.3 billion, the United Arab Emirates 
($22.5 billion), Indonesia ($18.8 billion), Iran ($17.1 billion), 
Saudi Arabia ($16 billion) and Nigeria ($14.4 billion). The top 
exporting countries where China ($27 billion), India ($3.3 
billion), Turkey ($1.9 billion) and Italy ($1.49 billion). 

The rise of this market is underpinned by the worldwide 
growth of the Muslim population. Another factor is the coming 
of age of a young generation of consumers - 62% of Muslims 
around the world are under 30 - who have purchasing power 
and are proud of their faith. 

According to Reina Lewis, an academic at the London 
College of Fashion and author of Muslim Fashion: 
Contemporary Style Cultures, to be published this autumn, 
these new consumers, particularly women, are literally 
wearing their heart on their sleeves and want to show a face 
of Islam different from the one usually portrayed in Western 
media. 

“Every time there is a moral panic in the West about 
Muslims as a civilizational “other,” whether it is about the 
jihadization of young men or whatever, it is illustrated with 
a picture of women wearing the hijab or abaya, shrouded in 
black,” she told the New York Times. 

Contemporary hijabistas (a term recently coined) argue 
that fashion is a way of honoring the Quran’s teachings. The 
Dubai and New York-based Islamic Fashion Design Council 
(IFDC) says that Islamic clothing doesn’t have to be uniform, 
bland or lacking in creativity, but is a freedom of expression. 
(See accompanying interview with Ms. Alia Khan of the IFDC).

Another characteristic of this new generation of Muslim 
consumers is that they are tech-savvy. The IFDC calculates 
there are 1.3 billion Muslim mobile phone subscribers, 
accounting for 21% of the world total. According to the 
research firm inarStandard, Muslims bought .8 billion 
of clothing and accessories online in 2013. While this 
represents a small percentage of the total clothing retail 
segment, it is the fastest-growing branch. E-commerce 
apparel sales grew 25.4% in 2013 relative to total sales 
growth worldwide of 5.8%, according to eMarketer 2013. 

The ease of doing business online has helped to propel 
the Muslim fashion industry as it provides a meeting point 

Modest attire takes its place on fashion 
runways and clothing store racks around 
the world

By Nathalie Bourgeois
ISLAMIC FASHION SEEKS TO 
COMBINE THE QURAN’S PRECEPTS 
OF DRESSING MODESTLY WITH THE 
MODERN WAY OF LIFE, AND THE 
AFFIRMATION OF AN INDIVIDUAL’S 
PERSONALITY THROUGH HER WAY 
OF DRESSING.

ISLAMIC FASHION
COMES OUT CLOSETof

the
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for designers, photographers, public relations professionals, 
event organizers and heads of new Muslim fashion companies. 
A great number of these start-ups are led by Muslim women, 
such as Shaima al Monsoori (Monsoori), Dana Al Taji (Layal), 
Ibtihaj Muhammad (Louella) and German convert Suzanne 
Queck (Imzadi Couture), to name a few.  
The thriving market has also spurred the creation of dozens 
of fashion shows and conferences. For example, the Islamic 
Fashion Festival, started in 2006 in Kuala Lumpur, has been 
held 17 times since, from New York to London, Jakarta, Dubai, 
Singapore, Monte Carlo and other cities, according to the group’s 
website. There is also an Islamic Fashion Fair in Indonesia, an 
International Fair of the Muslim World, with a section on fashion, 
in Paris, and the Hijab Fashion Week in London. 

Another related sector is marketing and advertising. One 
example is the Islamic branding consultancy Ogilvy Noor, created 
in 2010 as a subsidiary of the international PR and advertising 
giant. Headed by a veteran “Mad Man” converted to Islam, John 
Goodman, Ogilvy Noor has established itself in just a few years 
as an authoritative voice and regularly publishes signed columns 
in the Financial Times. (The company’s vice-president, Shelina 
Janmohamed, is the author of Love in a Headscarf, a novel about 
a British Muslim woman’s search for true love and faith, which 
has been published in eight languages.)

Both Ogilvy Noor and the FT have noted another interesting 
development: the Islamic fashion market is attracting attention 
from international investors, in particular from the Persian 
Gulf. Dubai, which is striving to become the world’s Islamic 
economy capital, is building the Dubai Design District, or 
D3, which will offer tax breaks to companies and designers 

willing to relocate. The first phase of the construction of the 
1.7 million square meter site will cost around $1 billion and 
be ready this year, according to developer Tecom Investments.

Another striking development is that non-Muslims are 
increasingly attracted by Islamic fashion. Haute couture 
designers such as Hermès, Aramis or Christian Lacroix are 
inspired by Arabian style and target Muslim markets. Apart 
from Nigella Lawson, Western fashion icons are also joining 
the hijabista movement: Jennifer Lopez, Paris Hilton and Kim 
Kardashian have all posed in hijab for celebrity photographers. 

As the West already represents a sizeable chunk of the 
market, in particular countries with a strong Muslim minority 
such as Germany, France, the UK and North America - which 
collectively spent an estimated $22 billion on Islamic clothing 
and footwear in 2012 - non-Muslim consumers are now also 
adopting some Islamic garments and accessories. The UK-
based Islamic swimwear brand Modestly Active (the creators 
of Nigella Lawson’s famous burkini) says that between 15% 
and 20% of their customers are non-Muslims. 

In a surprising twist, their burkinis, which can be seen as 
quite literally embodying female oppression, are starting to 
become trendy because they allow women who may not fear God 
but do fear the diktat of slimness to go “safely” to the beach. As 
Muslim women push to bring lightness and joy to modest attire, 
their Western sisters are showing interest in dressing like them. 
In doing so, women from both worlds are sending a silent but 
powerful fashion statement about not wanting to be ob ectified.

“ HAUTE COUTURE DESIGNERS SUCH AS 
HERMÈS, ARAMIS OR CHRISTIAN LACROIX 
ARE INSPIRED BY ARABIAN STYLE AND 
TARGET MUSLIM MARKETS. ”
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